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Team Profile

Arisleidy Sanchez will bring her excellence in

visusl marketing, slong w her knowledge of store

logistics o Vitality Athletics. At Vitality Athletics,
Arnsleidy is the research and development leader, in

chorge of exploring new technigues o o sduces

e |

that ure not only functionable, but also fashionable. As

research and development leader, her goals are to

provide customers who value nunning in their everyday lives with functionahle wnd stylish

pieces. Driven by her excellence in marketing research, product development, and visual

marketing, she takes pride in working with her team to provide customsers with great quality and

long-lasting clothing.

Andre Caliman is a first genesation graduste from

City Tech with a Bachelor's in Business and Technology

Fashion, a designer, has prior experience as a general

L

merchandise manager as well as o logi nanager far

Target. He brings his exccllent illustration skills along with

his knowledge of logistics to the team here mt Yitality

= ereative

Adhletics. Her

Witality Athletics he is

director and is responsible for the designs that our

customers will find csscntial, wor

ing with the rescarch and development leader Axisleidy 1o ge

the perfect match of functionality and style in order to provide our customers with not enly a

funcrional picce but a stvlish one, Aside from designing the picces, he also manages the time

frame for our company in house. Lastly, he alsa works side by side with the logistics leader, Lsis,

in order to igure out how we can mect realistic deadlines with the given resources o hand and
plan around what she says is plavsible. As o veam, they are able wo create garments by
transforming the textiles to fully fledged picces, then inte the company's hands and onio the body
of the customers. Ar Vitality Athletics, we value guality clothing that functions and is built 1o

last, we are no fast fashion brand: we're here 10 make your clothes lost and your good looks last

as well,

Isis Young, is the logisties leader of Vitality

logistics leader, she is in charge of developing and maintaining new
hires, sctting departmental goals, and constantly developing
mnevative solutions, to optimize the supply chain strategy. At
times appeanng sterm, she is a frendly, optimistic, knowledgeable,
business eriented, and reputable worker, lsis posscsscs an MBA (
the Business of Scicnce, and two

Masters in Busin, Administration ), a Baccalaurcaie

Associates, ene of the Arts, and the other in Business of Scicnee, lsis's colortul college

background decms her as not only highly regarded, but well establishe ¢ specializes in

Marketing, Market Rescarch, Trend Forccasting, Sciling, Advertis

ng, Visual Markel

ng wnd

Merchandising, Creative Design, Creative Writing, and E-Commerce,
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fbstract:

Vitality Athletics, o Brooklyn based company, s all about providing high-cnd quality

wes such as running, walking,

these who value phiysical activ

and functionable athletic gear
and hiking in thew everyday lives. Athletic wear has been seen on people pll throughout New

York City, and has become a staple look for many New Yorkers, At Vitality Adhleties, the team

p not enly functionable picces, but fashioneble as well, With that being

provides consumers w
suid, the team working behind Vitality Athletics provides consumers with high gquality producs
that wre designed in bouse and outsourced vsing our business partners that srn textles into

s, There are color and fabric swatches included in our illustrations in which

finished produ

W the fashion forecasts for the season. Vitality Athletics values our consumers

wcarrelates
which is why we provide products thar utilize the best hues and fabrics for cach scason along
with o wide vanety in sizes for our target demographic, Lostly, Vitality Athletics provides their

puest inventory with o thorough inventory flow throughous the year and ensures items 1o he

casily scoessible by wtilizing our open o buy budget.



Target Demographic:

WVitality Athletics is a fitness orie

ted elothing line that s focused on quality, high tech

fabrics and easily accessible clothing: with these gualities in mind we target a specific

den phic, The den phec we target are 20-30 year olds that live in an wrban environment,
make between sixty thousand dollars to one hundred ten thousand dollars a year and are health
oriented, With this demographic stated, there is a huge boom in the health conscious market
which means even if someone is directly within our demographic guidelines, they still have a

high chance of being absorbed mto our market, After Covid-19, many people became very health

conscious due to being at home and inactive, The tail end of the pandemic s here and many

people arc going out 1o o se such as going for a jog, or even getting back into the gym which

means the need for work out clothes are becoming increasingly more desirable. With this
knowledge, we are atiempting to have a stake in the market both online and in store, We will be
utilizing various ways of reaching our demographic and retaining them by doing things such as
offering discounts and reward points for customers who sign up for our membership, utilizing
exercise influencers to promote our brand and even using Google, Twitter, Facebook., Instagram
and even Tik Toks user data to put out targeted ads in order to better reach our target
demographic. As the market shifts so will our company, but one tactic we will use in order to
stuy relevant is keeping up with technalogically sdvanced fubrics such as fabrics that specialize

