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Target: A Look Back In Time  
 

Target has come a long way from the 1900’s ever since it been founded by George D. Dayton, 

from New York. Dayton, after several years in banking and real estate he decides Minneapolis, 

Minnesota has strong opportunities for growth. As a result, Dayton established, Dayton Dry 

Goods Company–today is known as Target. Dayton soon takes ownership of the store and 

becomes the first President of the newly named Dayton Dry Goods Company. As President, he 

remained active in the store's management until his death in 1938. Ever since his son and 

grandsons take over leadership and continue growing the Dayton Company into a nationwide 

retailer. This seems to be a family business/tradition where it’s given to the next following 

member that's in line. After a decade of rapid growth, Dayton Dry Goods Company (first image) 

is renamed, The Dayton Company (second image) Shortly again the name is changed and 

becomes commonly known as Dayton's department store (third & fourth image.) The company 

clearly played with its logo and style using a different typeface, transitioning a more modern 

look. The color black remains the same until the pop of red was added towards the fifties (image 

four.)  

 

 
(Top, The Daily. “Logo Evolution Of 38 Famous Brands (2018 Updated).” The Daily Top, 1 Mar. 2018, 

www.thedailytop.com/logo-history-of-37-famous-brands/.) 

 

Approaching the sixties, the Dayton Company looks for new ways to strengthen relationships 

with guests and introduce a new kind of mass-market discount store. By demonstrating visionary 

leadership, the company takes the first step toward transforming the organization from a family-

run department-store chain into one of the nation's largest discount-store chains. This was an 

important year for the company because this is when they started to form a new logo (image four 

five.) Months before the first Target store opens its doors, former Dayton's Director of Publicity 

Stewart K. Widdess (designer) is assigned to name and define the new retail store. Widdess and 

his team debate more than two hundred possible names. The colors red and white were the colors 

they choose for inspiration, which is how they came up with "Target." They envisioned a classic 

http://www.thedailytop.com/logo-history-of-37-famous-brands/


Bullseye logo (image five.) This choice seems effortless but it’s not. It was time-consuming and 

more importantly, it’s evocative. Studies have shown that ninety percent of the United States 

population can identify the iconic logo of the Target Company on sight.

 
(Top, The Daily. “Logo Evolution Of 38 Famous Brands (2018 Updated).” The Daily Top, 1 Mar. 2018, 

www.thedailytop.com/logo-history-of-37-famous-brands/.) 

 

In 2006 we see the logo changes again but this time it stays. Today the logo uses a vibrant red 

and classic white color and typeface used is Helvetica. The Target icon is also bigger than the 

“Target” name. This is because Target has been so successful at marketing their brand that they 

sense they can market the symbol itself as opposed to the name to ensure that people know 

where to shop because, just by seeing the symbol, they know it stands for the Target Company. 

Nationwide Target’s logo currently looks like the image on the left below. The company clearly 

has been very successful due to its hard work and dedication over the years. In 2012, Target 

opened a store in Canada, continues to partnership with other brands/store and celebrates fifty 

years in the making since its first store opening in 1962 and one hundred and ten years since the 

Dayton's Dry Goods Company was created.  
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