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Jodieann’s Humans of New York Experiment
All of us have a story to share, however, not many of us are afforded the chance to share
their stories. Often times, many of us are silenced because of religion, sexual orientation
or out of fear. And then there are those who find courage to share their stories. Today,
many stories are widely shared online, which can become a viral phenomenon. The
development of new technologies has changed the way individuals share their stories.
Traditional ways of sharing stories by publishing memoirs or being interviewed are not as
common these days. One of the way individuals share their stories is by participating in
photo blogs such as Humans of New York by Brandon Stanton, which has changed the
narrative of photojournalism. Photojournalism is a particular form of journalism (the
collecting, editing, and presenting of news material for publication or broadcast) that
employs images in order to tell a news story. These sites allow viewers to engage with
the stories by liking, sharing and commenting.
The photo blog Humans of New York allows viewers and users a chance to engage with
the story on a deeper level. By exploring successful story sharing in the blog Humans of
New York, I will write an analysis of best practices of the blog. In doing so, I will apply
these best practices to three images that will be shared via Facebook, Twitter, Instagram
and my personal Blog Black Attire Aficionado. Specifically, I will analyze if the story
was successful which will be defined by how many times the image was viewed, how
many likes it received, the amount of times it was favored, how many comments the
image received.
My definition of success in photojournalism is the amount of times a photo has been
liked on Instagram and Twitter and how viewers engage with the image whether it is by
commenting, sharing the image or if they repost the image. A successfully received story
online is one that makes viewers engage in the story. This image can be circulated
through many different platforms such as Facebook, Twitter, Instagram and popular blog
and can end up on the TV.
Deliverables
1. A Word Document on Humans of New York's Best Practices
2. A comparative analysis of Humans of New York and Jodieann's version of
Humans of New York.
3. Three images created that mirrors Human of New York. The images will be
located on Facebook, Instagram,Twitter, and Black Attire Aficionado
4. A reflection of my success or failure with creating a image
5. All of the project components will be housed on Jodieann Stephenson’s eportfolio site

Project Time Line
Week of the 15th
A.) Explain the history and mission of the photo blog Humans of New York (HONY)
•
•
•
•
•

Define what is photojournalism
List new technologies in new media that change the traditional way of storytelling
Explore HONY via blog, Facebook, Twitter, and Instagram
Select an image from HONY that successfully captures the story on loss
Write a analysis of best practices used by HONY

Week of the 22nd
A.) Explain Jodieann’s Definition of Success
•
•
•
•

What is Jodieann’s Definition of Success?
Create the Success Guidelines
Explain what social media sites will be used for the purpose of the project
Select a story topic to create image

B.) Work on ePortolio site
•
•

Choose a image and theme to update on main site
Write a introduction and career section of ePortfolio site

Week of the 29th
A.) Prospecting phase- Find three individuals to share their story on loss to create stories
that are similar to the photo blog. There will be three photos by three different individuals
who will share a story on loss.
•
•
•
•
•

Interview a prospect on the subject of loss and share a photo with a caption
similar to Humans of New York which will we shared via:
Facebook- The image will be tracked on Facebook, by recording how many likes
it received, how many comments it received and whether it was remixed.
Instagram– The image will be tracked on Instagram, by recording how many
likes it received, how many comments it received and whether it was remixed.
Twitter– The image will be tracked on Twitter by recording how many times it
was viewed, how many retweets it received or how many times it was favored.
WordPress-The image will be tracked on Black Attire Aficionado by recording
how many times it was viewed, how many times it was reblogged it received and
how many times it was favored.

Week of the 6th
Explain the findings on unsuccessful or successful user engagement via Facebook,
Twitter, Instagram and Black Attire Aficionado.
•
•
•
•
•

Work on ePortfolio site
Complete Reflection Draft
Merge Progress Report 1, 2, and 3 together
Write Abstract
Write Presentation

In the week of 11/29 after returning from a relaxing break, I returned feeling very
excited. During the evening of 11/30 I worked on my second progress presentation. In the
second progress report, I wrote candidly about my struggles with having a clear
understanding of my project and the end results. I wrote about the ways in which the
project made me more disciplined. There were certain elements of the project that was to
have been completed however due to timing it was not completed. Also on 11/30 I posted
my first image rendition of Humans of New York photo. I interviewed a male friend of
mine who is twenty-three years old. He was super excited to share his thoughts on loss.
Earlier in the day, after my internship, I met him in China Town, New York where he
interns. I took a photo of him from the back because he did not want to show his face. He
did not feel comfortable with his face in the photo, which is understandable. I took the
photo and asked him to send me his quote via text on loss.
The quote: #1 The Loss of Time

