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Letter from Editor 

Welcome to the issue…For fall/winter 2024-2025, this is a forecast of the up and coming 

spring fashion trends. As we observe a worldwide pandemic after nearly a century, you will 

observe a move from the free flowing, routine predictability of everyday dress, into the 

uncertainty and panic that a pandemic can bring to the fashion industry. After two years of an 

abrupt halt in fashion, sweatpants replace working clothes as we spend most of our time indoors, 

in comfort and retreat. Relaxation and roominess became the predominant need for our dressing 

necessities. Since work from home became a large part of American life, embracing comfort and 

the serenity of taking it slow became the norm. As the brutal Covid-19 levels begin to recede, we 

begin to see a rebirth of our self-expression, in bright beautiful colors that glimmer beautifully in 

warm spring weather, looser fitting clothing providing room to move around, and overall a 

feeling of freedom and ecstasy after desolate times. 
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Comfort is carried out in daily wear as we bring back the revival of the 2000’s baggy 

pants era and a wider silhouette in women’s pants, bringing the sense of relaxation and comfort 

while we integrate our new wardrobe into our working lives. Although you can see the affinity 

towards the safe, comfortable looks, Fashion designers of today are bringing back their explosion 

of color and freedom in our modern trends after periods of lonely restriction and smober 

lockdown, consumers are hungry for more. 

Consumer Profile 

 Due to the pandemic, a firm’s target market has grown or changed throughout the past 

years because of the way customers have adapted to the widespread epidemic. Many customers' 

values change, customers' preferences are no longer the same, and the way they shop and do 

things are different due to the pandemic. The overall shift is from in person shopping to online 

shopping, which has had a universal impact across high income earners and millennials (Charm 

2020). More than ever, US shopping behavior is changing and because of this, many companies 

are shifting the way they operate and communicate. When it comes to figuring out how one can 

reach out to their consumer profile there are three segmentations to keep in mind: demographics, 

psychographics, and geographics. In order to figure out how to better handle the changes going 

on and how to keep an honest clientele, it’s important to understand these three categories. 

Demographics 

This trend forecast was created for women between the ages of sixteen to twenty eight. 

This includes women of Generation X as well as generation Y. Women of any race or ethnicity 

are included; this trend forecast works well in a diverse group. These women are educated, and 

enrolled in some form of schooling whether it be high school, college, or pursuing a master's 
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degree. If not in attendance to school, these women have social responsibilities to their work-life, 

traveling to and from work, constantly involved in traditional work or social work settings. Their 

income ranges from $45,000-$100,000+, and are single or newly married females usually with 

no children. This trend forecast is for women of less modest religious belief, although options for 

modesty are available as well. 

Psychographics 

This trend includes women who are concerned with fashion news and styles. These 

women are usually extroverted fashion enthusiasts, and usually fall under the category 

Innovators on the VALS survey.  These women are confident in experimentation, make many 

purchases, are always looking out for new ideas and trends, and lead their own path (Strategic 

Business Insights 2020) These can be women high in agreeableness and low in openness, who 

are always looking to be on-trend, or women extremely low in agreeableness and higher in 

openness, who want to stand out from current trends; either way, they are always seeking what's 

new and popular to make their image stand out. Shopping lovers and socialites are included in 

this group, who frequent stores with more than one person; usually a friend or family member 

when shopping. Shopping is a leisurely activity for women in this category, who shop often and 

frequently, mostly on weekends or evenings. 

These women are less price sensitive, and more concerned with trending styles, beauty 

& aesthetics of garments when shopping. They are interested in new cosmetics, pop culture 

(musical artists, movies, TV shows), celebrity styles, and fashion news outlets. Social media use 

is high as well as social involvement within their friend groups from school or work. These 

women care to a higher degree about their social status and rank in social hierarchy.  They are 
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concerned with their social groups, and always are interconnected with colleagues. Vacationing 

and leisurely activities after work or school are a priority. Overall, these women have 

responsibilities in school or work and love enjoying social activities. 

