


About
Christoph Niemann is an artist, author and Animator. His 
work can often be spotted on the covers of The New 
Yorker, National Geographic and The New York Times 
Magazine. He was also the subject of an episode on the 
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been subject to numerous museum retrospectives. He 
has drawn live from the Venice Art Biennale, the Olympic 
Games in London, and he has sketched the New York 
City Marathon while actually running it. He created The 
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US Open issue. Clients include Hermés, Google, LAMY, 
and The Museum of Modern Art.



Magazine Covers



Rhetoric of the Image



Examining the
Denoted Image

“Literal”

In the first image you see a group in men in a 
Helicopter a guns  in blue and orange tones 
also carrying Santa Claus.

You see a repeating image of a women with a 
sewing machine and American flag  

You see a figure standing in the middle of large 
domino's surrounding the figure

The illustration shows a group of people 
Engaging in an argument holding American 
flag, one group is covered in blue and the 
other is covered in red 
The image depicts a crack in the earth with 
people falling out along a jagged red line



Examining the
connotated
“Cultural”

The image is representative of the ongoing war 
at the time in Afghanistan while the holidays 
were still being celebrated

The image represents Communist factory 
workers sewing American flags.

The message being conveyed is the domino 
affect of coved 19 and how quickly it has 
spread

The blue and red is Representative of the 
Republican and Democratic party, the group of 
people  is Representative of the American 
people at odds over politics  
The cover is symbolic the failing stock market 



Design 
As Art

Bruno Munari

Visual design is concerned with images whose 
function is to communicate and inform 
Visually the meaning of forms and colors and 
the relationship between them

Graphic Design works in the world of the press 
of books, of printed advertisement.
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Good Design
Is Goodwill

The expression “good design” came into usage 
circa 1940, when the Museum of Modern Art 
sponsored the exhibit “Useful Objects of 
American Design under Ten Dollars.”

What a designer does is not limited to any 
Particular idea or form. Graphic design 
Embraces every kind of problem of visual 
Communication, from birth announcements to 
Billboards 

Design is a personal activity and springs from 
the creative impulse of an individual.

I believe that design quality is 
Proportionately related to the distance that 
exists between the designer and the 
Management at the top. The closer this 
Relationship, the more likely chances are for 
a meaningful design.


