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If you did not receive an email from me this morning 
regarding your term project, then I did not receive your 
term project. Please call me at 917.597.1891 or email your 
final term project before the end of this, tonight’s session.



Graded assignment 
Three

Answer the questions listed I would prefer if you do not research the answers, but 
provide answers based on your current understanding of the questions.



Email your 
answers to me 
no later then 
6:30 pm today.

What do the 
initials PDF 
actually mean? 



Email your 
answers to me 
no later then 
6:30 pm today.

What is a PDF? 



Email your 
answers to me 
no later then 
6:30 pm today.

What are PDF’s 
used for? 



Email your 
answers to me 
no later then 
6:30 pm today.

How many types 
of PDF’s are in use 
today? 



Email your 
answers to me 
no later then 
6:30 pm today.

Is a PDF the final, 
the last stage in 
production? 



Questions:
What do the initials PDF actually mean? 

What is a PDF? 

What are PDF’s used for? 

How many types of PDF’s are in use today? 

Is a PDF the final, the last stage in production? 



Answers:
Portable Document Format

PDF stands for "portable document format". Essentially, the format is used when you need to save 
files that cannot be modified but still need to be easily shared and printed. Today almost everyone has 
a version of Adobe Reader or other program on their computer that can read a PDF file.

PDF stands for the Portable Document Format, used to display documents in an electronic form 
independent of the software, hardware or operating system they are viewed on.

Open Acrobat and choose “Tools” > “Create PDF”. Select the file type you want to create a PDF from: 
single file, multiple files, scan, or other option. Click “Create” or “Next” depending on the file type. 
Follow the prompts to convert to PDF and save to your desired location.

Searchable PDF
Image Only PDF
True PDF



Answers:
Sources:

https://pdf.abbyy.com/learning-center/pdf-types/

https://www.marconet.com/blog/bid/326753/8-types-of-pdf-standards-each-serves-a-unique-
purpose

https://acrobat.adobe.com/us/en/acrobat/about-adobe-pdf.html

https://www.pdftron.com/blog/pdfa-format/what-are-the-different-types-of-pdfa/

https://pdf.abbyy.com/learning-center/pdf-types/
https://www.marconet.com/blog/bid/326753/8-types-of-pdf-standards-each-serves-a-unique-purpose
https://acrobat.adobe.com/us/en/acrobat/about-adobe-pdf.html
https://www.pdftron.com/blog/pdfa-format/what-are-the-different-types-of-pdfa/


Live Demo
Robert Antonik



Sources:
https://www.gwg.org/

https://printing.litmos.com/course/1103994/module/3449676?LPId=0

https://page2media.brio.viddler.com/groups/6594/media/05-11-overview-
of-pdf-and-pdfx

https://www.gwg.org/
https://printing.litmos.com/course/1103994/module/3449676?LPId=0
https://page2media.brio.viddler.com/groups/6594/media/05-11-overview-of-pdf-and-pdfx


Discussion
Questions & Answers?



Break Time 10 minutes.



Ink-Jet Printing

Personalized Marketing

Workflow – Job Tickets

Tonight’s topics.



Ink-Jet Printing What is Ink Jet 
Printing?



When the term printing is mentioned, one often thinks in terms of 
letterpress, screen printing, gravure, and offset lithography just to 
name a few. Rarely do we hear the name ink jet printing. The reason 
may be that this nonconventional printing process has not yet arrived 
in the form of a printing press. However, it may be fast approaching. 
Ink jet printing may make it possible to include all the necessary 
elements of a printed page such as halftones, fonts, etc., in some 
digitized form in computer memory thereby eliminating the step of 
platemaking. The massaged data could then be placed directly onto 
paper whenever needed while possessing the capability of 
instantaneous change. The extent to which ink jet printing systems are 
currently competing with conventional printing systems is exemplified 
by showing the use of some systems for printing and encoding 
applications. systems is exemplified by showing the use of some 
systems for printing and encoding applications.