Geographics 

The geographics of this trend forecast include women in the United States, living in 

highly populated urban cities. These women are highly influenced by celebrities and fashion 

influencers. One knows every city has its own fashion identity, such as Downtown, Soho NY is 

more of a boho look (chunky colorful knit sweater cardigans oversized with levi distressed jeans 

or jean shorts and a simple top. Cities in Atlanta such as Buckhead, GA would be considered 

more of a street urban look (A classic pair of jeans , a designer shoe such as Bottegga heels and a 

more explicit top). More toward the Los Angeles area, is a warmer look but sporty calm chill 

vibe( Shorts a tank or tee and a beanie hat). 

Improving the way a company handles their customers is the way they keep and gain 

more. That is why it is in the best interest of a company to research their consumers 

demographic, psychographic, and geographic profile. Understanding one’s characteristics such 

as age, level of education, gender, occupation etc (Brannon 2015) will help the firm to find the 

appropriate target for their business. This involves knowing what kinds of lifestyles they enjoy 

living, the habits they feel pleasure in doing, and their behavior and beliefs as well. Last but not 

least, this allows firms to have knowledge in detail about their consumer’s surroundings and 

what area are they being influenced by to create a sort of identity on the target (Brannon 2015) 

The ideal customer lies within these main terms; young women in booming urban cities, between 
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the ages of sixteen to twenty-eight, who are educated and keep themselves very productive and 

are up to date with the news  and especially incoming fashion trends. 

Cromwell-Martinez Report 

Introduction: Isolation Breeds Expression 

Throughout history women have transformed from specific roles as domestic creatures, 

to members of modern society and the working population. With this change comes change in 

attire as women made a huge jump from dresses and skirts prior to the 1900s, into pants made 

specifically for women in the modern day. Women's pants have adapted in many different ways, 

taking on simultaneous trends at the same time the effects of these trends can be seen in our 

society today. After nearly 100 years, the world as we know it experienced one of the most 

damaging pandemics in human history, bringing the apparel industry to an abrupt halt. The 

Covid-19 pandemic has affected consumers world-wide in every industry, stripping consumers 

in the apparel industry of their freedom to express (Revolution 2020). Clothing manufacturers in 

Asia suffered great loss as factories closed and workers underwent an agonizing period without 

pay or labor opportunities  (Sen et al., 2020). Americans suffered loss of freedom, expression, 

and experienced prolonged periods of fear and isolation. Many experienced great personal loss, a 

time for rebirth indeed as smober feelings of anxiety and unsurety plagued the states for nearly 2 

years. Americans faced economic hardships alongside pandemic restrictions, this phenomena 

reflected in today's fashions. 
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Figure I  

Wide Legged pants 

After periods of isolation imposed by pandemic restrictions, women are once again set 

free from the bounds of work-from-home. Although they are leaving our homes to go back to 

work, they do not need to leave the comfort at home as well. The pandemic of 2020 has made 

comfortable clothing an everyday part of their lives; Making a comfortable work suit a necessity. 

A large amount of space in wide-leg pants and the baggy trend making a re-emergence gives 

exactly what comfort is ordered. With more modern-day women returning to work, formal attire 

has taken an oversized, and baggier look in order to cater to the comfort levels of post-pandemic 

times. The trend around loose pants legs in formal suits continues to tread onwards (Fashion 

Snoops 2022). Although formalwear has previously been very structured, pressed, and sharp, the 

softness and comfort that wider legs bring exhibits the more relaxed attitude of post-pandemic 

living. Even in denim, the relaxation that comes from extra leg room will remain a popular 

silhouette during these nostalgic times. The baggy pants have come back around since the early 

2000’s, after a long reign of skinnier, and low cut bottoms. 
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 Figure 2.  

