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Born Digital? 
What does Born Digital mean? 

Pavlik: “transform the nature of storytelling… 
especially with younger audiences” (p.7) 
 

Mod: “How does digital change books?” 

 (future of the book/book of the future) 

 marginalia? 

 community? 

 reader engagement? 



Old Media  New Media 
Who decides what is published  digitally and what is 
not? 
 

How is the website of a newspaper or magazine 
different from the print version? 

 

How is the experience of reading books evolving? 
 

How will text-based forms evolve to survive in a 
media-rich digital, networked, interactive 
environment? 

 



Media Corporate Ownership  

Who Owns the Media? 

What do you think about a few companies 
controlling a large number of media outlets? 
Do we need alternatives? 
Does “born digital” content provide alternatives? 

awesome.good.is/transparency/003/transparency003magazines.html
http://www.freepress.net/ownership/chart/


For Thursday, February 7: 

Discussion: Non-text media: sound, images, 
multimedia 
Reading: Pavlik pp. 79-84, Sisario, Elton 
(help with off-campus access to articles from 
library databases) 

Assignment: Write one reading response blog 
post  
 

Questions? 

 

 

http://www.nytimes.com/2012/08/29/business/media/muve-music-for-mobile-users-thrives-in-shadow-of-competitors.html
http://search.ebscohost.com.citytech.ezproxy.cuny.edu:2048/login.aspx?direct=true&db=a9h&AN=44080454&site=ehost-live
http://library.citytech.cuny.edu/instruction/how/offCampus.php
http://library.citytech.cuny.edu/instruction/how/offCampus.php
http://library.citytech.cuny.edu/instruction/how/offCampus.php