What is Ink Jet 
Printing?



https://www.youtube.com/watch?reload=9&v=O7NJsOhoLYI
What is Ink Jet 
Printing?

https://www.youtube.com/watch?reload=9&v=O7NJsOhoLYI


https://page2media.brio.viddler.com/groups/6625/media/09-26-
piezo-inkjet-animation

What is Ink Jet 
Printing?

https://page2media.brio.viddler.com/groups/6625/media/09-26-piezo-inkjet-animation


https://page2media.brio.viddler.com/groups/6625/media/09-31-
digital-inkjet-press

What is Ink Jet 
Printing?

https://page2media.brio.viddler.com/groups/6625/media/09-31-digital-inkjet-press






Personalized Marketing Tonight’s topics.



Personalized Marketing
What is 
Personalized 
Marketing?.

https://instapage.com/blog/personalized-marketing

https://instapage.com/blog/personalized-marketing


Personalized
Marketing

(AVE�DINNER�IN�3EATTLE�TONIGHT�
%NJOY�BRUNCH�IN�0ARIS�IN�THE�MORNING�

07AIR01_Postcard_FINAL.indd   1 5/15/07   4:08:50 PM



Personalized 
Marketing



Personalized 
Marketing.

Visit DavidSinger.AlbanyLawSchool.net
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Personalized 
Marketing.



Personalized 
Marketing.

  We know what 
  you’re thinking, 

 Craig...
“Why keep making  
  the leading truck 
  routing software 
  better?”

  We’ve got over
  33 billion reasons.



Personalized 
Marketing.



Personalized 
Marketing.



Augmented
Reality in 
Labels & Packaging
Hewlett-Packard, Graphic Solutions Business Trends



3
4

Starbucks Cup Magic app for Valentine’s Day incorporates 
the latest in augmented reality technology to offer an 
animated visual experience. 

AUGMENTED REALITY & 
LABELS & PACKAGING

Brand marketers are bringing a spin to their packaging with a hidden 
level of graphics that can be viewed through a smartphone’s camera.



3
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During the NASCAR season, Budweiser offered an 
exclusive behind the scenes content.  Simply by pointing 
your phone’s camera at any Budweiser logo.  

AUGMENTED REALITY & 
LABELS & PACKAGING

Brand marketers are bringing a spin to their packaging with a hidden level of graphics that 
can be viewed through a smartphone’s camera.



3
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Kraft is using augmented reality technology, which 
allows users to take part in a digital game when a 
Cadbury chocolate bar is viewed through a 
smartphone camera.

AUGMENTED REALITY & 
LABELS & PACKAGING

Brand marketers are bringing a spin to their packaging with a hidden level of graphics that 
can be viewed through a smartphone’s camera.



Cross Media –
Direct Mail & Mobile
Hewlett-Packard, Graphic Solutions Business



Who’s using mobile and how?

3
8

U.S. CELL PHONE
OWNERSHIP

% Who Own Cell Phones
TOTAL U.S. 85%
Men 
88%
Women 82%
Age 18-29 96%
Age 30-49 90%
Age 50-64 85%
Age 65+ 58% 

U.S. MONTHLY 
TALK & TEXT AVG.

AGE MINS 
TEXTS 
<18 631
2779 
18-24 981        
1299
25-34 952          
592 
35-44 896          
441

U.S. CELL PHONE
ACTIVITY USAGE

ACTIVITY %
Taking Pictures 
76%
Text Messaging 
72%
Internet Browsing      38%
Access Social Sites     23%
Watching Videos         20%
Bought a Product       11%
SMS for Donation       11%

① Pew Research Center's Internet & American Life Project. August 9 - September 13, 2010 Tracking Survey 
② Pew Research Center's Internet & American Life Project. May 30, 2010 
③ Neilsen March 2010

