By Taylor Barbuto & Minji Kim



Vision of Maschino
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e To offer an alterngtivé to the tradiiionai fasghion: M USCH ‘ NU
system, create its‘ own fashion trends rather :
than following anﬁrone else’s.
This creativity is expressed through a
combination of new stylistic elements each ® e
MILANO

collection. Which franslates the overwhelming

joy of fashion andfan easygoing appreach into

an exciting storyline.



Target

e Amillennial, around 20-35 years old 78, :t&‘:

e An annual salary of at least $100,000
e Either the young CEO/executive of a compan

or a very successful social media influencer




Social Influences
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Anna Dello Russo Hennessy Carolina istina Musacchio Ludovica Bizzaglia

- The editor-at-large of -A fashion influencer -An italian actress
Vogue japan
-1 million followers -Over 740k followers

- Over 1.6 million follow:

on instagram :
on instagram
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Jeremy Scott F/IW 2019



Trendspotting in Moschino’s F/W 2019 Runway
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