“The worst kind of loss is the loss of time, because it’s constant and never ending, you
won’t stop losing time until you die. This can drive one crazy as your goals becomes
more immediate and crunched under the weight of time. Time lost also manifests itself in
moments spent with others, it’s a little scary how long we can go without seeing someone
or doing something and be instantly reminded of that once we see the person or
participate in that activity again. Our memories remind us of how fast time flies and how
if we don’t use it responsibly we can waste a lot of time, as time waits for no
one.”#HumansofNewYork
This photo was shared via these four social media
platforms Facebook, Twitter, Instagram, and Black Attire Aficionado. I posted the image
and the quote from participant #1 along with the hashtag (#HumansofNewYork). The
response was surprising. For the first few moments when I shared the photo via
Instagram which was shared to Facebook, there was no response. I was worried that no
one would interact with the image which would make my project unsuccessful. Within
the next hour my photo received likes on both platforms.
The photo via Instagram received 11 likes and 3 comments. Three instagrammers
participated in the conversation. Many found the quote on loss to be “powerful”. I did not
engage with any of the commenters because Brendan Stanton does not engage with users,
it is one of the strategies I listed in my Humans of New York Best Practices, which will
be shared on my ePortfolio site on 12/15. I found the photo shared on Instagram to be
successful because it received likes and users engaged with the photo. On the
platform Facebook, I received 9 likes within a matter of minutes. There was no user
engagement on this platform. I did not find this very successful because I have over 700

Facebook friends and was quite surprised by the lack of response. On Twitter, I took a
different approach to sharing the image. I posted the image with a short sentence from the
quote and linked it to my personal blog Black Attire Aficionado using Bitly and the
hashtag #HONY so that anyone searching the hashtag would see the tweet. The photo
shared via Twitter, received over 100 impressions(the amount of times people saw the
tweet on Twitter), and received over 10 user engagements such as clicking the link, the
hashtag and the media(the photo). I would say that the image was successful to some
degree because over 100 people saw it but no one engaged. I screenshot these findings
and posted it to my blogpost Coming to Grips: Projection Reflection-Round 2. The
following day I met with professor Belli to discuss the progress of my project, I received
feedback to revisit my proposed timeline where I did not complete the deliverables. Also,
I was advised to write my best practices on the blog Humans of New York. Later that
evening I reworked my blog post but for some reason it was not updated. I did not find
this out until 12/3 after I presented my Prezi presentation. Also after my presentation, I
received feedback from my class that was very positive. In the feedback, I was told that
the project had a clearer understanding than before. Samantha mentioned that she would
have a prospect for me because I was unable to find someone to share his or her story on
loss.

On 12/5 I crated my second image using my own quote. I decided to write about myself
because I could not find anyone and I thought it would be more intimate. On the subject
of loss, I wrote about losing my ability to laugh during hard times. I did not want to do
the traditional story on relationship. I chose a photo that was taken during the summer
and wrote.

The quote: # 2 The Loss of Laughter
“I’m afraid of losing my ability to laugh during moments of hard times. My laugh is what
I cherish most of all. Sometimes there are people who come into your life whose purpose
is to destroy you and by some miracle it changes you. Often times this can make you a
better person and other times it can make you bitter. My laugh is infectious and youthful
and losing it is a constant fear of mine . . .” #humansofnewyork
This photo was shared via these four social media platforms Facebook, Twitter,
Instagram and Black Attire Aficionado. I posted the image and the quote from participant
#2 along with the hashtag (#HumansofNewYork). The response was immediate. For the
first few moments when I shared the photo via Instagram that was shared to Facebook, it
received over 20 likes. The responses were “love that smile, hearts <3 <3, I love this
picture, you’re glowing and you’re absolutely right keep smiling”. I would say this was a
great start, I will continue to monitor it because I have over 700 friends. The photo via
Instagram received over 30 likes with only one Instagram comment. I was expecting a
more intense response because the photo was of myself and I thought my friends would
have engaged more. On Twitter, I took a different approach to sharing the image. I posted
the image with a short sentence from the quote and linked it to my personal blog Black
Attire Aficionado using Bitly and the hashtag #HONY so that anyone searching the
hashtag would see the tweet. The photo shared via Twitter, received over 60 impressions
and 2 twitter engagements. I would say that the image was successful to some degree
because over 60 people saw it but no one engaged.