in sweat wicking propertics, fahrics that promote blood civculation, reflective fabrics for

wisihility and even fabrics that regulate your temperature baged on vour hady heat in relation to

the weather,

Hue Palette 2022

Here at Vitality Athletics, we are dedical

to providing guality products, which means

providing the wearer with the best materials, as well as colors, Last year's materials and colors

weere o hit, as you can see our sales reflect that (over one million eight hundred dollars in sales).
This vear, we wanted 1o hit it owr of the park once agsin and went with the hest colors for men,
women, as well as unisex. Ansleidy looked into the colors that would most likely sell through
quantitative data collection by scouting in public parks, gyms with large populations, and even

observing the surrounding people an her morning commute. The information that she collected

was then shared with Isis in order to see if the hues that she selected would be casily obtainable
as well as looking over data points to see if these would be viahle colors, 1sis discovered that

Arisleidy s findings were supported by a trend forecasting company WGSN. Within their

predicted colors for the year were gix of the colors that we would be potentially going with; that
being Dark Oak, Jade Green, Lawuli Blue, Orchid Flower, Digital Lavender, and Honeycomb,
One hue that we decided to include that was not forecasted was Charcoal, We stll went with this
hue because we know we would need some shade of black since it is a very versatile color that
can be paired with every other color we decided to go with, After Isis confirmed that Ansleidy's
findings matched that of a well known trend forecasting company, her and Andre went over it
one last time 10 ensure these hues can be obtained within their given budget. After looking aver
thetr budget and cstimated cost, they came to the conclusion that the hues they were looking to
use would be within their budget. With this hue palette, we are confident that we will have

minimal markdowns the next six months along with very satisficd customers,



Hue Palette 2022

. | Dark Oak

.2 Jade Green

. 3 Lazuli Blue

. 4 Orchid Flower

5 Digital Lavender

6 Honeycomb

- 7 Charcoal




Fabric Swatches 2022

Chur hue palette won't he the onty thing that our customers will appreciate this season.

Ohur fabnie selection will also be a memorable one this year, paired with our hue selection the

final product will be nothing short of amazing. Our goal for this vear's fabrics were to be

performance enhancing, durable, sw wicking, and fabrics that help our customers stand out for

wisnal and safety reasons. With these gualities in mind, Andre did some research into what

fabmics t help us achiew overed that

aid goals and using a qualitative approach, he di
many brands were now using four specific fabrics that we would end wp using, while the fifih

fabric we utilized was utilized in order to fulfill. After secing a rend in brands such as MNike,

Lululemon, and even Under Armour, we looked into a source that would support the trend of

these specific fabrics to ensure they would be in styvle. According to Tony Horton, we concluded

that the four fabrics other brands w

using would be something that the consumer would be

looking for. One of the fabrics that s fabric

rending is Mylon. Thas

s 8 stronger, more durable,

and scratch-resistant material than your standard polyester athletic wear {Horton, 2022 A

i fabric we are wtiles

s fabric is essentially polvester

5. 1t's durable, docsn™

standard pelycs

wrinklc & lows 1t to be worn

s quickly as other materi

in all types of weather L3022 15 material is

a great compression fabric and according to (302, compression improves blood flow and

circulation while also supporing muscles, therefore improving performance and reducing the

time needed for recove . The fourth material we will be using s

e (G032, 2022

Poly-Cotton. We chose this specific blend of cotton because Cotton's lightweight and cool

cteristics in the blend also makes

the fabric ultimately perfect for all-day comfort { BizVibe

- Omne last fabrie that we will be using 15 Reflec

e IM. We went with this one to provide a

visual aid in dim lighting for munners to be more visible to prevent potential accidents. These

fabric s

lections will go hand in hand with our hue selections in order to provide our consumers

guality and stylish product.
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Fabric Swatches 2022

| i 1 Reflective 3M tm

» P Nylon

3 Poly-Cotton

Poly-Dri1

Y

. 5  Spandex




flelease Patlern

As stated previously, we want to provide high quality and stylish products, but we want

to ensure it is on a consistent hasis, We plan on consistently providing our customers with new
inventory on a Bi-Monthly basis, on the first day of the menth, We are releasing products m three
waves, wave one will be in February and consist of clothing that 15 worn during the colder
weather, wave two will be released in April and will consist of clothing that can be worn in
moderate weather, and wave three will be released in June and will consist of ¢lothing that 15
meant to be womn during the warmer months. With this release pattern we plan on retaining

customers throughout the varations of weather by providing them with options,

VITRLITY ATHLETICE
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Part of wave 1/3

Poly-Cotton Lazuli Blue

Figure One-Lazuli blue tracksuit:

Leisure wear and athletic wear has started to blur the lines. With this
outfit we continue to blur the lines, this outfit is comprised entirely
Poly-Cotton and a relaxed fit. We decided to do this to allow the user
to wear this tracksuit as casual wear if they want to just be
comfortable, but they also have the option to utilize this tracksuit as
their go to tracksuit in the cooler weather. This Poly-Cotton blend can
keep a runner warm in the cooler weather while also serving as a
comfortable fabric when not in motion, this allows the wearer to give
this outfit multipurpose and get more use out of a single outfit.



