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BRAND IDENTITY
LOGO DESIGN

Brand identity project created for
a Moroccan green tea product.
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BRAND IDENTITY

Collateral:
Business card, letter-head, envelope

Kesh Tea

John Smith
Chief Executive Officer

300 Jay St,

Brooklyn NY 11201
718.260.5500
718.260.5501

Kesh Tea

Kesh Tea

300 Jay St, Brooklyn NY 11201
Tel: 718.260.5500 | Fax: 718.260.5501
info@keshtea.com

300 Jay St,
Brooklyn NY 11201
Tel: 718.260.5500
Fax: 718.260.5501

Email: info@keshtea.com
ww.keshtea.com

ww.keshtea.com



BRAND IDENTITY

Promotional items:
T-shirt, hat, mug, pen

Kesh Tea




BRAND IDENTITY

Designed 2 sets of tea boxes:
sqaure box and rectangular box.
Each set comes in 4 sub-names,
and each sub-name represents a
Moroccan music style but also
represents a different

quality of green tea.

Sub-names:
Andalussy, Gnawy,
Hassany and Issawy

ksl T

kesh fesa




BRAND IDENTITY
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These boxes designed to be 4 s
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BRAND IDENTITY
PACKAGING MECHANICALS

Die cut and UV coating plate.

varnish plate

Specifications

varnish plate

Specifications

varnish plate

cut

cut

F==] NEW YORK CITY
¥4 COLLEGE OF
S~ TECHNOLOGY

7] NEW YORK CITY
COLLEGE OF

&/ TECHNOLOGY

n, NY 11006
1:718- ¢ 718-223-4455
email: comdacitytech.cuny.edu

jay St. n,NY 11
Tel: 7 3 34455
email: comdacitytech.cuny.edu

varnish plate




BRAND IDENTITY

Square box.

Specifications
. cyan
. magenta

yellow

. black

. PANTONE 478 C

. PANTONE 7519 C

varnish plate

City Tech, Communication Design Dpt.
300 Jay St. 11th floor N1106 Brooklyn, NY 11006
Tel: 718-234-5656 - Fax: 718-223-4455
email: comd@citytech.cuny.edu

S
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L
)

81 mm
4>

13X B3} U33ID

3mm

N

Green tea extre S

extra grains N ET WT 2 O Og

NETWT 200g

Méf-US

091040147

Imported by Kesh Tea Distribution Inc:
300 Jay St, Brooklyn, NY 11021
www.keshtea.com

4¢P P>
81 mm 41 mm 39 mm

extra grains

NETWT 200g

:9)ep uoiyelidxy

:uondnpoud jo ajeq

€6

F—><—>
20 mm 40 mm

<4 >
21 mm

Nutrition Facts
Serving Size 1 box (200g)
Servings Per Container 1
Amount Per Serving
Calories 270 Calories from Fat 30
% Daily Value*

Total Fat Og

Saturated Fat 0g
Sodium Omg
Total Carbohydrate 33mg

Dietary Fiber 6g
Protein 4g

I
Vitamin C 2% 0 Calcium 8%
Iron 30%

Not a significant source of trans fat, cholesterol,
sugers and vitamin A

*Percent Daily Values are based on a 2,000
calorie diet.
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BRAND IDENTITY o
PACKAGING MECHANICALS
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BRAND IDENTITY
PACKAGING MECHANICALS

(Continued).
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BRAND IDENTITY

Kesh Tea ad campaign:
NYC Subway ad —
Gnawy




BRAND IDENTITY

Kesh Tea ad campaign:
NYC Subway ad — Poster

The poster shows the tea box and
the musical group according to the
sub-name

Tt

Kesh Tea
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BRAND IDENTITY

Kesh Tea ad campaign:
NYC Subway ad — Top card

The top card gives a brief history of
each music style category.

Tt

Kesh Tea

Gnawy

The Gnawa people originated from
West Africa; to be precise the
ancient Ghana Empire of
Ouagadougou (present day
Mauritania, Senegal, Gambia,
Burkino Faso and 85% of Mali.

