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The GMO Project was founded on December 7th, 2015 with the goal of fighting against GMO’s 

and those who support the consumption and selling of said products. Our group consists of ten 

dedicated members who will take a stand against Whole Foods and their deceitfulness on 

Thursday, January 21st, 2016. 

 Whole Foods has knowingly been selling GMO products for years, hiding them under the “natural” 

label. 

 GMO products can be found in Whole Foods salad bar, packaged foods, meats, dairy products and 

some of the Whole Foods branded vitamin line. 

 Whole Foods knowingly trains its employees to say they do not carry any GMO food. 

 Whole Foods has makes an estimated $2-$3 billion a year in sales of GMO products. 

 Whole Foods financially supports Monsanto through the GMO sourcing supply chain, selling all 

sorts of products made with Monsanto’s GM corn. 

 Two-thirds of Whole Foods products are labeled “natural” instead of certified organic. 
Whole Foods seeks a “coexistence” with Monsanto, making deals with the USDA for genetically 
modified alfalfa and commercialized engineered crops. 

Our intention is to expose the lies we have been told by Whole Foods and have the people 

shopping for their daily groceries realize the lies they have been fed and fully comprehend what 

they are consuming with their friends and family.  

Now, our focus will be on produce. To this end, we will creating stickers that will be used 

to re-label GMO products. There will be 4 different variations, each containing a different factoid 

and our hashtag, #THEGMOPROJECT, for those who seek more information. On our day of action 

we aim to enter the Union Square Whole Foods as a group and launch our campaign.  

For the long term, we can only speak idealistically. Of course we aim for the elimination 

of GMOs as a whole. However, we understand that the possibility of this is relatively low. We do 

intend to bring in other organizations, ones with experience and connections with this issue, to 

help spread our action and cause to a broader audience. Because, even if our small group can 

incite something to be done, big or small, that can be an achievement we can be proud of.  

We intend to keep The GMO Project going as long as possible. With new students coming 

in, we can pass the torch onto them and they can spread our cause even more. Of course this 

doesn’t mean we plan to abandon our plight come the termination of our semester. If we can all 

continue to participate in this for years to come, then we intend to. 
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Our action will occur during the afternoon, more specifically, around rush hour. We can capitalize 

on the amount of people outside during that time as many of them will be going home, doing 

their shopping, or going to other important places. With all of our members participating in the 

action, we hope to reach a significant amount of people.  

Of course, due to the nature of rush hour, we know that a portion of these people will 

either be too busy or in a rush to pay attention to us. This would be added on top of those who 

will naturally ignore or disregard our action. We understand this and aim to, at the very least, get 

these people to notice our action. Even if they ignore us, we hope our poster, stickers, or action 

will stick in their mind and perhaps mention it to somebody else or acknowledge it at later time.  

Our action will take place at the Union Square Whole Foods in New York City, (4 Union Square 

Street, New York, NY 10003) on Thursday, January 21st, 2015. 

Yes, very much so. We chose rush hour on a weekday due to the sheer amount of people who 

would be outside at that point in time. This would allow us to reach a much larger audience both 

inside and outside our target location, Whole Foods, than say at 9 A.M on a Sunday.   

 We choose Whole Foods because, this is a store that tells its customers that they are 

buying fresh and organic. Our idea is to have people realize how much of what they consume is 

GMO and bring awareness to these facts. As well as, exposing how Whole Foods has been built 

on a foundation of deceit and valuing profit over its integrity and customers.   

 We had discussed how if Whole Foods actually wanted to sell real organic and fresh 

produce, they have the means to do it. All they need to do is to demand that such produce should 

be available for them. Whole Foods is also capable of preventing the sales of produce that is 

widely known to be GMO, such as corn, yet, they continue to sell it anyway.  
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There are many ways in which we will go about spreading the word for our cause. With two 

specific ways that we will focus on, the use of social media and speaking to people directly. We 

will all keep the pressure up on social media. We will put up our hashtag and campaign online 

and then, SHARE! SHARE! SHARE!  

Speaking to people directly will almost always be a more effective way to gain supporters 

for our cause. For this aspect, we have chosen to talk to people in person beforehand and spread 

the message of the action. These days would be Tuesday, January 5th, and Friday, January 15th. 

We will also be connecting our cause to other well established causes to bring in more people.  

A constant flow of information is what keeps people engaged. The actions that we must 

take are creating social media accounts, arming ourselves with knowledge, and simply talking to 

people. We want this to have an impact and we need the voices of the many to do so. 

There are a plethora of huge organizations that could potentially take interest in our cause. These 

people already believe what we believe, they just have a much larger reach than we do. We can 

try our best to spread the word on our own, but the best outlet is through people who already 

have a following.  

One that comes to mind is the popular and ever growing YouTube channel “Tek 

Syndicate”.  At the time of writing they have over 552,000 subscribers, a forum with over 60,000 

active members, and a twitter following upwards of 200,000 users. We will be contacting them 

directly in order to ensure our campaign can reach past the lines we would be able to reach by 

ourselves. 

In order to have people join the cause is to let people know about the evils of the GMO’s, 

their collaboration with multinational corporations, and the way in which it affects both people 

domestically and internationally in a negative way. And the best way to do this is by appealing to 

the public’s emotions. That is how we get people’s attention.  
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https://teksyndicate.com/articles/monsanto-destroying-our-food-supplies-and-our-health (Tek 

Syndicate forum post regarding Monsanto) 

https://www.rt.com/news/206787-monsanto-india-farmers-suicides/ (Rising suicide rate for Indian 

farmers blamed on GMO seeds) 

http://www.huffingtonpost.com/carole-bartolotto/a-farmers-take-on-gmos_b_4621669.html (A 

Farmer's Perspective on GMOs) 

https://www.organicconsumers.org/old_articles/ge/ge_soybeans_argentina.php (GE Soybeans Are 

Destroying Argentina's Agriculture) 

http://www.aljazeera.com/programmes/peopleandpower/2013/03/201331313434142322.html 

(Argentina's Bad Seeds) 

https://www.rt.com/usa/176836-brazil-farmers-gmo-refund/ (Brazilian farmers’ demand Monsanto 

refund their money for GMO crops that don't work) 

http://www.thestreet.com/story/12101202/1/monsanto-grows-controversy-on-genetically-modified-

food.html (Monsanto Grows Controversy on Genetically Modified Food) 
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