Part of wave 1/3

Poly-Cotton Jade Green

Figure Two-Men’s Jade Green Tracksuit:

This tracksuit is specifically made for colder weather. The colors used for this
garment are JadeGreen, along with Black in which was used for its stitching,
zippers, and its pockets. This tracksuit includes 65% cotton and 35% polyester. The
material is long-lasting and poly-cotton blends are well-known for their durability.
This poly-cotton tracksuit is breathable, tear-resistant, and can be fashioned easily.
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Part of wave 1/3

Iy-Ctton Orchid Flower

Digital Lavender

Figure Three-Digital Lavender Tracksuit:

Perfect for cold, and warm weather, the tracksuit is made of Nylon, and Poly-Dri.
Nylon makes the outside of the tracksuit strong, with the ability to dry fast. The
cotton and Poly-Dri blend is placed inside both the pants, and hoodie. This makes
the tracksuit sweat absorbent. The tracksuits are breathable, and comfortable to
move around in. They are machine washable, and will not shrink. The tracksuits are
available for both men and women in Charcoal/Lazuli Blue for men, and Digital
lavender/Orchid Flower for women.
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Part of wave 1/3

<

Spandek Dark Oak

Honeycomb

Figure Four: Women’s Two-Toned Brown Long Sleeve and High-Waisted
Leggings

This two-piece set provides women with plenty of storage: two pockets by the hips
for easy access. It was designed to give women all of the sculpting benefits of high

compression with maximum breathability due to the Spandex. The colors used for
this set are two shades of brown: Pecan Brown and Hickory Brown. The fabric used
is Spandex in which absorbs sweat, enabling full range of motion, and provides you

with unique elastic properties.



Part of wave 2/3

Lazuli Blue

Charcoal

\ -

Poly-Dri

Reflective 3M

Figure Five-Lazuli Blue compression shorts and black shirt:

Practical yet acsthetically pleasing, that is the goal with this outfit. Two muted colors
(Lazuli Blue and Charcoal) allow for this outfit to be easy for a guy to throw on
without having to coordinate too much. The fabrics used are Spandex and Poly-Dri in
order to make an outfit that specializes in wicking sweat away The shorts in this outfit
are made of Nylon and have a spandex lining to promote blood circulation, but also
provide the option to be removed via a flat zipper inside the shorts. We wanted to give
the wearer the option to use these shorts with the spandex for long runs or use them
without the spandex for use in the gym when they are not running and provide a loose
fit for more lateral movement.



Part of wave 2/3

Lazuli Blue

Figure Six-Lazuli Blue and Charcoal Tracksuit:

Perfect for cold, and warm weather, the tracksuit is made of Nylon, and Poly-Dri.
Nylon makes the outside of the tracksuit strong, with the ability to dry fast. The
cotton and Poly-Dri blend is placed inside both the pants, and hoodie. This makes
the tracksuit sweat absorbent. The tracksuits are breathable, and comfortable to
move around in. They are machine washable, and will not shrink. The tracksuits
are available for both men and women in Charcoal/Lazuli Blue for men, and
Digital lavender/Orchid Flower for women.



Part of wave 2/3

Reflective 3M
e N
&

A e
Poly-Dri

Digital Lavender

Charcoal

S

Spandex

Figure Seven-Charcoal and Digital Purple track suit:
The best of two seasons? This outfit is a fitted tracksuit that can be used in both cold
weather and warmer weather. Both the top and bottom are made of Spandex as well
as Poly-Dri; and both feature 3M stitching. The reason we chose to implement 3M
stitching is to allow the runner to be visible at night, being that in the winter the sun
sets earlier and some people may be running after work, which means daylight may
not be present; so the 3m stitching will allow them to be visible at night. The spandex
covers the arms and lower legs in order to promote blood flow in the extremities in
the winter to not only reduce muscle fatigue, but to keep the extremities warmer.
As stated this piece is perfect for two seasons, so the wear can utilize the same

alathas far o lanoar mnariad af tima



Part of wave 2/3

Lazuli Blue

Charcoal

Spandex

Figure Eight-Blue Zip Up With Black Shorts:

This outfit contains two pieces, the Charcoal shorts and the lazuli blue short sleeve

zip up. The shorts are made with spandex to compress the users legs and promote

blood flow within the legs as well as to allow airflow through the fabric. The short
sleeve zip up shirt is made of Poly-Dri in order to allow the wearer to wear this shirt

in any weather being that Poly-Dri can be used in any weather; which is why a

zipper is included on the shirt to allow the user to unzip the shirt in warmer weather

in order to allow their neck to get more airflow. This shirt is perfect to wear with a
long sleeve compression under in the cooler weather, or alone in the spring/summer.