Hassany is so kesh! \k

" W= v

Tt

Kesh Tea

Hassany

Hassany music is a highly original
blend of African beats combined
with Arabic songwriting. Hassany
music is very representative.lt is a
very important musical tradition that
distinguishes the south of Morocco.

lssawy is SO KQS'

I ERE F RS NN BT

Issawa are known for their spiritual
music, which generally comprises
songs of religious psalms,
characterized by the use of the oboe
ghaita accompanied by percussion
using polyrhythm.

ot 3
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f’ | l.h
Andal(ussy is so KeShJ_

TR Y OERTYS
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Tt

Kesh Tea

Andalussy

Andalusian classical music is a style
of Arabic music found in different
styles across the Maghreb. It
originated out of the music of
Al-Andalusbetween the 9th and
15th centuries.




BRAND IDENTITY
CATALOG

Kesh Tea catalog: keshica  KeSh tea (s never oo much!

Layout of one page catalog — o~
products

Gnawy

Green Tea Extra Grains

It is a long established fact that a reader will be
distracted by the readable content of a page when
looking at its layout. The point of using Lorem Ipsum is
that it has a more-or-less normal distribution of letters,
as opposed to using , making it look like.

(ssawy

Green Tea Grains

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat.

Hassany

Green Tea Filaments

Neque porro quisquam est, qui dolorem ipsum quia
dolor sit amet, consectetur, adipisci velit, sed quia non
numquam eius modi tempora incidunt ut labore et
dolore magnam aliquam quaerat voluptatem. Ut enim
ad minima veniam, quis nostrum exercitationem.

Anda(ussy

Kesh Tea

Green Tea Extra Fin Filaments

Anisi ut aliquid ex ea commodi consequatur? Quis
autem vel eum iure reprehenderit qui in ea voluptate
velit esse quam nihil molestiae consequatur, vel illum
qui dolorem eum fugiat quo voluptas nulla pariatur?"




BRAND IDENTITY

Kesh Tea

Timeline About

PEOPLE >

L. 8. 8.8 6

5M likes
300K visits

Clover Lewis, Neil Gardiner and 2 others like this.
Invite your friends to like Every Interaction

of Jack Black Invite

Kevin Costner Invite
g Liam Neeson Invite
! Tony Chiu Wai Leung Invite

See All Friends

ABOUT >

Once upon a time, a group of traders discovered the
great secret of China’s drinks; green tea.
http://www.keshtea.com/

http://www.greenteaofchina.com/

Suggest Edits

APPS

Kesh Tea

Kesh tea s never 1@0 much!
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Photos Email Signup More ~

Post Photo / Video

Write something on this Page...

Evary Inferaction sf | @ Nk
10 October

Inventor of World Wide Web warns of threat to internet http://buff.ly/1DL9sey

Like - Comment - Share
% Write a comment...

[ John Doe Interesting
B Like - Reply - 85 1 - 10 October at 22:18

I Recent
2014

2013
Founded

Sponsored &

It's not it and enduring
beauty in terms of simplicity
It's not it and enduring beauty
in terms of simplicity is. True
simplicity; in order to cover up

It's not it and enduring
beauty in terms of simplicity
It's not it and enduring beauty
in terms of simplicity is. True
simplicity; in order to cover up

Lika Paga

Jack Black
commented on Kevin
Costner’s status

Dexter Fletcher likes
Dustin Hoffman’s photo

Ethan Hawke
commented on Jean Reno’s
status

Lee Van Cleef is going
to CINERARIUM
OCTOBER

mEMDS

|
=

Timothy Hutton
commented on Tommy Lee
Jones’s status

Vincent Price likes
Julia Robert’s photo

ar

"F‘i*' y Aaron Eckhart
Al Pacino

"‘l?l;“ Andy Garcia
Ben Affleck

Charlie Sheen

e

Colin Farrell

. Don Cheadle

D RS

v Edward Norton

Search




CORPORATE REPORT

YOU CAN
NEVER GO WRONG WITH

DIAMONDS

GLENCARA Sl Bior



CORPORATE REPORT
ANNUAL REPORT

sLENCARA Anni
‘OC spread

GLENCARA

INvESTORS GUIDE INCLUDES: 04 1o our Shareholders 24 Awards
« The basics of di ds, understandi - s

u::p::::,z: e i 06 Chairman's message 29 DBoardc
« How to diversily your portfollo using - - 4 ]

