WEEK #1
Retail In the fashion Industry

Although it has been a year since the pandemic, China’s growth is trying to level off, as for the
rest of the world, it now determines whether the country’s recovery will flourish or

continue. With consumers/companies showing signs of strength and weakness. The cost for
materials has cut into the profit for factories and retailers, while exports remain strong.
Consumers are shopping more than ever, however small businesses are still suffering. In the
article “China’s Growth Slow as Pandemic Fears Persist” by Keith Bradsher. It states, “It is
unclear whether such a strong rebound in China and around the world can sustain itself in 2022,”
said Zhu Ning, deputy dean of the Shanghai Advanced Institute of Finance.”As a result, even
though the economy is flourishing, it is also not safe for China due to the population growth. By
2022 if the results do not change we are looking at a long term deficit. Overall, all across the
world many industries have been enduring a downfall within their company as covid negatively
impacted their income.
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WEEK # 2: Sustainability in the Fashion Industry

What is fast-fashion?. Fast-fashion is a business logic that most companies use to make garments
with high fashion content. Companies who are using this method are H&M, Zara and Forever 21.
These companies are updating collections throughout the year. There are always new products
being brought to the racks weekly instead of by season. According to the article “ Fast Fashion:
Its Detrimental Effect on the Environment” by Rashmila Maiti, states there are pros and cons to
fast fashion.

Why is Fast Fashion bad ? Business Insider states that, “fashion products comprise 10% of total
global carbon emissions, as much as the European Union.” As a result of this, it dries up the
water source we use. And polluted rivers and streams are being damaged as well , in fact 85% of
the fast fashion products that are made are thrown away each year.

Fast fashion clothing can be defined as cheap and trendy. Even though fast fashion is a major
factor in the destruction and pollution of the environment. However fast fashion is affordable for
consumers, and brings in revenue for companies. Consumers demand new and affordable,
fashionable clothing every week and these companies are here to bring forth these ideas.
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WEEK # 3: Sustainability in the Fashion Industry

Fast fashion is destroying our planet, about 85 percent of textiles are being wasted in the United
States alone. According to the article “The Price of Fast Fashion and the Future of Clothes” By
Dana Thomas, “Nor will the synthetic microfibers that end up in the sea, freshwater and
elsewhere, including the deepest parts of the oceans and the highest glacier peaks. Future
archaeologists may look at landfills taken over by nature and discover evidence of Zara.” As a
result of fast fashion there are huge humanitarian and environmental costs that are hidden behind
an inexpensive price tag. Especially considering these fabrics can take up 20 to 200 years to
decompose. This is one of the leading causes of microplastics in oceans.The fashion industry is
the 8th most polluted industry in the world. And in the United States fast fashion is responsible
for 92 million tons of. Finally, Thomas states,* If we can combine them, this book suggests, the
envisioned “fashionopolis” could transform from an urban nightmare into a shining city on a
hill.” If we stop buying from H&M, Zaza, Uniqlo, etc.. It can help with environmental and social
costs. Also, if we stop buying poor quality clothing, it will push brands to improve the quality of
their garments. In fact it will allow people to keep their clothing for much longer, which is good
for the economy and great for the environment.
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WEEK #4: Non Store retail methods

The pandemic has changed the world, especially consumer shopping. Many consumers have
picked up on new shopping habits and expectations and will most likely stick around even after
the pandemic. Online shopping has grown since March and studies show it will continue. Some
consumers have gotten used to shopping for leggings, even toothpaste online. Online shopping
standards and service have increased. This has now left retailers pondering on new ways for their
“ill-frequent locations”. According to the article “ 6 Ways the Pandemic Has Changed How
People Shop” by Cathaleen Chen But a finicky customer also creates opportunities for underdog
brands to gain market share — brands adept at creating an online community, which is more
important than ever for brand loyalty as people are spending more time on social media, or



smaller, neighbourhood boutiques better suited to serve the consumer who’s no longer
commuting to work.” As a result, because consumers are liking the idea of shopping online it
leaves a big question for retailers, people are no longer thinking of shopping in-store after work.
The ease and convenience of shopping dominates in-store shopping. In fact, consumers prefer to
buy items online for free shipping. Consumers enjoy the idea of having their Products delivered
to them at no cost instead of having to go out to a store to physically view and inspect the
product, purchase it, and obtain it immediately after viewing it. For example the author states
“But even without making the purchase online, consumers want their shopping experience to be
as streamlined as possible — and that means knowing exactly what to buy if they do decide to
make an excursion to the store.”This shows that, consumers love the idea of online shopping, in
a few minutes, you can order a product, confirm payment, and see the shipping status right at
your fingertips they method is much more easier and faster.
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WEEK #5: FASHION INDUSTRY'S RESELL MARKET & PRODUCT LIFE CYCLE
TRENDS
Product Life Cycle

Product life cycle can be defined as the changes that a product undergoes in the market, right
until it's introduction to its decline. They’re four stages of the product life cycle. First is
Introduction when a product is launched in the market. Second is Growth, meaning its increasing
awareness and likeliness to the consumer. Third is Maturity. It means the saturation phase of a
product when it cannot grow more. Finally there is Decline, which means the downfall of the
market share of the product, because of other alternatives. In the fashion industry the product life
cycle is important, many are arguing that during the pandemic companies got a boost of revenue
due to Stock X, the online resale platform that was founded 5 years ago. The company has made
a name for themselves as a “Culture destination”.This is where consumers have the opportunity
to become a seller or be a consumer. StockX has expanded, being one of the very few reselling
apps that provide sneakers into categories, trading cards and apparel. According to the article
“How Resale Platform Stock X is Attracting New Shoppers” by Adrianne Pasquarelli, the author
states ““ Bahri says that in addition to the younger consumers who have helped grow StockX, the
company is also seeing more demand in recent months from older generations.” As a result the
product life cycle is important when it comes to development of marketing strategies and useful
in finding the right marketing mix. Therefore, StockX or other companies can plot on the
revenue and profit that is being generated.
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