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SecureHome+: Intro
     SecureHome+ is the newest advanced smart home security on the market. This security system 
includes video monitoring, motion sensors, smart locks, and a user-friendly mobile app for remote 
control. Our target audience are tech-savvy homeowners aged 25–45, living in urban and suburban 
areas, seeking modern security solutions for their homes. We want our audience to not only seek us 
for convenience and security, but experience our own version of smart technology. Just like our 
audience, we also have a story. We know the emotional effects of home invasion, wanting safety 
and security without much labor and wanting to own the latest gadgets out. We plan on reaching 
our audiences predominantly through word-of-mouth and digital channels as we feel these are the 
most appropriate ways to market, connect, and network our product at the moment. Outlets such as 
website traffic, CPA, and ROA will be considered as we track the success of our campaign.



Messages resonates with the 

target audience.

- Protecting property
- Peace of mind
- Money and energy savings 
- Easy to use devices
- Hindrance of burglary and home 

invasion 

SecureHome+: Intro

Most effective channels for distributing a 
marketing campaign.

- Email Marketing
- SMS Marketing 
- Social Media Marketing 
- Offline Marketing 
- SEO (Search Engine Optimization)
- Partnerships 
- Word of Mouth
- Community Building 





Infographics
The infographics shown on the right of this slide, briefly 
elaborate the benefits of Smart Home Technology and 
highlights some key themes & messages of our campaign.

- Security: Home security systems have alarms that 
can scare off burglars and notify the local authorities if 
someone attempts to break-in.

- Safety: In addition to security, smart home systems' 
primary purpose is to provide safety for homeowners 
and families. Besides detecting burglary, a smart 
home security system also detects smoke, fire, carbon 
monoxide poisoning, and water damage.

- Comfort: The sense of ease and comfort people gain 
with a home system, is perhaps one another great 
benefit. Next to being safe and secure, the confidence 
of feeling comfortable will help people be more 
productive, healthy, and focused.

- Convenience: New aged home security systems are 
app friendly. One could check their house through the 
camera from the app while traveling.











Repurposing, distributing & promoting campaign content



Repurposing, distributing & promoting campaign content





Content Calendar 



Measuring the success of the campaign
Return on investment (ROI)
It serves as a benchmark for shaping campaigns and marketing strategies, and allows us to establish baselines to 
quickly gauge our success and adjust efforts in order to maximize impact. Subtracting the initial cost of the investment 
from it’s final value, then dividing the answer by the cost of the investment, then multiplying it by 100 will determine 
our return on investment.

Cost per acquisition (CPA)
This metric relates to new customers, and it calculates how much it costs to gain customers through marketing and 
advertising. Dividing the total cost of conversions by the total number of conversions will determine our cost per 
acquisition.

Website Traffic
We use total traffic figures to determine how successful our website is overall and compare traffic numbers to other 
time frames outside of the marketing campaign. To calculate website traffic, we will subtract the number of sessions 
last month (or year) from the number of sessions this month (or year). Then divide the result by the number of 
sessions last month (or year) and multiply the outcome by 100 to convert to a percentage.



The End


