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Abstract 

This E-Portfolio belonging to Shana Cromwell-Ramnarain displays her learned knowledge 

throughout the Visual Merchandising course. During this course, the student learned much about 

design strategies, placements and elements of a store that add to the shopping experience. Seen 

through color, Shana exemplifies her creative skills in many projects throughout this portfolio. 

This portfolio depicts the true artistic nature of an upcoming visual merchandiser.  

Keywords:  [Click here to add keywords.] 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Color Theory Project 1: Color Wheel 

Objective: The objective of this project was for students to understand and create all 

colors of the color wheel using a selected medium. Students were to use and mix primary colors 

to make secondary, then secondary to make tertiary colors, then neatly and evenly paint each 

distinct color in a pleasant presentation. This project was to show the student’s understanding of 

color mixing and how to create specific colors within the rainbow array. This assignment also 

helped students to understand the properties of color and how more complicated colors may be 

crated.   

 Medium used: Beetles UV Gel Nail Polish

 



Color Theory Project 2: Chroma Value Charts1 

Objective: Building up on the first color project students need to complete, the second 

will include creating the shades of each color. Three different “shading” techniques were used: 

Tint, Shade and Chroma/Tone. Students were to add white, black or grey to the purist hue of 

each individual color. The color sets created for each terminology was to be evenly painted & 

presented in their choice of medium. The main objective of this product project was to teach 

students how to obtain specific shades and tints within one color hue. This will help students to 

understand how colors go together and how light and darkness can affect color. 

Tint: Students were to increasingly add white to the pure hue of the color. 

Shade: Students were to increasingly add black to the pure hue of the color. 

Chroma/Tone: Students were to increasingly add grey to the pure hue of the color. 

 



Promotional Project 3: Museum Window Display. 

Objective: To help students understand the elements of visual merchandising used in real 

world storefronts and their artistic values. Students were to pick a store on 5th Ave in Manhattan, 

NY, observe and take photos at many different angles. Then, student were to visit the 

Metropolitan Museum of Art and choose a piece of art they felt was similar to the window 

display. students then utilize their knowledge of visual merchandising to compare and contrast 

the elements of design utilized in the visual merchandising display, elements which can also be 

seen in the art piece found in the museum. The image used was titles “The Swing” by Jean-

Honoré Fragonard, a notorious painter popular during rococo art period. 

 

 

 

 



Additional Artwork. 

  ()Objective: To improve the artistic techniques of shape, color and creativity through 

different mediums. Below is a collection of sample artwork done by Shana Cromwell-

Ramnarain. With 14 years of experience in nail art painting and intricate detailing, Shana aims to 

expand her innate artistic skill and improve her outcomes with each project. Shana utilizes 

acrylic paint on canvas for large project, but mainly utilizes nail products and a steady hand for 

smaller, intricately detailed nail art as well as structured acrylic sculpted projects. Main mediums 

include acrylic powder (paired with acrylic liquid monomer), UV Gel paint, nail lacquer, acrylic 

paint & Pencil. Digital art mediums include Autodesk Sketchbook® & Procreate®  

 



Job Descriptions / Career Objective. 

Objective: Shana aims to attain an entry or associate position in the field of Fashion 

Marketing. Shana hopes to contribute & learn all that is possible within both small and large 

firms who partake in in-house marketing and apply this knowledge to her own business 

endeavors in the future. Shana hopes to apply her knowledge to yield the best marketing results 

for any company which she is employed. Improvement & innovation are top priorities in the 

workplace for Shana. Examples of companies in the projected view of employment include 

luxury brand names such as LVMH, Christian Dior, or Alexander McQueen. Shana aims for the 

luxury market to gain experience in the right section of the industry. Below includes a job 

description example from the LVMH careers website, including some responsibilities and traits 

needed to work in their marketing & communications department. Included is a listing from 

LVMH for an open position in NY for Dior. 

 

() 

LVMH Careers website: marketing & communications requirements.  



 

         LVMH Careers website: Dior Digital Media Associate Manager requirements. 

 

 



 

 

 





  