Casual Baggy Pants 

Comfort is here to stay, and with that comes fabrics to match. Soft, thin linen works best 

to promote airflow, keeping your body cool in the warming weather while maintaining the soft 

but comfortable feel. In the synthetic world, nylons helped to create a squishy, free -flowing, 

carefree feeling (Laplaca 2022). This promotes the comfortable feeling of a soft material, 

coupled with the free flowing energy of the spring time. Soft, delicate fabrics that feel gentle to 

the touch are gaining popularity for the warmer seasons. Other popular fabric choices for the 

current season seen are lightweight cottons. Absorbent and functional, this cotton is best for the 

heat and influx of activities people will be participating in this summer. A light-weight cotton or 

linen blended with spandex or elastane for some less-roomy designs, is perfect for the spring and 

summer heat. These fabrics allow the freedom of flow, and since they are natural cellulose 

fibers, they will be able to absorb the bright summer colors even better (Kovačević et al., 2022). 

Dying the natural fibers of this current spring/summer season is no issue for natural cellulosic 

fibers, and helps to deliver the bold beautiful colors of the seasons. These light weight fabrics are 
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the perfect material for flowing, long women’s pants designs for these heat seeking seasons. 

Figure 3  

Meridian Linen Pants 

As Covid levels begin to retract, and life itself can seemingly resume. With restaurants, 

workplaces and other outdoor activities beginning to re-open, one also begins to re-enters the 

world after 2 years of isolation. Breaking free of one’s shackles in isolation becomes the top 

societal priority which can be seen in fashion trends today. Isolation periods are over, and 

freedom is gripped once more. The changes one experiences are represented in this color, with 

contrasting hues that blend elegantly together. Pantone's color of the year (Pantone 2022) is Very 

Peri, a calming blue with red undertones. Trust, calm and joy are displayed through the blue 

hues, encapsulated by spring warmth. The return to modern life in post-pandemic conditions 

brings a sense of freedom, or breaking free from a once locked-up environment. With new 

horizons in view, the future still holds an unexpected feature about it, ruminating on the 

unforeseeable effects of seesawing Covid-19 levels. Color is an integral part of our expression, 

holding meaning and representing ideas. The complexity of the added red hue, stands for the 

unknown yet to be discovered. Americans are facing economic unsurely, the red hue represents 

the fear one might still feel, even after a period of release (Karl 2020) . Comfort, relaxation and a 
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movement back to work is the biggest motivator for consumers in the American market 

currently. 

 Figure 4  

Pantone’s color of the year: Very Peri 

Isolation and more time at home meant more time online, as fashion leaders were not 

predominantly found in micro influencers and celebrities through social media. Celebrities like 

Kim Kardashian brought about fashion leadership through collaborations with luxury brand 

Balenciaga. In color, Kim sported various outfits brandishing the bright and almost neon color 

pink (Baudler 2022) making her statement as the leader of barbiecore in modern day. The bright 

pink color goes along with one’s need for expression after a long period of isolation and 

uncertainty. Other fashion leaders seen in this bright beautiful color include Margot Robbie, as 

she takes on the image of Barbie with her natural look. This takes the term “dolled up” to a new 

level, allowing influencers to set the tone post-pandemic. 

Figure 5 
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Kim Kardashian in a Barbie Pink Jumpsuit for SNL 

Perfectly accompanying the open legged comfort feeling, comes the split leg trend. This 

trend is perfect for the spring breeze. With almost cut-out like splits in flare and wide leg pants. 

Taking inspiration from Victoria Beckham’s label seen in the Spring/Summer show of 2019, 

split hem pants has been making a prominent upward trend in recent months (Salessy 2021). The 

split on one side look can be applied to classic pant suits, giving the serious look a relaxed, 

bouncy feel when walking; almost like a skip. Piggybacking off the comfort, baggy and wide 

legged trends as mentioned previously, split hems are very popular for spring and summer. Like 

designs created by Balenciaga, split hems allow space in the garment where air can enter. This 

gives a cooling effect to compensate for the required length & extra fabric that is popular at this 

time. 
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Figure 6  

Split Legged Jeans 

TIMELINE OF WOMEN’S PANTS 
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Zeitgeist of the Decades- 

Fashion Historians themselves have noticed the rapid change there has been in Womens 

Pants. All these changing experiments that have been made throughout time have become trends 
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that have been repeated in current years. When putting together the timeline, it’s strange to think 

about today, and how there was a point in time where women actually wore anything but pants 

