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Executive Summary 
❖ We live in nyc,  the city that is known for fashion. 

Thousands of people come from all over the country, 
from all over the world to come to the nyfw. 

❖ Why do you think there’s so many textiles/fabrics stores 
throughout the city? 

❖ What is high-end and fast fashion? 
❖ We believe that in the NY marketplace high-end fashion 

is bought more than fast fashion.



Experience Survey 
High- End Fashion vs. Fast Fashion 



Research Objective 
1. To figure out which brands people purchase the most in 

the New York City Marketplace.

2. The total amount of money people spend on fashion in 

the New York City Marketplace.

3. Which brands do people dislike,  stay away from, and 

least shop at in the New York City Marketplace. 



Research Question 
1. Do consumers in the New York City prefer high-end 

fashion or fast fashion?

2. Would consumers in the New York City marketplace want 

to spend money on high-end fashion over fast fashion?

3. What would be the overall percentage of consumers in 

the New York City marketplace that prefer high-end 

fashion or fast fashion? 



Hypothesis 

❖ In the New York marketplace, people would spend more money 

on fast fashion due to the fact that it is more affordable.

❖ In the New York marketplace people would choose high end 

fashion due to the reason the products have a better quality 

and it represents a lifestyle.



Planning the Research Design 
Methodology- 

❖ Methodology involved gathering date from the questionnaire 
survey in order to regulate an understanding of what 
consumers prefer as to the topic Fast Fashion versus High-End. 

Survey- 

❖ The Questionnaires  were handed  out to people in college / 
universities and to consumers walking out of fast-fashion 
stores such as Forever 21 and H&M and got their view and 
opinion on high-end fashion and fast-fashion.

❖ A really key factor we kept in mind was to distribute these 
questionnaires evenly between genders,ethnicity and 
generations to reach an unbiased and equal conclusion

 



Target Population
➢ The Luxurious Research Team did a study on whether or not consumers 

preferred High End or Fast Fashion. 

❖ both male and female

❖ millennials and generation x

❖ consumers who would choose high-end fashion due to the quality, 

price, popularity and because of the brand names. 

❖ Teenagers to Young adults ages between ( 18-40 ) 

❖ Consumers who would choose Fast Fashion due to the fact that it’s 

cheaper than high-end Fashion.

❖ Young Adults ages ( 20-34 )



Pre-Test & Main Study
Pre- Test

❖ Five respondents for pre-test
❖ ages(18-24) 2 females, 3 males participants
❖ Why and what was difficult about it? 
❖ Our 5 respondents were mainly interested in our topic, they 

were either retail workers or fashion/business majors.
❖ Our respondents weren’t too curious.

Main study

❖ The questionnaires played the main role in our study
❖ Our target market was mostly millennials and adults ages 

between  (18-40)
❖ We tried to balance out the distribution of the surveys evenly 

to both genders, ages and ethnicity. 



Editing & Coding 
Editing

❖  We the Luxurious research team used this process with our 
questionnaire surveys, to make sure our respondents were 
able to read the questions and directions clearly and 
were able to understand each one.

Coding: 

❖ It allows respondents to express their thoughts and 
opinions through their own words. In addition to the rich 
and insightful open-ended responses, coding allows you to 
quantify the feedback into charts and graphs for your 
report.



Table & Figures 1



Table & Figures 2



Table & Figures 3



Table & Figures 4



Conclusion 
In conclusion, we have learned a lot about our consumers in the New York City 

Marketplace. Our numbers and research have confirmed that people prefer 

shopping for high-end designers rather than fast fashion. According to our 

research, about 73% of the 50 respondents prefer high-end over fast-fashion. 

When it comes to affordability, it all depends on your income; however, if income 

wasn’t a factor all respondents would choose high-end fashion over fast-fashion 

due to brand name, durability, fitting in with others, great style, and other 

reasons that they may have. 



Thank you!


