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WHAT IS CONSUMER
DECISION-MAKING
PROCESS 7?

It is a series of steps that a
consumer goes through when
making a purchase decision.

* |t includes factors like needs,

options, and personal/social
factors.

« The main steps in the process are
problem recognition, information

search, evaluation of alternatives,

purchase decision, and post-
purchase evaluation.




MAIN STEPS OF
CONSUMER DECISION-
MAKING PROCESS

TO BLIY OR NOT TO BUY? The main steps in the consumer decision-

el

making process are as follows:

Problem recognition: When a consumer
recognizes a need or desire for a product or

) service

Information search: The consumer gathers
all the information about available options
and examine their features and benefits.

Evaluation of alternatives: The consumer
compares the available options and selects
the most suitable one.

Purchase decision: The consumer decides to
purchase the selected product or service

Post-purchase evaluation: When the
consumer evaluates the purchase decision
and their satisfaction with the product or
service.

w/ o
™ < GEAR ™!
HAD Q(




EXPLAIN HOW CONSUMERS ADAPT THEIR
DECISION-MAKING PROCESSES AS A FUNCTION
OF INVOLVEMENT AND EXPERIENCE

* High involvement purchases require more extensive
iInformation gathering and evaluation of alternatives.

* Experienced consumers may rely on previous knowledge and
experiences.

* Emotional and psychological factors may be more important in
high involvement purchases.

* Different information sources may be sought out for high
iInvolvement purchases.

* Familiarity and price may be more important for low
iInvolvement purchases.

* Risk level may also influence the decision-making process.



EXAMPLES OF
CONSUMER DECISION
MAKING PROCESS

* Purchasing a laptop: The consumer may
recognize a need for a new laptop, and
they can gather the information about all
the different brands and models, and
compare features and prices and choose a
laptop to purchase

- Buying a home: A consumer recognizes a
. need for a home, they can gather
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Marriott Bonvoy Brilliant™ American Express® Card
Annual Fee: $ 450°

THE ONE AND ONLY

== Earn Up to 125,000 Bonus Marriott o
CEE, M Bonvoy Points & Marriott Bonvoy G 0 LD O TA N D A R D

Platinum Elite Status for One Year - Offer

Encis 1/13/2021
Packed with Whey Protein Isolates
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‘ View Details ’ Enjoy complimentary Platinum Elite status with your Card for the Provides Whﬂ}' Protein Microfractions
2021 status year.” More than 5g of BCAAs
4 1 T Offer & Benefit Terms & . n
o Rates and Fees Earn 100,000 bonus points after you make $5,000 in eligible Over 42 of Glutamine and Glutamic Acid
purchases on your Card within the first 3 months of Card Instantized to Mix with a Spl]ﬂll
Membership.T

Plus, earn an additional 25,000 bonus points after your first

anniversary of Card Membership. T
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Define “need”

The all new SL 63 AMG.

Put simply, it's the ultimate roadster. The pinnacle of open top performance

with a full aluminium body and an exhilarating V8 biturbo engine that delivers
395 kW of power and 800 Nm of torque. Needless to say, the all new SL 63 AMG
is not for the faint hearted. Find out more at www.mercedes-benz.co.nz/amg

Thank

\ U N B |

MBEZ1273_AUTOCAR

DRIVING PERFORMANCE : "5:,_:_ N[el‘Ce de S-B\B d



	Consumer Decision-making process
	What is Consumer Decision-making process ?
	Main Steps of Consumer decision-making process
	Explain how consumers adapt their decision-making processes as
	Examples of consumer decision making process
	Advertising images
	Slide 7

