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Graphic Symbolism 


In class we went over what is graphic symbolism? Its using symbols to represent or give significance to ideas, objects, events, or relationships. It’s very powerful and critically important to graphic design. We may not give it too much thought but they are seen everywhere around us, from brand logos to even religious representations like the cross. Symbols go beyond words, it creates links between things that are beyond known and seen to different concepts, or even experiences. Take the “I love NY” logo for example, it encouraged people to come to New York during a high crime period and it was one of the first graphic symbols created. There was a concept and purpose behind this symbol. It stood for something significant. Good graphic design identifies, informs, instructs, interprets and even persuades viewers to do something. That is accomplished by being a simple, minimalistic, clutter free and clever design. That is what I have been taught as a design student myself, and what I try to accomplish in all my designs. I was always told, “Less is more” and that applies to everything a designer does. 

Graphic design is visual communication that combines speech, written language, and imagery into important messages that are aesthetically pleasing. As a designer it’s your job to make sure it must connect with the audience on intellectual and emotional levels that provides them with permanent and on-point information. It improves society through effective non-verbal communication that makes complicated things easier to understand. Design persuades and influences public opinion, for example the election posters and designs. It instructs people as to how to navigate or assemble something, for example train maps, posters, and kiosk. It also identifies and informs the public about a wide range of topics such as for example community events. As a designer I can understand a symbols meaning quicker then reading about it. If it’s a well designed one it catches a viewers attention and can be remembered faster then taking the time to read words. It’s more effective to learn visually for me because I can imitate and understand better. 

We also went over what is semiotics, which are signs and symbols and their impact on communication and language. To date it’s the most effective tool in communication. It was first introduced in the late 1800s by an American philosopher Charles Sanders Pierce, this resulted from his linguistics work. His work is which lead to the three basic types, which are icons, symbols, and indexes. When it comes to visual symbols one must take gender, age, culture, and life experiences into consideration because they go hand in hand. The professor showed us a slide show of a combination of them and to my surprise I recognized many of them although I don’t recall seeing some to often. That just shows how greatly designed they are to somehow connect perhaps an experience or understanding. They look so simplistic but very hard to recreate. I can only wonder how many times these designers had to sketch and research before reaching a successful design. 

[bookmark: _GoBack]Icons have a physical resemblance between the signal and meaning. They are realistic representations of objects and things in the form of simplified minimalistic illustrations or photographs that communicate quickly. Such as a shopping cart on a website or a thumbs up on social media. An icon has no meaning behind it; it just physically resembles what it stands for. Although they don’t have a concept behind them, they truly have made communication much more visually efficient. Symbols like I mention previously are signs with no apparent resemblance to the object or thing being represented. It requires the use of common language or experience to be understood. For example a logo in English or Chinese language made into a word. Also can be a sign that indicates crash ahead, it communicates differently to views because some see a volcano eruption, some see a hill, and some see a road. Now indexical signs makes the viewer question what is trying to be communicated because what is being shown is connected to the real world. Such a dark clouds could mean a storm coming. A good way to remember it is by cause and effect such as smoke is caused by fire so a visual of smoke connects to fire. They also aren’t limited to graphic elements because facial expressions are indexes how on someone is feeling such as tears means a sadness and red face means anger, embarrassment, or shyness. 

Although this lesson may have seemed common sense it really wasn’t. I found it extremely helpful because as a designer you must know and truly understand graphic symbolism in order to grow. We can design a logo if we don’t understand the history behind it. A great video the professor showed us was the “Old Spice commercial” it basically summarized the class lesson in a very interesting way. You can see how successful this commercial was because it conveyed so many meanings of love through diamonds, sex through clams, and commitment through even riding a horse. The commercial was targeted towards women because they used symbolism that only women would truly understand and related to an experience or need they all have. Before this class I never paid to much mind to it because it seemed a bit cheesy and a bit much. Now that the professor went over it and connecting to the overall lesson, that’s the kind of commercial and work I aspire to have. 
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