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What We Do

Structural Graphics helps clients improve the effectiveness of 
their print communications with engaging, interactive formats.

• We partner with agencies, designers, and marketers to 
bring their communications to life

• As pioneers of the dimensional print industry we continue 
to use our 4 decades of experience to innovate including 
integrating print and technology to effectively deliver and 
track your message

• Our experienced team brings a unique perspective and 
proven method of success to print and integrated 
marketing



H I G H  I M PAC T  A N D  D I M E N S I O N A L  C O M M U N I C AT I O N S

Movement and interaction 
combine to improve 
communication 
effectiveness

Attention getting mailers 
deliver flat and then spring 

into dimensional shape

Added technology extends 
audience engagement

Dimensional mail stands 
out and gets opened first



64% OF MARKETERS SAY
DIRECT MAIL IS THEIR HIGHEST PERFORMING CHANNEL*

With new technologies being created every day, is direct mail still 
relevant? According to a recent study by Lob and Comperemedia, 
without a doubt. The study, which includes data gleaned from 
more than 200 marketing industry leaders, concludes that 
marketers view direct mail as their strongest performing channel 
and actually plan to increase the amount of mail they distribute in 
the future.

* 2019 Study by Lob and Comperemedia (link)

https://markets.businessinsider.com/news/stocks/lob-releases-state-of-direct-mail-study-for-the-digital-marketing-industry-1028402474


Non-personal 
promotion

Carestream
Dimensional X-

Ray
Lead generation 

campaign 
delivered a 12% 

response.

Of the 12%...
46% Conversion to Sale

EFFECTIVE COMMUNICATIONS DRIVING RESULTS: DM CASE STUDY

1,400 - units mailed
x 12% - response
168   - qualified prospects

x 46% - conversion
77    - units sold

https://www.structuralgraphics.com/account/carestream-x-ray
https://www.structuralgraphics.com/account/carestream-x-ray
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Dimensional Direct Mail

https://www.structuralgraphics.com/work/by-form/direct-mail
https://www.structuralgraphics.com/work/by-form/direct-mail
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Social Influencers
Google Box

https://www.structuralgraphics.com/account/google-unboxing-event-launch-kit
https://www.structuralgraphics.com/account/google-unboxing-event-launch-kit
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Social Influencers (9,571,408 views and counting)
Google Box (photos are hyperlinked)

https://www.youtube.com/watch?v=vIMLJmelUAE
https://www.youtube.com/watch?v=-wytGHysA4U
https://www.youtube.com/watch?v=xpJ-NowAcUg
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BUZZ-WORTHY 
TECHNOLOGY &
INNOVATION



The insert marks the first time an LCD heart monitor simulator 
has ever been put into a magazine and the first time two 
completely independent electronic units have been combined 
into a synchronized magazine insert.

First Ever: Toyota Camry Insert 
March 2018 Issue of InStyle

https://www.structuralgraphics.com/resources/videos/toyota-camry-pop-up-insert


First Ever: AUDI 49-LED Insert with Remote Control
Nov/Dec Issue of DEPARTURES.

AdAge

https://adage.com/article/media/departures-magazine-sending-out-key-fobs-for-oled-animated-audi-ad/315513/
https://adage.com/article/media/departures-magazine-sending-out-key-fobs-for-oled-animated-audi-ad/315513/
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Sound & Lights

Tradeshows & Events

http://www.structuralgraphics.com/work/by-function/tradeshows-events
http://www.structuralgraphics.com/work/by-function/tradeshows-events
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VR Viewers (immersive experience)

http://go.structuralgraphics.com/vrpage
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Custom Format Video in Print (link)
Standard Format Video in print (link)

http://go.structuralgraphics.com/videoinprint
https://www.redpaperplane.com/store/creative-direct-mail/video-brochures
http://go.structuralgraphics.com/videoinprint
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Driving Online
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NFC & WEB KEY
22% RESPONSE!

Healthcare professionals gained 
instant access to trial results, 

data, information and support 
for Bydureon™ treatment.

https://www.structuralgraphics.com/work/technology/print-and-nfc
https://www.structuralgraphics.com/work/technology/web-keys
https://www.structuralgraphics.com/work/technology/web-keys


I N T R O D U C I N G  S G ’s  V O I C E  R E C O G N I T I O N  B R O C H U R E ™

Voice activated, it prompts, 
listens and speaks, engaging 
HCP’s in valuable 
conversation

Takes advantage of the 
explosive growth in smart 

speaker adoption

Allows HCP’s to choose the 
information that are most 
interested in

Gives HCP’s access to 
limitless information online, 
using only voice commands



D R I V I N G  T R A F F I C  F O R  D Y N A M I C  C O N T E N T :  S K I L L S  &  AC T I O N S

Structural Graphics Voice Recognition Brochure™
EXAMPLE: Get HCP’s attention, drive them online and track and measure the engagement
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https://www.redpaperplane.com/
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Structural Graphics Website: www.structuralgraphics.com

Quick-turn, web-to-print (Red Paper Plane): www.redpaperplane.com

YouTube Channel: http://www.youtube.com/user/structuralgraphics/videos

Facebook Page: https://www.facebook.com/StructuralGraphics1976

Instagram: https://www.instagram.com/structuralgraphics/

Manufacturing Facilities Video Tour: http://sgassembles.com/about-us/#Tour

Mannequin Challenge (studio tour): https://bit.ly/2PE8Yl6

Useful Links

http://www.structuralgraphics.com/
http://www.redpaperplane.com/
http://www.youtube.com/user/structuralgraphics/videos
https://www.facebook.com/StructuralGraphics1976
https://www.instagram.com/structuralgraphics/
http://sgassembles.com/about-us/#Tour
https://bit.ly/2PE8Yl6


21

Thank you!
Ethan Goller

President
O  860.788.4616
M 860.227.0686

ethan@structuralgraphics.com

mailto:ethan@structuralgraphics.com
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