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Born Digital?

What does Born Digital mean?

Pavlik: “transform the nature of storytelling… 
especially with younger audiences” (p.7)

Harrington & Meade: “online culture is 
created by willing unpaid volunteers” (p.7) 
“content… given away free to promote core 
product… and books” (p.8)



Old Media  New Media

Who decides what is published  digitally and what 
is not?

How is the website of a newspaper or magazine 
different from the print version?

Can text-based forms survive in a media-rich digital 
environment?



Media Corporate Ownership 

Media Ownership Chart

What do you think about a few companies 
controlling a large number of media outlets?
Do we need alternatives?
Does “born digital” content provide alternatives?

awesome.good.is/transparency/003/transparency003magazines.html
http://www.freepress.net/ownership/chart/main


Wikis & blogs

Publishing opportunity? For whom?

Wikipedia

Wikileaks

TMZ.com 

Other controversial, non-mainstream or 
marginal voices – your examples?



For Wednesday, September 14:

• Discussion: Alternative media: print (zines, pamphlets, 
etc.) and electronic (blogs, wikis, etc.)

• Reading:
– Zine World, A Quick Guide to zines
– Wright, The History and Characteristics of zines (Part I only)
– Eland, Critical Thinking, Deviant Knowledge and the 

Alternative Press

• Assignment: Comment on at least one blog post (mine or 
your classmates)
– Questions? How to post a comment?