Tavesiment Grade Color diamonds. DB Financial H!Eh“*-'hls 34 Executi
+ Avolding rookie mistakes that could cost 1' D Strategy Profiles

thi i,

you : usan 3? Corpor:

+» Chossing diamonds that are right for 18 Business Review

r portfolio.
Ak e 08 Financi

« Market analysis, investment TB SL[EtdillﬂbiEit}'
performance and case studies,




CORPORATE REPORT
ANNUAL REPORT

ENCARA Anni
airman’s letter

ry.
. &

" | never worry about
diets. The only carrots
that interest me are
the number of carats

in a diamond. 99

To our Shareholders

The GLENCARA Group consists of GLENCARA
plc, which is registered in England and Wales,
and GLENCARA, which is registered in Australia

GLENCARA aperates under-a duoal d national stock exchange with an



CORPORATE REPORT
ANNUAL REPORT

iLENCARA Ann
EO letter

At GLENCARA, we are committed to operating
our business in a way that delivers lasting benefit
to the communities where we work.

Dear stakeholders

GLENCARA operates under a dual
listed company (DLC) structore. This
structure is designed to place the
sharcholders of GLENCARA plc and
GLENCARA in substantially the

same position as if they held shares in
a single entity owning all of the assets
al bath companies. Under the DLC
structure, the businesses of GLENCARA
plc and GLENCARA are managed
together, the boards of directors of
earh Company are the same, and
shareholders of each Company have

a common economic interest

We can only build value iT we waork
collaboratively with all of our
stakeholders. This means managing
risks and opportunities together and
aligning our intereses and the needs and
muotivarians of the communities that
host w5 By doing this, we do more
than just create jobs. We stimulate
cconamic growth and enable local
education and skills development, We
also spread the benefits of Investments
in infrastructure - from néew roads Lo
clean drinking warer. At the Argyle
diamond mine in Australia

Creating mutual value by
sharing risk.

for example, it 15 now OVer (en years
since we signed a groundbreaking
agreement that gives Traditlonal
Owners an active role In how the mine
4 run, Among the benefits it brings,
the agreement includes profecticns

far Indigenous DeTiage Sites., and
training and employment programnies
to ensure Traditional Owners have real
oppurtunities Lo compete for site-based

contractks,

Collahorating to ercate trust.

This means-being honest about our
impacis and clear on our contributions,
GLENCARA Is a I'nunding member of
the Extractive Industries Transparency
Imitiative (EITT) and has played an
active role in this giobal stamdamnd

singe 2003, The EIT] promoles open
and accountable managemeni of
natural resources, to ensure that the
fruita of our activity benefit the many,
not the few. We lead the industry in
being transparent about the takes and
royalties we pay - publishing an annual
Taxes paid report since 2010,

Leading through innovation.

We constantly look for smarter. safer
and more sustainable wavs to manage
every stage of our business cycle, from
exploration through to rehabilitation
Chir Pilbara iron ore operstions have
set world-class standards for efficient,
automated mining operations (o improve
productivity, At our decommissioned
smelter site in Anglesey, UK. & new
biomiss power station will provide the
energy for food production, including

hydroponics and aquaculiune. while
other parts of the slte have been
carmarked for tourism development

Our values

GLENCARA's values of respect,
integrity. teamwork and accountability
suppor these sustainable development
principles, Uur code of conduct, The
wiay we work. puls them into practice
[t holds evervane at GLENCARA - and
Its subsidiaries and related companies
- 1o clear-and strong principles relating

challenge ourselves

to do better, in
every aspect of our
business #¥

1o the workplace, human rights,
communities, the environment and
business integrity. We are proud of

our values and the commitment that
atr people around the world show (o
them. Ultimarely, as one of the world's
larpest mining and metals companies,
we understand that hawng o sustarmable
trrstness deponds on our ability (o
deliver long-term value (o evervone
our activities fouch. This means secing
the challenges of sustainability as
opporunities to continuously improve
the way we work



