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Our products:About the Brand
Mission Statement: 

"Curve Couture strives to provide comfortable, form-fitting clothing for women of all sizes and body
types without sacrificing style or appeal. Our brand encourages its customers to accept their true selves

and express themselves through their clothing”.
 

 Purpose of brand
 Couture Curves objective is to cater to women of all sizes, without excluding any body types or body

shapes. We aim to create a brand that is fashion forward and inclusive to all women. Fashion should not
discriminate based on body type, and first and foremost, our goal is to create clothing that will

accentuate women’s bodies in all of the right places, with versatility in mind. Curve Couture is a brand
that can be worn both in and out of the office, whether you are in an important business meeting, or

running errands on your days off.

At Curve Couture, we offer a diverse range of high-quality pieces, designed specifically for curvier body
types, without sacrificing comfort or style. Our collection includes comfortable, yet form-fitting dresses,

tailored blazers, even simple body shaping tees, to athleisure wear. . Here at Curve Couture, the goal
was to create basics which also double as transitional pieces that can be worn whether you are at the

office, or going to your favorite yoga class straight after work. Our designs are built with adaptability in
mind, so that each piece can be mixed and matched for any and all occasions. Curve couture will bring

out your inner confidence, while celebrating every woman’s unique shape while providing support, both
in and out of our clothing.



Target Market Analysis
Plus- size women who are looking for clothing with shapewear that is both fashionable and functional. 

Curve Couture aims to address the specific needs of plus-size women by offering stylish built-in shape wear that
enhances comfort and confidence.
Curve Couture can effectively position itself as a leader in the plus-size shape wear market and foster a community that
celebrates diversity and self-expression. 

 
Demographics

 Age: Plus size women who are between the ages of 16-45. 
In 2021, the plus size clothing market was notably led by the age group spanning from 16-59 years old, capturing a
significant share of 58.8%” (Skyquesst, 2024).
Practicality and comfortability, offering more support than traditional plus size clothing appealing to older
demographics.

 Psychographics:
  Positive body image:  increasingly seeking products that not only fit well but also empower them to feel confident and
comfortable in their own skin, catering to larger body types, in all sizes.
 Comfort and versatility: Shapewear that combines both style and comfort. Unlike traditional shapewear, which can feel
restrictive, Curve Couture’s emphasis on built-in comfort, such as breathable fabrics, soft seams, and stretchability, will
resonate with women who seek all-day wearability.





DESCRIPTION: T- Shirt with built in
tummy shaper panty 

Style #14480 Delivery: 11-20-24

Curve Couture Inc. New York NY US



DESCRIPTION:  Mid- rise women’s pants- hook and
eye   

Style# 14481Delivery: 11-20-2024  

Curve Couture Inc.New York NY US



DESCRIPTION: Mid-rise straight
leg women’s denim  jeans-
button-rivets  

Style# 14482Delivery: 11-20-2024 

Curve Couture Inc.New York NY US



DESCRIPTION: Yoga pants- shapewear shorts

Style# 14483Delivery: 11-20-2024 

Curve Couture Inc.New York NY US



DESCRIPTION: Long sleeve, knee length
dress- full body shapewear  

Style# 14484Delivery: 11-20-2024  

Curve Couture Inc.New York NY US



DESCRIPTION: Woven cotton dress shirt-
button up

Style# 14485Delivery: 11-20-2024  

Curve Couture Inc.New York NY US



Sewing Instructions







Contour Clothing: $30-
$80

Shapellx: $40-$100
She'sWaisted : $60-120

Popilush: $40-$200



SWOT Analysis



Textile and Fabric Selection

 Earthy tones, bold hues

Future dusk, color of 2025



Materials and Textures
Denim

Organ Cotton 
Spandex

Spandex Rayon
Blend



Quality Control Process
Proper size Grading1.
Fabric quality and construction2.
Safety, size and care instructions3.
Customer satisfaction4.
Ethical sourcing, treatment of
employees

5.

Using survey systems (Qualtrics)6.

AATCC Testing methods

TM 15
TM 150
TM 8
TM 20
TM 104



Merchandising Methods

Product assortment
Full product line available in all sizes, custom sizing available if need
be 
Visual merchandising will reflect brands inclusivity and diversity
Customer centric, focused omni channel shopping experience
Pricing: slightly above average, free shipping for orders over $75,
promos/sales/ loyal customer coupons



curve coutoure ?would you shop


