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Planet Nine is a fictional space hotel cre-
ated for a larger team design project for a 
communication design course. The proj-
ect explored concept development, logo 
design, branding, and identity.

LOGO DESIGN & 
PROTOTYPING

The early prototypes of the Planet Nine logo 
were inspired by the early sketches. The final 
rendering combined elements and input 
from the team.
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THE METROBANK LOGO
emerged from a semester-long endeavor in 
Advanced Typography, where the task was 
to create an original design for the fictional 
client.

This comprehensive project entailed not 
only crafting a distinctive logo but also 
meticulously formatting a sample annual 
budget.

Designed to meet professional standards, 
the project served as a practical exercise in 
mastering the intricacies of large-scale copy 
formatting, adept use of character and para-
graph styles, and use of tabs within Adobe 
InDesign.

The Metrobank logo, born from this rigorous 
process, manifests in both letter-mark and 
icon formats, reflecting a harmonious fusion 
of creative vision and technical proficiency.

This multifaceted exploration not only 
honed design skills but also underscored the 
importance of seamless integration between 
visual identity and practical application 
within the banking sector.
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THE BLACK MUSIC ARCHIVE 
BMA is a vibrant music education plat-
form housed on YouTube, dedicated to 
celebrating the rich legacy of Black Amer-
ican music.

Through a diverse array of content 
including educational videos, documenta-
ry-style features, and insightful interviews, 
BMA delves into the origins, influences, 
and intersections of Black music with 
other cultures and genres across the 
world.

The versatile BMA logo is prominently 
showcased across published video con-
tent and social media platforms, ensuring 
a cohesive brand identity that resonates 
with the audience. 

Designed with adaptability in mind, the 
logo seamlessly transitions across various 
applications, maintaining its impact and 
recognition regardless of the platform or 
context.

Whether it's featured on video 
thumbnails, social media profiles, or pro-
motional materials, the BMA logo serves 
as a visual anchor across all channels.
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This project gave the opportunity to 
relaunch the Hydrox Cookie. This cookie 
has been around for over 100 years and was 
acquired in 2014 by Leaf Foods.

HYDROX RE-DESIGN &
MOCK COLLAB

The relaunch project created a campaign 
that explored recreating the original logo, 
redesigning original packaging, creating a 
marketing campaign, and brand extensions.
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D&G JAMAICAN SODAS 
needed a revamp to address outdated 
design concerns, untouched since the 
80-90’s. The current clashing color scheme 
on labels impedes readability, and lacks a 
consistent look from bottle to bottle.

A re-freshed design was inspired with some 
of the original design elements in mind. The 
new look and packaging aims to draw eyes 
and present itself to a wider audience.

The new sleek aluminum can is lighter and 
easier to recycle than glass. The Ginger Beer 
is now available in a 4-pack carton, and is 
perfect for parties.
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D&G BRAND EXTENSION MOCK-UPS
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TYPOGRAPHIC DESIGN
SAMPLES
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Virgil Abloh

Virgil Abloh; born September 30, 1980, is an American designer, entrepreneur, 
and DJ who has been the artistic director of Louis Vuitton’s men’s wear
collection since March 2018. Abloh is also the chief executive officer of the 
Milan-based label Off-White, a fashion house he founded in 2012.

Efflorescence: the collection’s name seems paradoxi-cal for what 
appears at first to be solid blocks of reality to sit, gather, and look at 
oneself. Beyond the sharp fact that it is always fruitful to deal with para-
doxes, this botanical term reflects the production method of the pieces.

Like these wildflowers that fit into the interstices and corners of urban 
space, the holes, formal accidents, and graffiti that cover and personal-

ize— in different ways each time—the concrete surface offers a visual 
and emotional texture to recharge our immediate environment: a 

land- scape where the rigidity of structures and urban planning 
meets the randomness of organic growth and human appro- pria-

tion and mark-making.

Chicago Street Fashion
A trained architect, Abloh, who also worked in Chicago 

street fashion, entered the world of international fash-
ion with an internship at Fendi in 2009 alongside 

rapper Kanye West. The two then began an artistic 
collaboration that would launch Abloh’s career into 

founding Off-White. 

The first American of African descent to 
be artistic director at a French luxury 

fashion house, he was named by 
Time magazine as one of the 100 most 

influential people in the world in 2018.

Figures of Speech
Abloh’s first solo museum art exhibition occurred 
at the Museum of Contemporary Art in Chicago 
in 2019. After Chicago, Virgil Abloh: Figures of Speech 
travels to the High Museum of Art, the Institute of Con-
temporary Art/Boston, and the Brooklyn Museum. The 
exhibition offers a mid-career retrospective of Abloh’s 
endeavors in art, design and music.

by Jean Frampton

Abloh by Justin Ridler



NICOLAS J. HARRIS PORTFOLIOPOSTER AD DESIGN



NICOLAS J. HARRIS PORTFOLIOPOSTER AD DESIGN