(Britannica . Women had very limited privileges and to an extent, limits on options on what to 

wear. In many cultures, it's seen that women are supposed to wear dresses and skirts and follow 

the conservative traditions of what a woman's role is. According to the timeline, one notices that 

it started appealing to the eye of the feminine this idea of wearing pants because it gave living a 

much more comfortable feeling and a thrill of excitement to do activities one couldn't do when 

they had a few extra layers on. Many of these changes were made due to political, social, or 

economic issues. This being said, many of the new garments coming decade by decade have 

great reasons as to why they started to evolve. 

At the very beginning of 1910, we start noticing the start of what is known to be as pants, 

in a woman's wardrobe.  In 1911, Paul Poiret, a famous french fashion designer, also known as 

“The King of Fashion '', launched a fashion show runway and included women's pants which 

marked a significant appearance in history (Fashion History Timeline 2019). It was the very first 

time it was set on a fashion show. Poiret was a one of a kind innovator who took his designs to 

another level. This incorporation of womens pants in his collection his message overall was to 

give women the liberty of comfort, a fitted corset didn’t always feel good on a woman's body 

especially if it was being worn throughout the whole day. Shortly after we experienced World 

War I, a time where the Central and The Allied Powers were against each other because of the 

assasination of Archduke Franz Ferdindand (History 2022). From this war, many people were 

killed, the effects on the workforce was so horrific, that women were also drafted to the civilian 

workforce. That led to them wearing men's clothes and the war and being heavily influenced by 

it. However, this shows that only under certain circumstances one was able to wear these 

garments. Overall, the beginning of the 1910’s marks a great point in introducing a new piece to 

women other than dresses and skirts. However, one really starts to see the appearance of pants on 

the womens body in the beginning of the 1940s and how tidy they were being worn. 

Throughout the evolution of pants, you clearly see in the 1940s, how dramatically the 

pants fell off the womens body, cinched in around the waist, and very wide legged. They started 

being worn due to women entering the workforce, and were way more simple than wearing a 
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skirt or dress (Vintage dancer 2014). This era in women's fashion was a way for women to 

experiment with the new styles of pants that were coming out.  The 1940s was a time where the 

crisis of what was occurring had a huge impact on women's fashion. WWII resulted in cutting 

down and limiting resources. There was a scarcity in various things including fabric, which 

resulted in simplicity in womens clothing. The reason for the acceptance of wearing pants in the 

1940 came from the war time. One saw how women's fashion slowly started changing to calming 

down rather than complexity. During this decade, Christian Dior was the most influential 

designer during this time, many aspired to his looks and fashion designs because of the immense 

changes in silhouettes he created (Claire 2021). Dior’s power to master domination and hold a 

vast consumer market also came from his ability to influence those below him. For example, one 

of his famous works, the “New Look”, hit massive society, leading to certain people, women 

buying haute couture, want to get involved in Dior (Foley 1997). In other words, the 

Trickledown theory flourished and was set for designers to pass down their ideas.  Despite all the 

tribulation, new changes were brought to this decade and from then on it was just modifications 

going all the way to 1990 and continuing. 

Women's Fashion during the early 1990’s one knows was to be described as more of a 

wide leg flared look with a preference of more of a looser fit. Although this look was a big trend 

in the 90’s it stuck around for a while. Throughout the decade the style did not change but ones 

did notice that because of the LA riot it made a major impact due to all of the media that happen 

during this time.One sees that although americans loved a good fashion look but had the slightest 

idea that this fashion trend would have them in harm's way.  Ballon leg trousers were such a 

popular trend for young Mexicans and Mexican Amerians. During the Zoot Suit riot these 

trousers were made of wool in violation of wartime rationing. The worst of the rioting occurred 

and servicemen and citizens were attacked due to wearing of this specific wardrobe including the 

Ballon trousers.(Jeff,2012). In all the riot didn't stop what was truly destined to be, it made it 

more resourceful and turned a riot uniform to a fashion moment forever. 

