Critical Argument Paper #2

Fashions in the realm of beauty and consumer culture have always been impacted by modernity.
At the beginning of the 20th century, being modern meant accepting new forms of technology,
welcoming the expansion of industry, and embracing individuality. Through the use of
advertising, mass production, and shifting beauty standards, the beauty business quickly reacted
to the changing beauty standards in order to define what was considered modern. The modernism
of beauty in today's world is characterized by an emphasis on inclusivity, technology, and

sustainability, which reflects the changing values of society.

In the early 1900s, modernity was associated with the rise of industrialization, the expansion of
metropolitan areas, and the alteration of social expectations, particularly regarding women. It
was inevitable that women's beauty rituals would evolve in tandem with their sense of autonomy.
Makeup and skincare products were increasingly accessible to the general public as department
stores and mass-produced beauty items became more prevalent (Peiss, 1998). Companies such as
Helena Rubinstein and Elizabeth Arden advertised their goods to the “modern woman,” who was

characterized by her self-assurance, sense of style, and forward-thinking attitude.

Advertisements played a significant part in the formation of beauty ideals, frequently stressing
the importance of youthfulness, elegance, and sophistication. One example of a movement that
reshaped modern femininity is the flapper movement of the 1920s, which advocated for short

hair, bold makeup, and a rejection of traditional approaches to modesty. It was also Hollywood



that contributed to the standardization of beauty trends. Film stars such as Greta Garbo and Clara

Bow were responsible for determining fashion and makeup standards.

There was also a connection between achievement and attractiveness in the beauty sector.
Makeup and skincare products were sold as instruments for boosting one's self-confidence and
advancing one's career, because they were not only about looking nice. The notion that beauty is

a source of empowerment continues to be a central element in the consumer culture of today.

In today's world, modern beauty is all about diversity, technology, and being environmentally
conscious. As a response to the changes in society, the sector has shifted its focus to include
more people. A broad variety of foundation hues that are suitable for all skin tones were released
with the debut of Rihanna's Fenty Beauty line in 2017, which is considered to be one of the most
significant milestones in the history of modern beauty (Jones, 2019). This established a new
benchmark for the industry, elevating the concept of inclusion from the status of an afterthought

to that of a priority.

Additionally, technology has altered the way in which individuals interact with beauty. The way
in which trends are disseminated has been altered by social media and influencers. People are
able to interact with beauty in new ways thanks to platforms such as Instagram and TikTok.
These platforms allow for virtual try-ons and recommendations for skincare products that are
powered by artificial intelligence. Beauty in the modern day is inextricably linked to the

accessibility and inventiveness of digital technology.



A further essential component of contemporary beauty is sustainability. While people are
becoming more aware of the influence they have on the environment, brands are shifting toward
more environmentally friendly methods. According to Smith (2021), businesses such as Lush
and The Ordinary are aligning themselves with the increased interest of consumers in ethical
consumerism by putting an emphasis on transparency, cruelty-free formulations, and minimal

packaging strategies.

At the beginning of the 20th century, issues of industrialization, advertising, and shifting gender
roles were at the forefront of modern beauty perceptions. At the present day, it places an
emphasis on diversity, technology, and sustainability. As a result of the continued reflection of
society's ideals by the beauty industry, the definition of modern beauty will continue to shift in
tandem with the development of consumer culture. This is true whether we are talking about
inclusive products, technological developments, or activities that are kind to the environment;

modern beauty is still a sign of progress.

In the future, it is expected that the industry will continue to adjust to the various social and
technical shifts that are occurring. It is possible that the next phase of modern beauty will be
characterized by skincare products driven by artificial intelligence, tailored beauty solutions, and
even more representation across all demographics. Furthermore, as the situation regarding
sustainability grows more pressing, brands will be required to further innovate in the areas of
packaging, the source of ingredients, and ethical production. In the end, modern beauty is not

just about following trends; rather, it is about crafting a future that is more mindful and inclusive,



making certain that beauty will continue to be a tool for self-expression and empowerment for

future generations.
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