Part of wave 3/3 @

Honeycomb

Figure Nine-Men'’s Honeycomb Shorts and Shirt:

Designed for performance, comfort, and style, this set includes ultra lightweight
with mesh waistband that keeps you secure and comfortable, breathable mesh liner,
high stretch, and water-resistant fabric. The fabric used is Poly-Dri, which is a
durable fabric used to maximize training benefits, providing best heat retention.
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Part of wave 3/3

Pbl-Cottn Lazuli Blue

Charcoal

Poly-Dri

Figure Ten-Lazuli Blue Gym Shirt/ CharcoalGym Shorts:

The Gym Shirt is a short sleeve, crewneck t-shirt. The shirt is made of poly
cotton, and spandex blend; making the shirt lightweight, and easy to move in. The
shirt is a spring/summer garment, but is wearable in all seasons.The Gym Shorts
are wide, knee length shorts. At the waistline, the shorts have an elastic waistband
which is accompanied, with two pockets at the sides. These shorts are made with
Poly-Dri, with mesh pockets.



Part of wave 3/3 “

Spandeﬁ Orchid Flower

Figure Eleven-Women's Two-Toned Orchid Flower Seamless Shorts Set:
This set is two toned that includes Orchid Flower, along with a darker shade of
Orchid Flower. This set features external pockets, high-stretch, chafe-resistant, and
absorbs sweat. It is designed using Spandex and with maximum compression in
which flatters women’s figures. The sct is made with stretchy and supportive fabric
that helps you stay dry, as well as comfortable.
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Part of wave 3/3

Spande;{ Orchid Flower

Figure Twelve-Orchid Flower Jumpsuit:

The Jumpsuit is a spaghetti strap, mini, bodycon jumpsuit. Since the jumpsuit is a
one piece, there are no zippers. The person who wears this jumpsuit, has to put it on
from the neckline, and pull it up. The strong, but lightweight jumpsuit is made of
spandex, and nylon. The jumpsuit is breathable and the spandex moisture wicks. The
garment 1s machine washable, and will not shrink.



Open to Buy Summary

Muonth Orpen o boy budget
February 5 235 000
March SRR LT
April B3 PRI
Pay 5 162000
June 5 A0 (hOd
July 5 1360040
Coat vs Rietail Dollars

Maonth Betail Dollacs Cost Diollars
February S235 000 A5, 000 x { LOK2%-54

F117.S
Barch S0 1 O O O x g 100
545,54
April S2 16 000 £2 16,000 x { LHYe-50%0)
S5 10K, 0400
My 5162004 SO 000 x ( FHMa-50%)
SH 1000
June 3 Ghs 0D A O 2 LOHD -S40 )
LS LESTT
S0 136,000 x [ PO P-540%0 )

S 236,000
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According to the open-to-buy budget summanry, looking mto the first half of our fiscal

yeur,

we had o substantial amownt for our open-to-buy budget. Loaking at the budpet manth by
month, we sce that some had a larger budget than others, which allowed us to buy merchandise

that was flying off the shelves, June was our higgest open-to-buy budger, while March was our

lowest open-to-buy budget, We utilized this budget to de

srmine the cost of our merchandise

with w S

& markup percent in order to get items into the stone for our gucsts, as well as

maximizing our potential sales by having our best selling items ready. According to the Cost

us Rt

e

table we can see how the fifty percent ma

kup percent used determines the cost of

aur merchandise that we will necd to buy, with the open-to-buy budget for Februar

duly

representing the retail dollars. With this fifty percent markup in mind, we will need to cnsure that

If any Items are murked down, they are dome so with caution in order to ensure we still mule a

reasonable profit,

“COrpen to by calculations below®

ML BTHILE TS

25
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February

{planned salesiemployvee discount) = x
(I00000H2%0) = So,000

iplanned sales)l shortages) =y
300,000 2% ) = K600

N+Y +MD = Planned redu
000 4+ 6,000+ 8000 = S20,000

Planned reductions + EOM + Planned sales = Total monthly needs
Z200E00HN -+ ZOMDCEBEN + 3000 (0K = K520, 004