As one knows the start of the 2000’s was such an inspiring moment, a fresh new decade, 

the start of something new. There were tons of resources such as Ask Jeeves, Google, Facebook, 

fashion blogs with fresh new aspiring stylist and other social media sites. Better opportunities 
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such as content with high tech gadgets like cell phones that fit into the 2000’s aesthetics.  Denim 

became a staple for women and men. Lots of women's fashion became more acceptable for both 

genders without categorizing anyone. In the 2000’s just about everyone was allowed to express 

their true self and creativity. Baggy jeans played a major part of this well rounded decade. This 

style was comfortable, versatile and made it to be one of the most wearable trends. In addition 

the fashion of these denim was here to stay because of “ Viral social media moments”.  Not only 

did baggy jeans make a big hit in this era, so did a lot of life changing moments. During the 

week of September 7- September 14, 2021 one of New York's biggest fashion week shows of all 

times was scheduled to take place. Celebrities, influencers and just about anyone who 

contributed to fashion and made iconic looks were all in attendance to celebrate New York 

City’s fashion week. Then suddenly the world came to a complete stop and on September 11th at 

8:36 am a plane crashed into the world trade center followed by a second plane. (Jessic,2021). 

One knows that September 11th the fashion industry took a big loss especially with NYC 

becoming a national fashion capital. Due to this tragic moment fashion might have been on a 

stance being that the world was falling apart in one's eyes.All in all there was no need to panic 

fashion always finds its way home. More than 12 years later its industry has done tons of iconic 

collaborations and the 

best is yet to come. 

In conclusion Something that was seen a long time ago in history is being rebirthed. 

Baggy pants specifically are all being included in every designer's collection and have become 

very versatile. Social media is rising to its highest potential, lots of creatives and fresh new 

designers will all get a turn to shape its industry. Although the industry has faced all of its 

traumatic and world wide disasters, fashion never dies. It continues to revamp, evolve and 

inspire 

Forecast 
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Conservative Collection 

The current economic state of The United States has affected the fashion industry greatly. 

Currently in high times of inflation, one can predict that recession is right around the corner. If 

an extended recession continues, depression may set forth in the next two years.  Post pandemic 

conditions have shocked our economy, halting multiple industries in their production, especially 

in fashion. Suddenly,  only the hyper-rich were able to use disposable income to purchase 

luxuries during the pandemic. Although this may take a while to set in, it will affect many if not 

all consumer buyers, leaving those with higher incomes as the consumers with ability to 

purchase. A similar spirit of the times will be seen years into the future, as economic collapse 

continues to make its path through American economics; a more conservative lifestyle will be 

implemented. With the stock market and cryptocurrency markets hitting an all-time low due to 

inflation, a recession, an ongoing depression in the American economy will only hinder 

consumers’ ability to spend on clothing and extravagant design. This will usher in a time of 

modesty and conservatism. 

This trickle-across trend will affect multiple income classes, as the economic position of 

the United States has the ability to affect the entire population. It may be slow, but this trend will 

trickle across many groups of fashion over time. Peak times will be during political election 

periods. With the democratic president currently under unpopular scrutiny, Biden faces backlash 

for the economic upheaval and incoming recession (Groppe 2022). In the future, a republican 

president will be the popular choice for voters in the election of 2024. this will bring about 

conservative fashions, and more conservative lifestyles. Due to the prolonged supply chain 
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interruptions, less textile options will be available for extravagant mainstream design, making 

way for a more basic yet calm pattern-less, conservative looks. A more streamlined, minimalist 

look will characterize the feelings of the economic depression times. Formality and cleanliness 

will personify the feelings of anxiety and the need for normalcy in American financial terms. 

Minimalism in times of economic hardship is a concept seen also in interior decoration of 

the home (Brooke 2018). A minimalist look can also be a beacon of hope and hold a sense of 

optimism during hard financial times. As opposed to the extravagance and celebration of out-of-

the-box design during times of high financial gain, minimalism redirects our priorities to the 

conservation of materials and styles. The theory of shifting erogenous zones can be exemplified 

here (Brannon 2015, pp. 81-84) after a long while of freedom and expression got about from our 

release from pandemic isolation, the erogenous zone will shift from the midsection to the ankles. 

