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Design Research

Homework Reviews 

Copyright & The Creative Commons

Homework: Design Assignment - Poster 
Design (First: Research + Moodboard)  

Today's agenda
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Part 1
Design Research
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The Design Process:
AKA: Design Thinking…
Remember?
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User Testing & Feedback6
Refinement

Finalization

Presentation & 
Communication

Delivery, Implementation
& Evaluation

7
8
9
10

Research & Discovery1
Ideation & Brainstorming

Concept Development

Prototyping & Wireframing

Design Development

2
3
4
5
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Let’s Discuss
How do you do
your research?



Digital Media FoundationsCOMD 1112 | SPRING 2024

Keywords:
Curiosity, Passion, 
Motivation
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Question:
Where do you search? 
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Topics:
1. Background/Overview 
2. Market/Competitor Search 
3. Visual Research 
4. Mood-board 
5. Presentation/Pitch 
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>> Case Study: 
“I’ll go first”
A non-profit 
organization 
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https://www.illgofirst.com/
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Step 1:
Background



Background



About the NGO

Background

The purpose of this NGO

I’ll Go First is a nonprofit that uses storytelling to provide community and 

low cost digital tools to support mental health and trauma recovery care.

The Owners (Users)

Jessica Minhas founded the nonprofit after years of serving in the 

anti-trafficking space and realizing that so many survivors didn’t know 

where to start their healing journey. 



About the NGO

Background

Background Story

I’ll Go First was founded after the owner has spent years of serving in the 

anti-trafficking space and realizing that so many survivors didn’t know where to start 

their healing journey. Direct service provider sites like Suicide Hotline, RAINN (Sexual 

assault), etc were too overwhelming and confusing for them. The owner comes from 

a history of chronic childhood abuse and sexual assaults as well and felt lost with 

where to look for help. Most of the survivors the owner worked with were not ready 

to dive into treatment. They needed a place to feel embraced, learn about what they 

were experiencing, feel inspired and empowered by others going first through their 

healing. They needed to see people that looked like them and hear stories that 

resonated with theirs. More than that, storytelling is universal and helps people put 

language around what they are experiencing – knowing what your rights are, and 

what has happened to you is the key to unlock the right kind of care. I’ll Go First is an 

online place to feel not alone, be understood, feel empowered by knowledge, and 

cultivate the courage for the next steps in healing and finding one’s purpose. 



Definition



About the Site

Definition

The Website

A nonprofit that shares low cost digital tools to 

support mental health and trauma recovery care, 

offers UoU to share their own stories and listen to 

the site’s podcast. 

The Target Audience (UoU)

People curious about mental health, and those 

looking to start a mental health healing journey. 

About 18-44 age. Main demo is USA based.

It’s split 50/50 for male/female right now. Most are 

referred via our podcast. 

Site Main KPIs

● Get help 

● Get new subscribers to podcast

● Educate their audience

● Get donations

Inviting

Simple

Approachable 

Joyful 

Empowering 

Soothing

Core Values
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Step 2:
Market / Competitors 
Research 



Websites



NGO direct competitors

Websites

 Incredibly overwhelming. Too much 

information at once – hard to 

navigate and understand where to 

go next. 

Solid mobile site. A bit unclear what 

to do with the search bar on home 

page.

A bit too much to choose from in 

header. Not very engaging when 

you land on the page. I’m not sure 

what to do on the homepage. 

Here are the websites the NGO has marked as their competitors. The text below are the NGO idea on them.

https://thisismybrave.org/
https://bringchange2mind.org/learn/psas/no-normal/
https://www.mentalhealth.gov/


NGO direct competitors

Websites

A bit unclear what you’re supposed to do 

when you land on the site. And what it is 

that they do. You have to search the site 

quite a lot to understand what to do/get 

resources.

 The way the copy is provided it feels to 

aggressive. Again, way too much 

information and unclear where to start as a 

user. Very academic.

https://projectsemicolon.com/
https://www.rainn.org/


Sites this NGO admires

Websites

This website is approachable and easy to understand and 

navigate. Immediately when you land on the site, I know what 

I’m getting. Not too much at once. I’m given the call to actions 

directly and then the user can get a touch more granular in the 

information they’re looking for in an organized fashion. I love 

how the user is guided through the site’s process very clearly.

The text below are the NGO idea on them.

Engaging, clear CTA and guide. Clear resource bank. 

Great.

https://www.headspace.com/


Sites this NGO admires

Websites

The website is easy to navigate her company’s 

step-by-step process in a simple flow. It very clearly 

guides the user through her process. 

The text below are the NGO idea on them.

I like the simplicity of shine. 

https://www.marieforleo.com/
https://www.shine.com/


Sites this NGO admires

Websites

Good content, very well organized. (Maybe a little too 

overwhelming at first?)

The text below are the NGO idea on them.

This site really encapsulates a lot of what we wish to 

communicate on the site - resources (start by telling 

us why you're here link, about, etc.), story sharing, 

community groups, etc.

https://www.verywellmind.com/
https://optionb.org/


More Inspirational Sites

Websites

Great mix between illustrations and photos. Content is presented clearly despite its amount. 



