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Perception
• Can make consumers feel 
like they can be someone in 
particular, look a specific way 
or feel inclination when 
utlizing a particular item.



Intellect

• By having the cars parked in a shape of 
the number 5, viewrs would get the 
impression of saving 5% of their car 
insurance.



Sensation

• Allows the auidence to feel.

• Auidence can sense the texture of the 
stretched gum.



Emotions

• Viewers take conscience by seeing the 
different scenarios where animals are being 
mistreated.



Identification

• It leans towards a specfic audience. 

• This ad which it’s appealing to people 
who enjoy spicy products in a funny and 
clever way.



Sprituality

• Subaru effectively markets its brand as a 
logo of affection. Love, for several people, 
is spiritual. The ad is more about selling to 
families rather than individuals.