This is perfect in ties with conservative fashions, as higher hemlines in women’s pants will be 

seen more often, showing off the ankles while covering the midsection. This is a huge pendulum 

swing in silhouette as well. From modern day baggy, conservative will take on a sleeker look in 

this fashion trend. 

Money is being conserved in this economic environment, and as is said in the stock 

market, holding steadfast is the predecessor to more bullish economic times, bringing back a 

sense of cheer and relaxation. Basic clothing will take on a traditional and formal look, with 

pants suits for women, with calmer fit selections, neutral colors and more casual styles will 

prevail in minimalism. Slim fit silhouettes and straight legs will complement the calmer 

reflection of the times, avoiding the loud volume of patterns such as pleats or designs. 
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Conservative style will reflect the restrictions one faces during times of recession; an idea many 

will express through their clothing. 

 
Integrated Technology Traits 

The pandemic of 2020 brought us to periods of isolation. Connecting socially changed as 

we knew it, the Internet became the biggest means of communication for humans all over the 

world. Tech giant, Facebook, who has changed its name to Meta, has done so to bring about a 
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movement towards social interaction via technology (Mystakidis 2022). In recent years, new 

inventions such as VR (virtual reality) brought forward by companies like Oculus, have changed 

the way consumers interact with each other and spend time. Targeting the youngest generation, 

Generation Z, this trickle up trend will embody the fast pace of the youngest generations. Their 

interconnectedness with technology will allow this trend to be popular amongst the young, and 

slowly make its way into popular culture amongst all age groups. Although the isolation period 

of the pandemic has magnified the use of these technologies, it’s giving way to digital life 

platforms such as second life, Sims, and VR Chat where Friends and colleagues can meet on a 

digital platform without ever having to meet in real life. This takes our real life, and gives us a 

chance to represent ourselves digitally. 

According to Stone (2013), we strive to express our personal attitudes and characteristics 

through our fashions. This also applies to our digital lives; we still strive to express our 

personality even on a digital platform. With technology industries steadily at a growing pace, 

companies like meta have brought about a new way of expression for the modern-day consumer. 

Interaction has become normal on digital platforms, especially in the youngest generation, 

Generation Z. Being the most technologically integrated generation, this platform makes it 

possible for digital fashions to take a mainstream spotlight in the coming years, as development 

in this industry is still under way; early adopters are able to benefit. 

Luxury fashion brands such as Balenciaga, Gucci and Louis Vuitton have already 

integrated their designs into Meta’s digital platforms in the form of sneaker drops, as well as 

fashion items available for retail on the digital platform (Williams 2022).  Lesser on the luxury 
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scale, are brands like Prada and Thom Browne acting as one of the the first fashion brands on 

Meta’s virtual fashion store (Bain 2022) With a growing number of the population interested in 

virtual life, the biggest advantage to digital fashion, is the ability to procure textiles, traits, and 

attributes that are impossible to attain in the physical world. The creativity of our youngest 

generation combined with the opportunity to create new fashions digitally, will give way to 

extremely new and formerly impossible fashion designs worn in the digital world. 

Designs that go beyond the physical restrictions of real-life physics are now possible 

through digital fashions; In women's fashion, creating digital pants with impossible features such 

as elemental fire, or pants for women made from water are now possible traits for your online 

avatar. Moving designs and patterns are all now possible with these new technological 

advancements. In two years, companies such as Meta will have made more advancements in 

their Virtual Reality as well as Augmented Reality technologies, allowing one to combine their 

love for fashion with extreme design capabilities, only possible digitally (Ning, et. Al 2021), 

Meta’s technological advancements have paved the way for digital fashions. 