① ② ③



Mobile Use Behavior – 6 Groups

3
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SUPER-CONNECTEDS
§ 57% own smartphones / 24% own 

text-enabled mobile phones
§ 53% are male
§ 7% make purchases via their device
§ 21% research via their device
§ Demand a quality experience on their 

mobile device

ENTERTAINERS
§ 48% own smartphones / 23% own 

text-enabled mobile phones
§ 41% are under the age of 30
§ 54% are male
§ 7% make purchases via their device
§ 19% research via their device
§ 15% play games, listen to music or 

watch videos weekly on phone

CONNECTORS
§ 51% own smartphones / 18% own 

text-enabled mobile phones
§ 63% are male
§ 6% shop via their device
§ 14% research via their device
§ Use their device for work at least 25% 

of the time

COMMUNICATORS
§ 7% own smartphones / 27% own text-

enabled mobile phones
§ 57% are female
§ 94% use text messaging
§ Receptive to text alerts, coupons and 

contests

TALKERS
§ 2% own smartphones / 5% own text-

enabled mobile phones
§ 48% are male
§ 52% are female
§ Majority are over 50 years of age
§ Occasional text messaging

INACTIVES
§ 11% of the adult population that does 

not own a mobile phone
§ 63% are over the age of 50
§ Most likely to have low incomes

④ Forrester’s report titled, “U.S. Mobile Technographics 2010 



Why pair traditional Direct Mail with Mobile

§ Multi-channel shoppers make purchases 12% more frequently than those 
shopping via a single channel.

§ Multi-channel shoppers spend more per year by an average of 32%.
§ 78% of shoppers use two or more channels while 30% use at least three 

to research and purchase goods and services.
§ 43% of shoppers research online or with their mobile device; while a 

robust 78% researched products and services via print catalogs.

4
0



Why pair traditional Direct Mail with Mobile

• Mobile technologies, such as SMS texting and QR codes, 
• not only allow consumers to immediately access coupons, landing pages, 
• product information or other data directly from their mobile devices, 
• they also enable marketers to collect data on consumer activity 
• and track the effectiveness of marketing elements in real time.

4
1



Mobile technologies that engage . .

§ Can easily be integrated with 
printed materials.

§ Allow consumers to immediately 
access coupons, landing pages, 
product information or other data 
directly from their mobile 
devices.

§ Enable the ability to collect 
valuable lead data and generate 
ROI metrics in real time.

4
2

Quick Response (QR) Codes

Doris,

SAVE BIG
on many of our new 
Fall selections.
Use QR code to reveal
additional savings.

Doris,
SAVE BIG

$499
Coffee Table

$999
Sectional $49

Hurricane

FREE SHIPPING



Static vs. Dynamic Quick Response (QR) Codes

§ As the name suggests, static QR codes 
link to fixed, constant, and invariable 
content that cannot be changed.

§ Examples: (Direct to)
§ A telephone number or Vcard data

§ A text based message that would 
generally open up in an application 
other then a web browser.

§ Further editing or updating of a static 
QR code is not possible unless an 
entirely new QR code is generated and 
distributed in its place. 

4
3

Static Quick Response (QR) Codes



Static vs. Dynamic Quick Response (QR) Codes

§ Is achieved by automating the process 
of creating QR Codes, and then 
connecting to a marketing database 
that includes PURLs for each member 
of a campaign.

§ Sophisticated marketing operations 
are particularly intrigued by the 
opportunity to use personalized QR 
codes to capture e-mail addresses or 
phone numbers of delivery of text 
messages.

4
4

Dynamic Quick Response (QR) Codes



Mobile technologies that engage . .

§ Use SMS texting to initiate a survey, provide 
feedback, access a mobile-friendly web page or a link 
to a video, receive promotional offers, or redeem 
customer loyalty rewards.

§ Campaigns may even provide consumers with a 
coupon presented on their mobile phone which can 
be scanned during checkout at physical locations.

