
In the past 60 years, 
how has Japanese design moved from 
a copycat to what is known today?



"Made in Japan" is now often synonymous with the spirit of craftsmanship and 
high quality, but once, its image is not glorious. In the stereotype of the older 
generation of Westerners, this word will evoke some associations: Cheap, Fake, 
Triple A, etc ... Similar to the stereotype on “Made In China”



Shameful  

It stands to reason that Japanese design is impossible to achieve this step today. 
Japan has poor resources and a small territory. After the defeat, the land was 
deserted. People have no food to eat, let alone cultivate design and aesthetic 
awareness.

At that time, cheap workers used immature machines to produce imitations. 
There was no design in their dictionary, only plagiarism. Made in Japan was 
synonymous with cheap and inferior quality.

In 1928, General Electric launched this vacuum cleaner:
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