Companies like Dress X are leaders in digital fashion technology. They find a way to 

integrate digital fashions to consumers online profiles (Hirschmiller 2022). If you buy a digital 

fashion, of a pair of women's pants created from moving patterns, dress X can create media 

images for their consumer with their purchased item, appearing to be in real life. digital clothing 

is finding its way to be represented more tangibly in our real-life interactions, but this time, 

powered with the technological advancements of digital world as well as the creativity that lies 

in Generation Z, leave the jital fashions will have new design attributes that go beyond what's 
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possible in our physical world. Companies like Dress X will help and integrate modes of 

communication with these digital fashions that still make them relevant in our interactions today. 

 
Strive for Sustainability 

Fashion experts have been doing research and collecting data in order to forecast essential trends 

about sustainable textiles in the upcoming Fall/Winter 2024/25. For many years, scientists have 

proven that sustainable textiles, or also known as, natural fibers, have been of higher quality and 

are progressing among fashion industries to align with global ambitions (Apex 2020). Due to 

this, fabrics are not only becoming more sustainable, such as using more bamboo, but as well as 
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acknowledging ethical sustaining. Individuals are now health conscious and not shopping as 

much in fast fashion but are shifting towards buying better, sustainable fabrics to help the 

environment. From this we will see consumer and subculture groups forming imperishing 

principles that will soon prosper into the higher levels of discretionary income, identified also as 

the Trickle-up theory (Brannon 2015). This movement will all arise from the newly innovators, 

the rising generation that care about the wellbeing of the world and will create. 

 
Color Craze 

With a combination of extensive research and validating social,economic, world wide 

events, trend forecasting of colors can be planned and designed for the collection of Fall/Winter 

2024/25. Future color trends can be predicted with the upcoming major US events occurring in our 

democracy. Like, the Olympics taking place in Paris, Fance, August 2024, upcoming huge fashion 

shows in NYC, and even the Election coming up at the end of 2022 (Paris 2022). With the 

Olympics taking place in France, one will see the three major colors blue,red and white 

everywhere, symbolizing nobility (Adenet 2018) Another event that would influence color, is a 

release of the movie Barbie coming out in 2023. (Guerra 2022) Barbie is known for its hot pink 
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color Within the speculation of all these events occurring and especially after going through a huge 

pandemic like covid 19 people no longer want to whereThere will also be .Earth tone and soft 

vibrant colors such as all shades of brown, hints of green, soft pinks to soft yellow. These colors 

will be much more popular due to the fact of all these events and big historic occasions. When 

adopting these innovations, consumers will try more expressionary designs with new expressive 

colors that make them feel comfortable with oneself and warm emotions. Color forecasts reflect 

the zeitgeist of mood, by staying up to date with many trends and today's society situations that 

we’ve faced.a transformational shift of consumers' lifestyle to the better being. This being said, 

sustainable textiles forecasts will not only be influenced around the world but developed into an 

evolution of historic continuity. Textiles like cotton and linen will be more prevalent in future 

trends, blended with synthetic fibers like spandex, this will help to create a 

finer silhouette. 
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Hemline Hault 

Hemlines make a huge contribution to the trend forecasting due to clothing shortages that 

they’ve faced during historical moments. For example during WWII, clothing and material 

became a very big deal to the fashion industry. One knows that millions of women and men 

needed to serve in the war and a strict uniform policy was needed. One became more modest 

during the difficult times where the hemlines economy went hand in hand, if the length of the 

hemline would rise so would the economy, same as, if the economy is falling the hemlines would 

follow (Sundin 2022). Even though hemlines may drop due to any war, supply shortages, or 

downfall they can easily go up just as they went down. As mentioned in the historic trend, in 

1940, much scarcity was in various things including fabric, which resulted in simplicity in 
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womens clothing, relating back to one being humble. Behind the hemlines, war also has a huge 

effect on individuals' well being, there will always be a before and after in humans perspective 

and how they view wartime to peacetime. (Dudziak 2012). This is a trend that will also be seen 

as trickle-across. Powered by the overall economic state of the country, shorter hemlines will be 

trending in every income class. This trend will been seen sooner than later, as the effects of 

supply shortages will take heed sooner than that of the incoming depression. 
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