§ Benefit through real-time response metrics in 
addition to capturing mobile phone numbers and 
other information to enhance consumer data sets.4

5

SMS Text and Short Codes

Mary,
Curl up with cozy  big savings?

Text SAVEBIG to 12346 for
your personal discount coupon

Doris,
Light-up your nights 

with big savings!

Text SAVEBIG to 12345 for

your personal discount coupon



Mobile technologies that engage . .

§ Augmented Reality is innovative (for the time 
being) 

§ Appropriation potential – The idea of giving an 
interactive and individualized content contingent 
on the user is more interesting than a video or 
pictures.

§ Virality potential & Social interaction – A 
marketing action using Augmented Reality 
generally permit to make people speak about 
your brand. 

4
6

Augmented Reality



Include more ways for consumers to respond

§ By including more ways for consumers to communicate with a brand, 
marketers can increase the likelihood of response.

§ Consider including these channels on direct mail and print pieces:
§ Traditional communication channels like phone, mailing address, email and website
§ Links to social media platforms such as Twitter, Facebook, Linkedin, and YouTube
§ Mobile SMS text and/or QR codes
§ Personalized URLs

4
7



Enhance Printed Collateral with Digital Elements

• Direct mail and print pieces 
no longer need be static. 

• Using QR codes, and AR 
triggers, marketers have the 
ability to incorporate digital 
elements with printed 
marketing materials to 
make them truly 
interactive. 

4
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Doris,

SAVE BIG
on many of our new 
Fall selections.
Use QR code to reveal
additional savings. 

$499
Coffee Table

$999
Sectional $49

Hurricane

FREE SHIPPING

Doris,
SAVE BIG

Visit: HOMESTYLE.com and use code 
H2Kl8M text SAVEBIG to 12346

Hi Doris, glad you visited . .

We’ve 
got 

specials 
just for 

you

QR Code SMS Text
Personalized Landing Page

Social Links

Call Us: 1-800-123-4567

Offer traditional
contact info

(Phone#)



Direct Mail
Hewlett-Packard, Graphic Solutions Business



Lets create . . .

5
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Bob, hear the slopes calling you?



Lets create . . .

5
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Jane, hear the slopes calling you?

5
1



Lets create . . .

5
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Sue, hear the slopes calling you?

5
2



Lets create . . .

5
3

Sue, is it time to take a hike?

5
3



Lets create . . .

5
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Joe, is it time to hit the trail.

5
4



Lets create . . .

5
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Joe, is it time to hit the trail.

5
5



Lets create . . .

5
6

Cara, ready for a match?

5
6



Lets create . . .

5
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Tom, ready to hit the greens?

5
7



Lets create . . .

5
8

Tanya, how’s that marathon training going?

5
8



Power of variable content . . .

① Test your offers.

5
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Grand Opening
Join us for our ribbon cutting.
The store carries bikes and bike accessories, running shoes and equipment, 
swimming gear and supplies. It's designed to meet the needs of the multi-sport 
community as well as cyclists and runners. There's also a full-service bike parts 
and services shop and an Endless Pool on site.

COUPON

CELEBRATE WITH US

Store Hours:
Monday-Friday 11 am – 5 pm,

Saturday 10am-4pm
Sunday Closed

123 Main Street
Anywhere, NY 11735

555-234-9876

Follow ups on facebook or twitter 
for Giveaways and Coupons

Bob, check out the latest 
ski gear by using your 

smartphone.

Prsrt Std
U.S. Postage
PAID

Rochester NY
Permit 357

Bob Smith
123 Main Street
Anytown, NY 12345

COUPON

FREE Pair of wickable
sports socks with a purchase 

of tennis shoes!

Bring this coupon in to the store, or 
show us coupon on your phone for free 
pair of wicking fitness socks with shoe 

purchase.

①

① Test your offers.
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Power of variable content . . .