CORPORATE REPORT
ANNUAL REPORT

GLENCARA Anni
Financial highlight

ﬁ:—;rr:tnzng a safe and healthy Financj.a]. Highligh tS

workplace Is key to bullding a
sustainable business. and we have
made great strides in reducing the

number of Injuries occurring across our MNet Sales Operating Operating Diluted Earn- Cash Flow"
organisation. \We mea#ure this progress Incems Mangin (%) g Per Shore

through our all injury frequency rate,

which in 20015 was the lowest in our o wm

company’s history at 044 per 200,000 3

hours worked. This and our lost time I

injury rate - which we brought down 1o

0,25 in the year ag well - are significant '
achievements and indicate the strength

of our safety processes and culture

ol

Lotwms Bowrssom in st sivepedis romvedom paws i Bown reocw i im ot s o o Lo

« No matter how well we do Keeplng our
people sale from injuries.

Our most impertant safety goal is to see
a year without fmalities - and to keep
repeating that year in.

« Year out. The deaths of four people at

our managed. (§TA Annia $ lotal Global
« Dperations evershadowed the 70 i S L e
Improvements. ® HeL piu CaLtialige

» We made to our injury metrics in 2015, M” J. ION

These are unacceptable.

= Tragic losses, and my thoughis and
Prayers.

« With the Family and friends of those
who died.

« Everyone deserves io reiurn home to . Market Sales (2015)
-

thelr loved ones, safe and sound. ai the - ﬁ,__ - Commeorcial
end of every shift. V- f Salrs Details New Articles Gremieral liens

Based on the successful approach

al the Escondida copper mine in
Chile. we have augmented our safety
standards with the roll-out of critical
risk management (CEM) across our
business. CRM ensures that where

people are exposed to a fatality risk,
R H 4 nmarary b gy eiag larnen R o s amedy ranee e G s s e a e ey o e sl
we have critical controls in place that e B s o A O prdelpedamndors pplansds A,




BRAND IDENTITY
LOGO DESIGN /
BUSINESS CARD

Redesign brand identity
for a Moroccan restaurant
located in Astoria,
Queens, NY

ttle morocco

little morocco

MEDITERRANEAN CUISINE

MoHAMED CHAABANE
MANAGER

718-204-8118

2439 Steinway St, Astoria, NY 11103
mchaabane@littlemorocco.com
www. littlemorocco.com



BRAND IDENTITY
MENU & NAPKINS

wed [ REE DELIVERY

little morocco

MEDITERRANEAN CUISINE

(minimum order of $10)

718-204-8118

24-39 Steinway Street, Astoria, NY 1103

(Open 7 days aweek)

SOUPS

i. Harrira &3
healthy moroocan tomato soup

. Lenrils §3
ina light & healthy onion broth

5 Bissara ; 1]
purced fava beans with cumin & olive oil

FRESH 5ALAD
4 House Ganden Salad §3.00
romaing lettuce, chopped tomatoes
ard cucumbers with vinaigretoe
5. Girilled Chicken Salad
grilled chicken broist served onver
house ganden salad with vinaigrette

etouce, Tomaenes, Onions, Cireen (lives

On A Hero Bread.

fi. Lamb Kebab froo
lvmiby el marinated overnighe in
rraditionsl momeean herbs & spices

= Chicken Kelwih $550
white mear cubes marinated

8. Kefita Kebab 8550
ground lamb mixed with an armay
of spices. & herbs charcoal grilled m
perfection (fresh grounded meat)

i Kehwda (Liver) 530
marimared overmighe the maditional
moroccan way & charcoal grilled

MOROCCAN PLATTERS

Served With Rice Or French Fries &

Howse Salad,

po. Lamb Kehab By.00
lamb cubes maninared overnighe
in rraditional moroecan herbes 8 spices

it Chicken Kebah $hoo
white mear cubes marinared
overnight in a socret combinarion of spices

12. Keftu Kebab BR.00
ground lamb mixed with an array
of spices 8 herbs charooal grilled
perfection (fresh grounded mear)

i3 Kidney Kehih 8y.00
marinated overnight the maditonal
moroecan way & charcoal grilled

i4. Kebda (Liver) .00
marinated overnighe the raditional
moroecan wity & charcoal grilled

15 Fouilat Bipoo

1. Meat Combo $13.00
lamb, kefea & chicken

17, Mergues * 80,00
midsroccin siisage homemade with
a mix of Lamib, boef & spices.