The quote: # 3 The Loss of a Grandmother
“Losing my grandmother was one of the worst feelings in the world. She was like a
second mother to me. She raised me and lived right downstairs from me. All I knew was
her being there. She moved to Canada a few years before her passing. It was sudden and
out of nowhere and by far one of the worst things that I would have found out. She had an
aneurysm. We went to Canada right away to be by her side. When I saw her it wasn’t her,
she wasn’t herself and she was not conscious. It’s a horrible feeling seeing someone you
love so much in that type of state. I was in the room with her and some family when she
passed.

A Granddaughters Loss
My heart was sinking and I felt like I was dying inside. When we heard the machine go
off I knew she was gone. I felt like I died inside. I starred at her and spoke to her in her
ear before she went. It wasn’t easy to deal with at all. But thank God I had my son, Aiden
there to hug and kiss and keep me strong and keep my mind busy. I know she’s in a better
place, I just think it was too early for her to leave. It’s not an easy thing to deal with
losing someone you love so much. I am grateful she was able to be here when my son
was born and she knew him for a year and a half. I still miss her to this day but I smile
knowing she’s watching over my family and me. I know she sees my son growing up and
is proud of the job I’m doing as a mother. I see her in my dreams and sometimes feel that
she’s around, either by smell or just feeling her presence.” #HumansofNewYork

This photo was shared via these four social media
platforms Facebook, Twitter, Instagram and Black Attire Aficionado. I posted the image
and the quote from participant #3 along with the hashtag (#HumansofNewYork) on social
media sites. The response was slower than I expected. I expected it would have a lot more
engagements because it was a quote on the loss of a loved one which I'm sure many
people have experienced at some point in their life. For the first few moments when I
shared the photo via Instagram which was shared to Facebook, it received 8 likes. The
responses were "I love this!". I would say this was a great start, I will continue to monitor
it because I have over 700 friends and it is a great read. The photo via Instagram received
over 10 likes with only one Instagram comment. Because the quote was very long, I
broke it up into 2 parts. On 12/6 I posted part one and will post part 2 on 12/7. One of the
best practices I found in my analysis of HONY was that for long quotes Brandon Stanton
broke it up into short quotes and would post the rest the following day.
In some ways I was expecting a more intense response because the quote was powerful.
On Twitter, I took a different approach to sharing the image. I posted the image with a
short sentence from the quote and linked it to my personal blog Black Attire Aficionado
using Bitly and the hashtag #HONY so that anyone searching the hashtag would see the
tweet. The photo shared via Twitter, received over 40 impressions and 2 twitter
engagements. I have not determined the success of this image because there is one more
part to post.

The section below will be completed on 12/12 because I want to give users more time to
engage with the images. The results of each image will be in the Presentation.
Recap of Image 1 Loss of Time on Social Media Sites
FacebookTwitterInstagramBlack Attire Aficionado

Recap of Image 2 Loss of Laugher on Social Media Sites

FacebookTwitterInstagramBlack Attire Aficionado

Recap of Image 3 Loss of a Grandmother on Social Media Sites
FacebookTwitterInstagramBlack Attire Aficionado
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stories from people all around the world wanting to be heard. It gives these individuals a
chance to have a voice, which is all most people want. Also, it is very useful because he
asks his prospects very important interview questions. For beginners this may be a source
to reference to for a few thought-provoking questions.

Choi, Amy. “The Art of Storytelling According to the Founders of Human’s of New
York and StoryCorp.” Ideas.TED. Web. July 2015.
http://ideas.ted.com/the-art-of-storytelling-according-to-the-founders-of-storycorps-andhumans-of-new-york/
TED Talks and TED Ideas are a division of TED, a nonprofit devoted to spreading ideas
around the world. The article examines the success of two powerful storytellers such as
Human’s of New York’s Brandon Stanton and Storycorps’ Dave Isay. These two
pioneers have successfully give a voice to many once voiceless individuals and a chance
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This chapter is useful for various reasons such as the early stages of digital storytelling,
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