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Professional Development Critique #2

On Monday, November 18th, 2024, from 2:00 PM to 4:30 PM, a virtual seminar titled
“Booth Designs for Billionaire Boys Club at Complex Con” was held. Hosted by seasoned event
designer lan Wilt and Franny Martin, a brand strategist with extensive experience in fashion and
experiential marketing. The seminar focused on how Billionaire Boys Club brought their iconic
OG graphics to life for Complex Con. The central theme of the presentation was the Diamond &
Dollars artwork, which is reimagined inspired by Pharrell Willams golden blackberry era. The
panel explored creative challenges and solutions in booth design, offering attendees valuable
strategies for making their own designs stand out at major events. One also gained insights into
how to integrate signature brand imagery into booth designs, ensuring they are not only visually
appealing but also reflective of the brand’s history and identity.

The webinar centered into the event booth designs, how visuals like the classic arch logo
tee and all over print skate deck can evoke nostalgia while staying relevant to a modern
audience. One learned the significance of building a strong brand presence through design, much
like crafting a brand story and visual identity in the fashion industry. One gained knowledge on
selecting materials such as prototyping, and creating designs to speak to both the brand and its
customers. One also learned how to build effective marketing for aspiring fashion entrepreneurs,
offering a comprehensive roadmap to turn their fashion brand concepts into successful
businesses. Perception plays a pivotal role in shaping how a brand is viewed by its audience, as it
includes the emotional, visual, and intellectual connections consumers make with the brand.
Effective branding influences perception by creating a consistent and memorable identity that
aligns with the brand’s values and appeals to its target audience. For instance, the use of specific
design elements can evoke emotions and trigger nostalgia, all of which contribute to how the
brand is perceived.This webinar provided an opportunity to understand how design and branding
build relationships to create unforgettable experiences for event-goers.

Students in the Business and Technology of Fashion department at New York City
College of Technology, CUNY, benefit greatly from panels like this, as it addresses key
challenges in the fashion industry. Audience engagement, and brand identity are principles which
align with coursework such as fashion marketing, branding strategies, and consumer behavior.
These are critical areas for effectively conveying a brand image, and one’s aspirations of
excelling as a public relations executive or company buyer within the fashion industry. This
panel connects with students by demonstrating the practical application of design principles and
marketing strategies even when the focus is on booth design rather than fashion products.
Students, learning how to translate a brand’s identity into a physical space mirrors the same
process of creating a cohesive collection or marketing campaign. It emphasizes the importance of
customer engagement, and design, which are critical to successful fashion merchandising and
product launches.



One would leave this panel feeling both confident from past experience and conscious of
the need for ongoing development. Concepts like brand identification and customer involvement,
which were major themes of the panel. Understood through courses at New York City College of
Technology, CUNY, such as those that concentrate on branding, marketing tactics, and visual
communication. This collaborative experience aligns closely with the panel’s emphasis on
translating a brand’s vision into physical spaces, such as booth designs, while remaining true to
its identity. Although coursework offers valuable knowledge in these areas, the panel provided
insights into principles that are applied in real world settings, particularly in creating impactful
event displays.Shifting the focus to how the professional development experience complements
formal education and highlights the value of practical insights for career readiness. It also ties
back to the significance of bridging theoretical learning with the demands of fashion. Such
discussions allow for greater understanding of the creative and strategic aspects of professional
development, bridging the gap between academic learning and industry practices.



