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WHAT [5 A LUXURT BRAND?

A luxury brand is a brand that provides
exclusive, high quality, and expensive products
that provides their customer with a unique and
symbolic shopping experience that caters to the

customer's wants.
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The characteristics o a luxury brand is:

CHARACTERISTICS + iy
Ok A LUXURY - figh Qualty
RDAND « dtrong Brand ldentity

« Jop Notch Customer Service
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FLEMENTS FOR Social elements within a luxury brand is very critical for

luxury brands because in order to promote their brand,

LUXURY BRANDS they have to network and get some exposure for their

brand so that the right target audience is being appealed

to. For example, a luxury brand needs to create styles

that can represent their target audience, but they will
need to understand their customer's ifestyle,
demographics, and norms while also focusing on the
society's cultures and population changes.




CARTIER

Major characteristics of Cartier is:
Creativity
Freedom
Open-Mindedness
Excellence

(artier's distinquishing factor is using the finest
materials and prestige crattsmanship for its
products




Major characteristics of Hermés is:

Authenticity

HERMES - freedom

Craftsmanship
(uality

Hermés's most distinguishing factor is that it
doesn't use an overt logo on their products so
that the main focus is the product instead of
the logo.




CHANE]

Major Characteristics of Chanel is:
simplicity
Flegance
Comfort
Leqacy

Chanel's distinquishing factor is using quality materials that have a long product litespan for their
customers to always have it for years to come.
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