① Test your offers.
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Grand Opening
Join us for our ribbon cutting.
The store carries bikes and bike accessories, running shoes and equipment, 
swimming gear and supplies. It's designed to meet the needs of the multi-sport 
community as well as cyclists and runners. There's also a full-service bike parts 
and services shop and an Endless Pool on site.

COUPON

CELEBRATE WITH US

Store Hours:
Monday-Friday 11 am – 5 pm,

Saturday 10am-4pm
Sunday Closed

123 Main Street
Anywhere, NY 11735

555-234-9876

Follow ups on facebook or twitter 
for Giveaways and Coupons

Bob, check out the latest 
ski gear by using your 

smartphone.

Prsrt Std
U.S. Postage
PAID

Rochester NY
Permit 357

Bob Smith
123 Main Street
Anytown, NY 12345

② Promote your social sites.
②

③ Drive traffic to your  . . . .
- website
- youtube video
- purl/gurl

④ Highlight items of interest in 
store based on past 
purchases.

③
④

$25
Spend $100 at Store 

and receive a 

Gift Card for future purchase 
at the Store

Terms and conditions and terms and conditions terms and
conditions terms and conditions and terms and conditions
terms and conditions terms and conditions and terms and
conditions terms and conditions.

①

① Test your offers.

6
0



Power of variable content . . .

① Test your offers.Grand Opening
Join us for our ribbon cutting.
The store carries bikes and bike accessories, running shoes and equipment, 
swimming gear and supplies. It's designed to meet the needs of the multi-sport 
community as well as cyclists and runners. There's also a full-service bike parts 
and services shop and an Endless Pool on site.

$25
Spend $100 at Store 

and receive a 

COUPON

Gift Card for future purchase 
at the Store

Terms and conditions and terms and conditions terms and
conditions terms and conditions and terms and conditions
terms and conditions terms and conditions and terms and
conditions terms and conditions.

CELEBRATE WITH US

Store Hours:
Monday-Friday 11 am – 5 pm,

Saturday 10am-4pm
Sunday Closed

123 Main Street
Anywhere, NY 11735

555-234-9876

Follow ups on facebook or twitter 
for Giveaways and Coupons

Bob, check out the latest 
ski gear by using your 

smartphone.

Prsrt Std
U.S. Postage
PAID

Rochester NY
Permit 357

Bob Smith
123 Main Street
Anytown, NY 12345

①

② Promote your social sites.
②

③

④

⑤ Tie your design themes and 
colors.

⑤

③ Drive traffic to your  . . . .
- website
- youtube video
- purl/gurl

④ Highlight items of interest in 
store based on past 
purchases.

① Test your offers.
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Power of variable content . . .
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Grand Opening
Join us for our ribbon cutting.
The store carries bikes and bike accessories, running shoes and equipment, 
swimming gear and supplies. It's designed to meet the needs of the multi-sport 
community as well as cyclists and runners. There's also a full-service bike parts 
and services shop and an Endless Pool on site.

$25
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conditions terms and conditions and terms and conditions
terms and conditions terms and conditions and terms and
conditions terms and conditions.
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Saturday 10am-4pm
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Anywhere, NY 11735
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ski gear by using your 
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Prsrt Std
U.S. Postage
PAID

Rochester NY
Permit 357

Bob Smith
123 Main Street
Anytown, NY 12345

①

②

③

④

⑤

② Promote your social sites.

⑤ Tie your design themes and 
colors.

③ Drive traffic to your  . . . .
- website
- youtube video
- purl/gurl

④ Highlight items of interest in 
store based on past 
purchases.

① Test your offers.
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Personal Campaign

6
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How VDP programming works
① Column P is what sport 

the customer identfied as 
their area of interest.

② Column O represents the 
Layer on the Art file that 
has the identified 
promotion for the sport 
identified.

③ The sport type code 
triggers which promotion 
the customer receives.

6
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The Challenge. 
The Brief.

