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The event I chose is “Design Advice for Startups and Entrepreneurs” with Kelsey 
Scherer, Product Design Manager at BuzzFeed, Sarah Butler, Director of Creative & 
Brand at Code Eight, Regy Perlera, Product Designer at Nike and Andrew Chin, 
Product Designer at Dropbox. I choose this event because I want to use my skills to 
start a small business and not just working for someone throughout my career. I also 
pick this event because they had speakers from big and recognized companies in 
America. I wanted to learn from these young leaders and gain some knowledge from 
their experience in the design world. 
 
The event was held in Chelsea, Manhattan at a building called “Alley”. When I entered 
the building there was allot of people waiting for the elevator so I got nervous because 
I never been to an event like that and they had a few persons (I would call them ushers) 
directing you which floor to go because they had more than one event that day at the 
same time. The ushers were friendly and they would repeat themselves if they saw 
someone was feeling lost or confused. Upon entering the floor where my event was 
held, there was someone there to check for your name on the list.  
 
As soon we step out the elevator, you see a big designed “A” on the wall which I got 
the modern sense of feeling and décor. At first look, the space/room look modern and 
well set up for the event. The lighting fixtures was also modern with a calm green color 
on the wall with many photo frames hanging, also they have a kitchen, because they 
have offices there where some of the later workers was there taking a look. 
 
So the event was to start at 6:30 pm but it didn’t, and I didn’t feel notice it started like 
twenty minutes late until the host said so because I was talking to a teacher/professor, 
I met the professor when I walked in and it was networking time so I chatted with him. 
He is a professor at General Assembly, he said it’s a design school, he teaches for ten 
weeks and he is a UX designer. We chatted about that but the interesting thing he said 
to me is that he doesn’t use codes or write codes for web sites or mobiles apps, so I 
was confused about that. Then he talked about how he likes to travel and his 
experiences with working companies and also why he chooses to be a teacher. We 
chatted for thirty minutes and this was his first time at the event and he was only there 
because one of the speaker (his friend) asked him to be there to accompanied him, 
after that we took our seats because they were about to start. 
 



The event started with the host asking the speakers to introduce themselves and they 
did after that she ask them questions about their work, design and experiences with 
clients or other companies. 
 
The host asked the question “How do you successfully launch a new product”, they 
were many answers by the speakers but one answer stood out to me. Mr Regy Perlera, 
Product Designer at Nike said in his company they have a team which consists of brand 
designers and the marketing team but the marketing team has the final say on the 
product and its name because they have to do their research. In doing their research, 
they have to understand the user/consumer need and the problems they are going 
through. I didn’t know the marketing team had that much contribution in launching a 
new product and the design aspects of the product. I thought the designers had their 
own research, like how graphic designers do research to do a job/design and submit it 
to the art director or client. 
 
Another question was asked “How do you know when you’re doing it right or wrong” 
in terms of design. Mr Regy Perlera said you have to know what you’re measuring and 
what you want to tell the user. He also went on to say if that does not help you can 
have a user testing session with a group of random people (they called it user testing). 
He gives us an example, how they would market a new sneaker? It is called a super 
stash, Nike would advertise on a social media that a specific store would carry the 
sneaker and the first person to get there would get a pair free. 
 
The panel of speakers was asked “how important are logos”? They were discussion but 
everyone had their own view. Two of them said logos aren’t that important and the 
other two disagreed. They had a little back and forth amongst themselves and the 
host. But I think it was great because the two who said logos aren’t important they 
offer their reason and the other two speakers offer theirs. At the end they all agree that 
logos are important to certain type of business and not all. In my opinion, I think logos 
are important, it represents the business or company and it developed a reputation 
and standards the customer/consumer put their trust in. 
 
The panel was asked “how many sketches do you do or submit to your client”? Ms. 
Kelsey Scherer, Product Design Manager at BuzzFeed and Mr. Andrew Chin, Product 
Designer at Dropbox said they do not do allot of sketches when doing design work 
because it gives the client more choices and they will never make up their mind and 
you will be doing sketches after sketches after sketches and it will never be what they 
are looking for. The said between ten to twenty sketches they will produce to clients 



and in their opinion that’s okay. Ending their part of the discussion the panel of 
speakers offer the audience some of their resources they used. 
 
At the end of Q&A, we networked some more, I met a German guy, this was his first 
time there. He wanted to started his own dating app called “Glitter”, he said he knows 
there is allot of apps like that out there but his will be different and he explained how it 
is going to be different from the others.  
 
I met another guy, this was his first time too but he was much of a talker, he said he has 
his own business and its in the technology field but he would not say what the name is, 
so I cut it short and move on. I also 
 
I met this lovely woman, she is starting a non-profit in Flushing, Brooklyn to help her 
community to make it friendlier with police and the people especially the younger kids. 
She was very passionate about that and she explained it will be difficult but she wants 
to help make a change in her community. 
 
Overall, the event was good, I’ve learnt a few things that I didn’t know, I got some 
advice which was really helpful and I will surely attend more events in the future. And 
unfortunately no one carries business cards with them, they refer you to their social 
media or website or you get an email. 
 
 
 
	  
	  	  
	  	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  



	  	  	   	  
	  
	  

	  



	  
	  

	  


