Krystle Lee Pena
Graphic Designer




Born and raised in Bronx, NY.
Fell in love with the arts in 4th grade.

Focused only on Photography and
video in HS.




‘ x / I I I l: RI I: Introduced to Advertisement and Graphic
Design in City Tech.
I / & ‘ » I Currently studying communication design.

Expected graduation in June 2018
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CONCLEP]-

UALIZING

| enjoy coming up with concepts and seeing
them come to life. Using my creativity and
making connections based on experiences

and inspirations.




Freedom of Dance Take a look into the world
KRYSTLE PEMA of dance and become
one with the wind.

Freedom of Dance
BY KRYSTLE LEE PENA

| created the zine book from scratch and actually have a printed version. | also
created real textures and scanned them in to include them in my 12 spread book.

This is the Freedom Cover and inside Title page.




eing free to express every

single emotion you feel on the

dance floor and to feel relaxed
doing so. We all try to be nice and
polite so most of the time we repress
our emotions and do not feel right

in truly expressing them, because
we feel that they can hurt another
person’s feelings or that they are
simply inappropriate.That causes
emotional unbalances in an individ-
ual. However, on the dance floor with
your partner You can allow yourself
to be sexy, powerful, romantic,
submissive, weak, overemotional,
dramatic, aggressive, happy, in love,
sad, or basically anything you want
to be. You have to be an extremely
aware individual to express those
emotions in life. Not every emotion
is appropriate in different situa-
tions! It is also considered good
manners to keep a cool head on
your shoulders! Unfortunately they
don't teach that in school! But we
do teach that in dance! and it is
pure freedom!

the human eody the poets
are words,

Like paetry, choreography
speiaks te us abaut the
familiar, but in a way that
makes us 58 it anaw,

These are some spreads i designed inside of the freedom zine book.




BRANDING

IDENTITY

| truly enjoy making a brand instantly
recognizable and unique. A creative well
excuted brand identity represents the
conversation that customers along with fellow
designers are having with each other. | would

like to start those conversations.
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Full editorial m i
agazine | designed, this i
, this is the K Magazi
gazine Cover.




LIGHT

0621 Survival Avenue

New York, NY 10021

Tel: (646) 621- 0914
Web: Enlighten.BeAware.org

0621 Survival Avenue
NY, New York 10021

ENLIGHTEN Tel: (646) 621- 0914

Email: Enlighten.BeAware@gmail.com

Web: Enlighten.BeAware.org

ENLIGHTEN

n.Befware@gmail com

Web: Enlighten Befware org

Enlighten is a breat cancer awareness company | created and this is its stationary.
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Enlighten thought process and sketches.



PHO'TO-

GRAPHY

There is no better feeling then
exploring a world through the lens of
my camera. lts the ability to change
perspective and to view life through
a different lens. Our perception is
completely unique. You also have the
ability to capture a lite long memory.







CULTIVATED.
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| took this photo’s composition, lighting, and produt to fit beats brand.



WHERE I'M GOING

GREY
Pentagram

City Tech Graduate 2018 Intern Generalist Studio
Ad Agency