LITTLE MOROCCO TRGINES

Served With T'wo Side Order

18 Chicken oo
roastedd half chicken in a moroocan spices

15, Lamb Shank fio.oo
Braiscd i rypical spices & omioms

20. Kefta Tayggme §5.00
eoaked with mmato o egps

k1 ﬂﬂn [.iﬂif]‘m $IL.00




BRAND IDENTITY

Home page.

Home_page

ABOUT US EVENTS

little morocco

— Enter -

CONTACT




BRAND IDENTITY

Menu pages.
ABOUT US EVENTS CONTACT U“v ABOUT US EVENTS CONTACT
little morocco little morocco

IN HOUSE DAILY SPECIALS MOROCCAN SALADS

MONDAY BURGHUL BI WEDNESDAY KOUSSA FRIDAY BATENJEN (V): TABOULE (V): ARTICHOKE (V): MEDITERRANEAN TUNA
BANADOURA (V): MEHCHE: Authentic Parsley Salad Combination of Cucumber, SALAD:
Cracked Wheat with Squash Stuffed with Rice, Vegeterian Eggplant with with Burghul* Mixed with tomatoes, Scallions, Chargrilled Marinated Tuna
Tomatoes ,Onions, Red Beef, Tomatoes, Mint and Tomatoes, Onions, Chopped Onions, Olive Oil and Fresh over a Mixture of Greens,
Peppers and Chickpeas Lemon Juice Chickpeas, Spices and Tomatoes, Olive Oil Lemon Juice Black Olives, Red Onions,
Scallions and Fresh Lemon Juice Tomatoes and Cucumbers.
Served with Choice of
Dressing
TUESDAY KEBBE BI THURSDAY BEMYE: SATURDAY & SUNDAY FATTOUSH (V): CHICKEN MESHWE:
LABANIE: Okra with Beef, Tomatoes, = MLOUKHIE: Romaine Hearts with Chargrilled Marinated DRESSINGS:
Oval Shapped Kebbe Beef ~ Onions, Cilantro, Garlic, Mallow Leaves Cooked with Cucumber, Tomatoes, Boneless Chicken over a Balade House Dressing -
with, Rice Served in a Warm Lemon Juice Served Chicken, Cilantro, Onion Onions, Mint, Bell Peppers,  Mixture of Greens, Black Balsamic Vinaigrette - Herb
Yoghurt Sauce with Rice Vinaigrette, Topped with Sumac* and Extra Virgin Olives, Cucumbers, Vinaigrette
Toasted Pita Chips Served Olive Oil, Served with Tomatoes and Feta Cheese.
with Rice Toasted Pita Crisps Served with Choice of
Dressing
The Mediterranean Taste Since 1970 The Mediterranean T'aste Since 1970

718-204-8118 718-204-8118

Menu_page Menu_page



BRAND IDENTITY

Designed logo for an
architecture company with
offices around the world.

=)

Pantheon
architecture

www.pantheon.com

Mohamed Chaabane
Chief Executive Officer

48 Wall St, 9th floor,

New York, NY 10005

tel: 212 229 1537 fax: 212 229 2037
email:mchaabane@pantheon.com

Building the future of the world!




BRAND
IDENTITY

POSTERS

Design posters for:
New York, Paris, Berlin
and Wien offices.

edit: http://envianina.
a5
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Building the future of New York

Building the future of



BRAND IDENTITY
POSTERS

Design posters ...
(continued)
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Panth o . Pantheon - .
Brohieciore Building the future of Paris architecture Building the future of Wien




BRAND IDENTITY
LOGO DESIGN

Design a logo for a prospective
design firm — Studio Design

STUIL

DESIGN









