Marketing Evaluation

The pandemic has changed our lives drastically and it has developed social anxiety for many of
us. During these difficult situations many people have found some benefits. As we all know one
of the main concerns of students is their budget. By taking Online-classes students are saving
money for transportation and books and not exposing themselves to Covid-19. Online classes
have made a comfort zone for students. These are some of the key problems CUNY has been

facing in acquiring in-person students.

The main reason for low enrolment and a decline in students willing to go to in-person classes
are that students are getting comfortable with online classes even though Covid does play a role

in this as well as students are not feeling comfortable exposing themselves to Covid

The target audience can be students of the age group of 18-30 which consist of highschool
graduates who want to pursue their college career for the betterment of their future and also

students who took a break from college.

The marketing solution I have to help students solve their problems is to explain to students how
online classes have less chances of interacting with peers or professors which plays a major role
in their future life as interaction is one of the most important things which helps a person to grow
in their career. Also, explaining to students how to take all the major precautions which can help

themselves from exposure to Covid-19.
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