Digital Media FoundationsCOMD 1112 | SPRING 2024

Steps 3+4:
Visual Research 
Mood board
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https://miro.com/app/board/o9J_krDbNpk=/?share_link_id=441177959730
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https://miro.com/app/board/o9J_krC9O9g=/?share_link_id=935329134213
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Step 4:
Presentation / Pitch



I’ll Go First



 I’ll Go First  is a nonprofit that uses 
storytelling to provide community and 

low cost digital tools to support mental 
health and trauma recovery care.



 Goals of the website    

The website should be as clear as possible 
so the users can get help easily. It should 

direct new subscribers to the podcast, and 
educate their audience. The website should 

also encourage users to donate.



Research



Direct Competitors

https://thisismybrave.org/
https://bringchange2mind.org/learn/psas/no-normal/
https://www.mentalhealth.gov/
https://projectsemicolon.com/


Concept 01

Perfectly Imperfect



Key Values

Vibrant, Optimistic, Uplifting



Inspiration Board



Homepage Design

https://www.figma.com/proto/qEyncH68w3mixNOzYKTHBR/Untitled?node-id=1%3A3&viewport=293%2C341%2C0.04698891192674637&scaling=scale-down-width


Concept 02

Breath of Fresh Air



Key Values

Fluid, Assuring, Inspiring



Inspiration Board



Homepage Design

https://aanyagupta932372.invisionapp.com/public/share/2P19J1R4T3#/screens/479250596


Concept 03

Build Me Up



Key Values

Bold, Joyful, Approachable 



Inspiration Board



Homepage Design
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https://www.illgofirst.com/
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Part 2
Copyrights© & the 
Creative Commons(CC)
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What are copyrights? 



Digital Media FoundationsCOMD 1112 | SPRING 2024

What are copyrights? 
Copyright refers to the legal right of the 
owner of intellectual property. In simpler 
terms, copyright is the right to copy. This 
means that the original creators of 
products and anyone they give 
authorization to are the only ones with the 
exclusive right to reproduce the work.
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You made it = it’s yours? 
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You made it = it’s yours? 
IS THAT TRUE? 
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Yes, Legally:
1. It must be original. 
2. It must be fixed in a tangible medium of expression. 
(for example a book or a website) 
3. It must be a work of authorship.

How long is that protected? 
= the length of the author's life plus another 70 years
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The Creative Commons
Creative Commons is a global nonprofit 
organization that enables sharing and 
reuse of creativity and knowledge 
through free legal tools, with affiliates all 
over the world who help ensure our 
licenses work internationally and raise 
awareness about our work.

https://creativecommons.org/about/cclicenses/
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The Creative Commons
There are six different license types

https://creativecommons.org/about/cclicenses/
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https://flickr.com/search/?license=4%2C5%2C9%2C10&text=New%20York%20City
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https://flickr.com/search/?license=4%2C5%2C9%2C10&text=New%20York%20City
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Homework
Review 

https://docs.google.com/spreadsheets/d/1rZsn0V9LkEG912XIbqET91F9JZ-NP5JAZO8lc4hVPZ8/edit#gid=0
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Last week’s homework:

Observe
Find 3 digital design/media elements that you like from anywhere (web, real life, 
tv, social media, etc) could be a poster or a video or a logo or anything that 
draws your attention.

Write:
1. Why did you like it? 
2. How do you think it was made?
3. What was the purpose/goal/message behind it?

We will talk about your findings next class, take screenshots or photos of your 
findings! Add them to a miro board and share!

Present next class for feedback  
 

https://docs.google.com/spreadsheets/d/1rZsn0V9LkEG912XIbqET91F9JZ-NP5JAZO8lc4hVPZ8/edit#gid=0


Digital Media FoundationsCOMD 1112 | SPRING 2024

Your Homework for 
next week!
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Homework:

Research 
Your design assignment is to create a poster for an event in NYC (use Eventbrite for 
content - Events in March+April 2024) you decide which content and imagery to 
present, Make sure it is clear what the event is about, where and when. Size: 50 x 70 
cm (18 x 24 Inches) no need to print! 

Start with:
1. Choose the event you want to work on - and explain why? 
2. Create a market/competitors research 
3. Create a mood board and an inspiration board 
4. Recommended: USE MIRO BOARD OR FIGJAM (by figma) 

Present next class for feedback  

https://www.eventbrite.com/d/ny--new-york/events/
https://docs.google.com/spreadsheets/d/1rZsn0V9LkEG912XIbqET91F9JZ-NP5JAZO8lc4hVPZ8/edit#gid=0
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https://www.typographicposters.com/
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https://www.eventbrite.com/
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https://www.pinterest.com/search/pins/?q=poster%20design&rs=typed
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Where do you find 
Inspirations? Share 
with each other! 
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Field Trip:
March 6th
9:30 am @Cotton 
Design in Manhattan 
291 Broadway Suite 702, NYC

https://cotton.design/
https://cotton.design/
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Next Week:
Design Principles/
Bitmap vs. Vector File 
Formats.
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Any 
questions? 
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THANK
YOu!


