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Nintendo is a globally known video gaming company that’s been around for a little
over 130 years, and today the company is Japan’s third most valuable company. While it
wasn’t until 1985 that the company became recognized for its most popular product (the
Nintendo Entertainment System or NES); the company started out making and selling
playing cards. The company was founded in Kyoto, Japan by a craftsman named Fusajiro
Yamauchi. Originally, before the company expanded outside of Japan, it was going by the
name “Nintendo Karuta,” the first logo was written in Japanese using 3 characters to spell
out Nintendo. With the phrase being interpreted as “Leave fate/ luck to heaven.” The logo
consisted of a cream-colored rectangle and two red triangles a the top corners, then the three
characters written in a bold blue font. This was then used on all of the company’s playing

card packaging.




In 1950, the company went through its first (of many) logo redesigns. Switching for a
more simple design that reflected what the company was still doing at the time. They used
the shape of a black spade; with small white triangles surrounding the lowercase letter “N” in
the very middle. The company’s full name “Nintendo, playing card CO,” was written in

English, reflecting the company’s interest in overseas marketing.
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During the 1960s, the company’s logo went through the most changes. From the color
scheme to font size, the brand was looking to find its identity and to also please both the local
and international markets. In 1967, the company released the Ultra Machine, the first
product/toy to feature a logo that looks similar to the logo Nintendo uses today. A red
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rectangle with “Nintendo” written in white, the letter “1” used a square dot, this design was
well-liked and then used on many of their other new products. But the company wasn’t done
with trying out new designs and styles; a year later they tried out the logo with an inverted
color scheme (the text was now red) with a hexagon shape surrounding it also in red. This

was then changed again in 1970, for a large “rounded N” shaped logo in all black, and



adjustments were made again in 1972. The company still using the ‘N” but with a more

“comic sans” style of font.
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In 1975, the logo was changed once again; this was the logo for eight years; the
company’s longest-lasting logo design the company had for a while. Making a “race track™ or
elongated oval design surrounding the “Nintendo,” the letters were made slightly thicker to
match the border’s thickness, and the color was switched from the previous black to a
confident-looking fire engine red. A trademark symbol was added to the top right, inside the
logo as well. This design became the company’s signature with the “racetrack” style being

strongly associated with the company.
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It wasn’t until 2006 that the company decided to rework its logo. Two years after the
release of the Nintendo DS, the most successful handheld gaming console ever sold, selling
154 million units. Opting to keep the physical design the same. Keeping this logo design the
same for the most part, gave a sense of loyalty to its customers, who most likely grew up
playing with a Nintendo console when they were younger. The company’s brand recognition
grew immensely since the mid-70s and it seems like they wanted to show they were still a
great gaming company, bringing gaming into the 2 1st century. The company went back and
forth for many years with the color, usually sticking to red, black, or grey. This time settling

on grey, and this was the look for the company from 2006 to 2016.
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In 2016, Nintendo made its most recent upgrade to its logo once again. They decided to
bring back the iconic “fire engine red” color, using this color for a rectangle shape surrounding
the now white lettering of the company’s name. Still keeping the “race track™/ elongated oval
shape around the “Nintendo.” Again, this logo shows a sense of loyalty to the customers, while

also being progressive.

Ninfendo




Sources:

1) “The Nintendo Logo and Its History.” LogoMyWay, 11 Nov. 2020,
https://blog.logomyway.com/nintendo-logo/.

2) “History of Nintendo: Where Did Nintendo Come from? - CBBC Newsround.”
BBC News, BBC, https://www.bbc.co.uk/newsround/48606526.

3) “Nintendo Logo.” 1000 Logos The Famous Brands and Company Logos in the
World Nintendo Logo Comments, https://1000logos.net/nintendo-logo/.

4) Gebel, Meira. “25 Photos of Nintendo's 130-Year Rise from a Playing Card
Company to Fan-Favorite Gaming Giant.” Business Insider, Business Insider, 23
Sept. 2019,
https://www.businessinsider.com/history-of-nintendo-130-years-video-games-supe
r-mario-zelda-2019-9#nintendos-last-unsuccessful-venture-of-the-60s-was-an-inst
ant-rice-company-but-once-again-yamauchi-ultimately-decided-to-focus-on-the-co

mpanys-historic-roots-in-gaming-7.



