Print Production for Designers		Prof. Thaddeus B. Kubis


[bookmark: _GoBack]Agenda: October 24, 2018

Class Announcements:
Mid-term quiz next week
Distribution of Flint Ink comparison brochure – if available

Review the different types of printing and the market segments they serve.
	Planographic:
Offset lithography, collotype and screen less printing.
Relief:
Letterpress and flexography.
Intaglio:
Gravure and steel-die engraving.
Porous:
Screen and stencil duplicator.

On OpenLab:
	http://edliveshere.com/example/print_it/14

Letterpress (Relief Printing) 
Standard for printing from 1440’s to 1970’s
Flexography (Relief Printing) – Developed around 1905 by C.A. Holweg of France. 
Rotogravure (Intaglio Printing) – Developed in 1890 by Karel Klic in England. 
Silk Screen (Stencil Printing) – Derived from the 1907 silk screen printing patent of Samuel Simon in England

Topic Three: Why have digital and legacy print?

There are three segments or sub-verticals of print:
Inform or Communicate
Product Logistics
Marketing, Promotion and Sell

Cite examples of each and which segments would fit best with Influence Graphics and Cosmo Communications?

Inform or Communicate
(essentially newspaper, magazines, books, financial business and greeting cards)

Product Logistics
(includes package printing, converters/labels and wrappers)

Marketing, Promotion and Sell
(political needs, marketing/promotional including general commercial printing, quick printing, direct mail and signs/signage).

The Markets:
How can Influence Graphics and Cosmos Communications survive in a world where print is dead?
[image: Sales Promotion Flow Chart.pdf]
Some of the factors that drive communications, advertising and yes graphics,
The same marketing drivers are used in nearly all worldwide markets as well:
Product, Price, Placement and Promotion

Print is customer centric and customer driven, AKA the customer journey or experience.

The future of print?

Changing Media Landscape:
Advertising:
Broadcast  Online  Mobile  Print  Out of Home
Direct Marketing:
Direct Mail  Email  Events  POP/POS  Education
Digital Marketing:
SEO/SEM  Remarketing (retargeting)
Social Media  Websites/Microsites/Landing Pages
Public Relations/Media Relations: 
Analyst Relations  Investor Relations

Topic One: Review of visit to Influence Graphics – via student comments.

Topics Two: The Anatomy of Influence Graphics and Cosmo Communications.
	The difference between Influence Graphics and Cosmo Communications, what is in a name?
Graphics vs. Communication, the mistaken identity of print.
Amapuro, Rod and Joe.
Influence Graphics - a definition
Cosmo Graphics – a definition


Workflow – Change Flow
	Distribute and discuss handout.

	Estimating, the interaction of sales and print
	Scheduling, can the job get done in time, how, when and where
	Pre-Press AKA Pre-Media, defining these terms
	Color Management
	Pre-Flighting
	Proofing – Soft or hard
	Digital Pre-Press vs. Traditional Pre-Press

The Equipment:
	HP - Indigo CYMK ink based digital press, discuss demo.
	What about the substrates used?
	The HP device can also print spot and PMS colors as needed.
	How does digital work, simply using laser and plate like substrate that transfers the computer-generated image to the blanket and then to the paper or substrate.
http://edliveshere.com/example/print_it/14

Commonalities, crop marks, bleed, die cuts

Bindery
Perfect binding
Saddle Stitch
Polar Cutters
Three-blade cutter
MBO signature assembly devices
Die Cut
Spiral bound tools
Hand assembly or fulfillment

Single color Multilith press

Inks
Coatings
Specialty
Foils

Large Format Printing – has replaced parts of the silk screen industry
OOH or Out Of Home
Skins, buses, cars, interior and exteriors subway cars
Station Domination
Real Estate
Events, trade shows, experiential marketing

What is JDF? – Job Definition Format
A passport for the design you developed, includes the key data and workflow considerations, also supports message interchange and message description.

Cosmo Communications
Two 40-inch 6 color press one is a perfecting press.

Make-ready very high, 300 to 500 sheets per job, make-ready today, 25 to 50 sheets, but the cost to purchase a new press would, maybe force Cosmo out of business.

Press station linked to pre-press, linked to the process, color management handled via color densitometer, based on keys – Explain.

Four color process, plus spot, plus coating

Why is pre-flighting important, the cost to run the press is based on $250.00 per hour and $150.00 per plate, a mistake can very quickly add $1,000.00 to a job.

The press sheet, what did Joe tells us?
Show Sappi Guide

Printing is only part of the actual job, pre-press/pre-media, print production, bindery, finishing, fulfillment and deployment (JDF).

Draw Flow

Bindery – sorting, assembly binding the components of the project into a product
Finishing – Die cutting, special handling, the cubes, (ROI and ROR) insertion
Fulfilment – Assembly of a direct mail or direct marketing project
Deployment – Sending the completed project to the customer.

Marketing starts with the customer and ends with the customer!

PREPRESS AND PREFLIGHT
Pre-press we know,
Pre-media we also know
What about pre-flighting?

What is a PDF? Portable Document Format
CMYK or RGB?
PDF X – the current standard
PDF - Interactive

Paper – Substrates - A quick overview, more next week
Coated, Uncoated, Digital Specialty non-paper paper.

Final Term Project
	Marketing this Class!
Creative Brief
Media Selection
Three designs, selling the class to the public
Select a print-based media - an advertisement
Design, develop write the copy for the ad, include photos, illustrations, you can include interactive tools, like bar codes, watermarks etc.
Present three layouts next week (bring your designs in on a thumb drive so we can project the on the screen.
Once a design has been approved you will need to prepare a PRINT ready PDF of the ad, based on the specifications so the selected print media.

Step One: Develop a Creative Brief
https://www.workamajig.com/blog/creative-brief
https://coschedule.com/blog/creative-brief-template/
https://blog.hubspot.com/agency/create-compelling-creative-brief

Timeline:
Creative brief (final) Due Tuesday, October 30, 2108 - end of day.

Rough layouts Due:
November, 14th, 2018

Final Ad as a PDF – X Print ready Due:
December 5th


Summary

Review the topics and end class.
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