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Fashion labels are pivotal in driving both production practices and consumer trends. As
highlighted in the Science Friday podcast, brands have the power to influence their supply chains
and consumers. For instance, Maxine Bédat points out that brands often treat sustainability as
just another trend, like polka dots or leopard prints, rather than a genuine commitment to
environmental change. “I’ve seen on presentations, and I’m sure these are presentations from
fashion companies all around where it’s polka dot is in, leopard print is in, and oh, sustainability
is in. What is that sustainable product we can push out there so that people are buying more?”
(Feather, Katie, et al). This superficial approach fails to address the core issue: the sheer volume

of production and consumption.

Brands like H&M and Nike have initiated some sustainable practices, but these efforts
often fall short of substantial impact. The voluntary environmental pacts mentioned by Marc
Bain demonstrate the lack of enforcement and accountability in the industry. For example, Bain
mentions that during the G7 summit, several major fashion companies signed a voluntary
environmental pact, but these agreements lack the strict regulations needed to ensure meaningful
action. Without proper oversight, these initiatives may only serve as marketing tools rather than
effective strategies to combat climate change. Brands must implement robust sustainability
measures and prioritize eco-friendly practices in their business models to drive meaningful

change.

Fashion labels also play a crucial role in shaping consumer behavior. They drive trends and
create demand for new styles, leading to the fast fashion model where consumers frequently
purchase cheap, disposable clothing. According to the podcast, while there is growing consumer

interest in sustainability, brands have not fully committed to making substantial changes. Instead,



they often push out token “sustainable” collections while continuing their primary operations
unchanged. If brands prioritized sustainability and marketed it effectively, they could

significantly shift consumer purchasing habits towards more sustainable options.

Young consumers are particularly influential in the fashion market. A recent survey by
environmental charity Hubbub found that more than two-fifths of 16 to 24-year-olds buy clothes
online at least once a week, compared to 13% on average for other age groups (Stallard, Esme).
This statistic underscores the critical role young people play in driving the fast fashion industry.
As Ira Flatow remarked in the Science Friday podcast, "Maxine, do you agree? Because what
we’ve seen, and listening to people who are really in the forefront of the change and the marches
today, there’s so many young people. I mean, people below the age of 25 who were out there..."
If brands could leverage this demographic’s purchasing power towards more sustainable choices,

the impact on the environment could be significantly positive.

Textile companies are deeply embedded in the environmental impact of the fashion industry.
The production processes are energy-intensive and heavily polluting. The podcast highlights that
textile manufacturing involves extensive use of water, chemicals, and energy, contributing
significantly to global carbon emissions. For instance, the global emissions from the clothing
industry amounted to 1.2 billion tonnes of CO2 in 2015. This figure exceeds the combined
footprint of all international flights and maritime shipping (MakeFashionCircular). Research
from the Ellen MacArthur Foundation supports this, revealing that textile production emits 1.2
billion tons of CO2 equivalent per year, more than international flights and maritime shipping

combined.



The fashion industry's environmental footprint is further compounded by the rapid turnover of
fashion trends. Fast fashion's business model encourages frequent purchasing and disposal of
clothing, leading to increased waste. According to Stacy Flynn, founder and CEO of Evrnu, U.S.
consumers are throwing away 80% of their textiles directly into the garbage, amounting to over
21 million tons of garment waste per year (Feather, Katie, et al). This waste often ends up in
landfills, creating methane, a greenhouse gas more potent than CO2. To mitigate these issues,
fashion brands must adopt a holistic approach to sustainability. This includes using eco-friendly
materials, improving production efficiency, and promoting recycling and reusability of garments.
Brands should also work closely with textile manufacturers to ensure environmentally friendly
practices are implemented throughout the supply chain. Furthermore, government regulations
and consumer pressure are essential in holding brands accountable for their environmental

impact.

In conclusion, while consumers and textile companies play significant roles in the fashion
industry's environmental footprint, the primary responsibility lies with fashion labels. These
brands have the influence and resources to drive substantial change in production practices and
consumer behavior. By genuinely committing to sustainability and prioritizing eco-friendly

practices, fashion labels can lead the industry towards a more sustainable future.
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