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THE CURRENT STATUS OF GRAPHIC T-SHIRT

    A By a 18 year old

SOCIAL MEDIA’S  INFLUENCE IN 2019



MAJOR TRENDS WITHIN GRAPHIC T-SHIRTS!!!!!

the chinoiserie style 

which first became 

popular in the 18th 

century

LOGOS

BOLD STATEMENTS.



OUR FOUR GRAPHIC T-SHIRT LINES

“FUTURISTIC”



OUR FOUR GRAPHIC T-SHIRT LINES “HOLLYWOOD”



OUR FOUR GRAPHIC T-SHIRT LINES

“EDUCATE”



OUR FOUR GRAPHIC T-SHIRT LINES “TIE- DYE”

https://docs.google.com/file/d/0Bxtdqhzed_3XXzcxX2I1VTRXSnhJVXo0UDlQSkFBNlcybEVr/preview


Target Market

Demographics: 

● Men and women who are between the ages of 18-30 years old.
● Their annual income is approximately $20,00 to 65,000
● Live in urban cities like New York city, Los Angeles, and London

Psychographically: 

● They are creative and like to think outside the box.
● Innovative and independent set of people
● Outspoken and social
● Comfort + style 



Competition 

KENZO

Bamboo Tiger' T-shirt 

$145

Kenzo is a leading competitor who’s marketing mix is relative to our own. They do not 

specify a niche target market because they believe they cater to everyone. Their customers are aged 

10-40 years old and above. Their customers are people who want to stand out with bold avant 

garde style clothing. They use the brand for higher self esteem. Because wearing this clothing 

makes them feel good. They use Kenzo as a reward or achievement of something, 

Shopping the market



Competition 

Opening Ceremony

Saintwoods SW GUM TEE 

$70

Yung ArtKid. This group contains of people from the ages 20-18 and are making about 50,000 a 

year. The Yung Artkid is intrigued by modern contemporary art and is listening to popular new music. 

They are Internet savvy and are in tune with Instagram and their holy grail. Instagram is there platform 

and is where they are thriving. They are always on top of the trends and leading companies. They want to 

be on track and ahead in the fashion game.

 



MERCHANDISING & MARKETING 

● Online
● Macy’s
● Nordstrom

Digital Marketing

Media platforms

❖ Instagram
❖ Facebook
❖ Twitter



TECH PACK 



TECH PACK 



TECH PACK 



PRODUCT TAGS & LABEL 

LABEL: The brand’s name 
“MODISH” will be directly printed 
on the inside of the back of the 
graphic tees in black ink



THE QUALITY CONTROL PROCESS 

In the QC process we first start off with an effective garment quality control 
strategy. Our quality controlling quality starts off with setting the right 
quality expectations and then inspecting and testing our products before 
we ship them. 



Incoming Quality Control

The first process is the (IQC) where we inspect the raw and component 
materials when they arrive to our factory. Our QC management team make 
sure what we ordered is correct and validate that the quality is good also. If 
the quality and fabric is correct we would then accept and move forward.   



In- Process Quality Control 

The next process is the (IPQC) where we do routine checks that are 
performed during production. It insures that the product quality is met 
before they are approved for consumption and marketing.
The steps includes:
● Touch and wear
● Checking the labels
● Wrinkle test
● Washing test
● Counting the stiches
● Check measurements 



Outgoing Quality Control

The last process is the (OQA) the last full inspection of our products before 
they are shipped off. Ensuring the shipment is defect-free. Our 
management team will check the quality again and see if there are any 
new mistakes before shipment.



Our employees

As much as we care about the 
quality of our product we care about 
the health of our employees first. A 

clean working environment helps 
reduce worker sick days.



         THE COST OF THE GARMENT

- Screen printing $6.68 for 
hollywood and futuristic line

- Screen print $6 for tie 
dyed and educational line.



                                              MOOD BOARD 

THE END! 