• Good Sports Outdoor Outfitters is a family owned specialty retail 
store operating in San Antonio, Texas for over 25 years. During 
2010, Good Sports expanded its business by opening an outlet 
store and was developing plans for an online shopping website. 
To be successful in the expansion and to build its business, Good 
Sports needed a direct marketing campaign that would:

§ Increase sales
§ Attract new customers
§ Build relationships with existing customers
§ Grow their customer database for future marketing
§ Build awareness through consistent branding and messaging

6
5



The Concept.
The Creative.

§ Direct mail with variable image and name personalization to 
attract new customers and engage existing ones

§ Email to continue the connection with customers and 
prospects 

§ Ad placement in the regional SA Current publication
§ Align branding/messages/offers all media
§ Use QR codes as an interactive marketing tool. 
§ Foster customer engagement
§ Gain valuable marketing data, such as email address, for 

future marketing
§ Provide measurable tracing

6
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Summer Campaign

• A 6” x 11” postcard, 
announcing the opening 
of the outlet store

6
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Fall Campaign

6
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Campaign focused on a fall 
marathon & winter sports.

QR code led to campaign 
specific mobile landing page



Winter Campaign

6
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A 6” x 11” postcard, image personalization 
and relevant graphics based on gender. A 
custom branded QR code on these cards 
provided mobile access for recipients to 
watch a ski video on their smart phones. 



Newsweekly Ad
& Email 
• Newsweekly Ad
• Places weekly  in ads in regional free 

publications to create awareness.

• Email
• Throughout the campaign emails to Good 

Sports’ customer database reflected the 
same images and messages that were 
used in the direct mail and magazine ads. 
These emails helped build awareness of 
the store and maintained a connection 
with customers.

7
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Campaign Components
Results
§ Redemptions of personalized 

direct mail coupons and seasonal 
promotions resulted in new sales 
of $61,364 

7
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Campaign Components
Results
§ QR codes placed in magazines ads extended the reach of Good Sports’ brand and 

messaging 
§ 335 unique hits on campaign landing page 
§ 202 individuals provided their email address to receive a QR code coupon promotion. 

These addressees were used to build a data list for weekly email marketing messages 
§ 62% of the responders were new clients 
§ 37 QR code coupon responders made purchases at the store totaling over $4,800
§ Good Sports’ goal of attracting new customers was to go beyond the client who makes 

one coupon purchase and attract long-term clients with a high lifetime value. 10% of 
the new clients have made repeat purchases. 

7
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Lessons Learned

§ Coordinate your message across all channels. 
Good Sports used consistent images, copy and offers in all their promotions for an optimal user 
experience and increased brand recognition. 

§ Engage your customers with QR codes. 
QR codes and similar 2D barcodes offer customers an instant way to get more information about 
your product, interact with your company and receive special offers. They also provide a way for 
marketers to track and measure the success of their direct marketing campaigns. Good Sports 
was also pleased with the innovator image that QR code use projected. 

§ Use image personalization to gain attention. 
The unique image personalization of the direct mail pieces helped Good Sports stand out 
amongst the mailbox clutter of its customers. The image personalization also increased the 
longevity of the direct mail pieces as customers held onto them. 

7
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Workflow Tonight’s topics.



What is JDF? Tonight’s topics.

JDF is an XML-based file format standard for information 
exchange in the graphic arts environment. In the context of 
Adobe Creative Suite, JDF is a job ticketing, or job intent, file
format designed to bridge the communication gap and 
automate processes between creative professionals and print 
providers.

The purpose of an electronic job ticket is to convey information 
relative to the production of a print job. Simple, yet complex, 
these virtual managers may offer a few surprises—but they 
won't replace the paper trail, just yet.

https://www.piworld.com/article/taking-job-ticket-digital-
18321/all/

https://www.piworld.com/article/taking-job-ticket-digital-18321/all/


What is JDF? Tonight’s topics.





Summary



Next Session
Sessions Review
Prepare for the Final Exam
The Final Exam 12/14/2020



Print Production
for Designers
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