Totul monthly needs - BOM stock = Planned purchase
S20,000 = 160,000 = S30d, 000

Planned purchise - on order = Open to buy

3600, 00000 = 125,000 = ZIS 0040

{on order )i employee discount) = x
(200, 00001 3% ) = S6.00
100 order) shortuges) = ¥
AR200, 0000 A% ) = S8, 00M)

N Y M= Planned reductions
£6,000 + S8,000 + 12 000 = £26,000

Planned reductions + EOM + Planned sales = Total monthly needs
26,000 + SKOO00 + 200,004 = K306, (04

Total monthly needs - BOM stock = Planned purchase
K306, 0 - SZ00, 000 = S 110, 00

Planned purchuse - on order = Open to buy
= S9L.000
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iplanned salesiemployee discount) = x
(SI00,00004%%) = S12,000

(planned salesit shomages) = ¥

(SO0, (M0 5% ) = S15,040

N4y M= Planned reductions
S1 2000+ §15,000 + 4,000 = $31,000

Planned reductions + EOM + Planned sales
51000+ S 110,000 + 300,000 = S441.000

I manthly needs

Total monthly needs - BOM stock
Hdh 1,000 = SKO,DI0 = 5346 1000

aned purchase

Planned purchise - on order = Open to by

361,000 - 145,000 = 216000

{planned sales)temployee discount) = x
(S 200, 0000( 0% ) = S0

{plunned sales) shormages) = ¥
{E200,0000 7% = $14,000

NN M- Planned reductions
S0 4+ $14.000 & 53,000 = $17,000

Planned reductions + EOM + Planned sales = Total monthly needs
F17,000 + S90,000 + $200,0040 = $307,000

Total monthly needs = BOM stock = Planned purchase
S307.000 - §1 10,0040 = S197,0040

Planned purchase - on order = Open to buy
F197,000 - 535,000 = S162.000
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June

{planned salesdemployee discount) = x
(400,000 5% ) = 520,000

{planned salew) shortages) = y

SO0 000 ) 2! SR

XNAY - MD = Planned reduact)
S20,000 + SE 0004 5 18,000 = S46.000

Flanmed reductions + EOM + Planned sales
Seddo, D00+ S2 10000 + SAB0.000 = 56 56,000

onthly needs

Totl monthly necds - BOM stock = Planned purchase
£6.56,000 - SO0,000 = SS6d, 000

Planned |
S566,000

rehase - on order = Open te huy

S170,000 = $396,000

(planned salesjiemployee discount) = x

{5250, 0000 7% = 517,500
{planned salew) shortages) = y
AS2S50. 000 3 57.504

MNoAY MDD Planned reductions
ST, 500 + ST 500 + $25 000

Flanmed reductions + EOM + Planned sales
50,000 + $T0,000 + $250,000 = S3T0,000

onthly needs

Total monthly necds - BOM stock = Planned purchase
TOLBO0 - S210,000= 5 160, ()

Planncd purchase - on order = (pen to buy
160,000 - $24,000 = SL36,000
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Projected Sales Plan | Sales Comp
finalysis

Looking inte Figure C1 (shown bele

b we can see planned sales inerease after we

losely analyeed the government econ

o datw, We planned o 6.2% increase in our planned

sules for next season. This is a slight increa

e from what we expocted to see, but with what we

anulyzed firo

the data given to us by the govermment we see that there may be a slight increase

inm consumer buying. which can be attributed to the murket opening back up slowly as we newr

the end of the pandemic which is allow

g people to go out and spend more money overall

L YOR €

Leoking at figure C2 (shown below Vo see we are expected o make less sales than prior

year even after the anticipated 6.2% imcrease in projected sales. This can be a multitude of

Factors, but the biggest one may be due to the small dip in ho individual workout

nitines

since we are ot the 1ail end of the pandemic. As soon as the lockdowns ok effect, the
home-fimess business took off like wildfire (Shaban 20200, In contrast, as we exit out of this

pandemic, people may be more inclined 1o spe

o time with their fnends and family more, which

leaves less o

we for home workouts, or working out in general, This means there would be less of
a need for clothes used to practice cardio in, but our sales are projected to only decrease by

3. 74% (567,700

w51 Co

ast year, The ending of the pande

¢ hus caused us 1o proje

dew

se in sales compared to lust ye

but the sp

nding increase is alva expected to give
us @ 6.2% increase in projected sales which will help soften the blow in the decrease in projected

ik

his can be aided by guerilla e

sting 1o hopefully merease our sales 1o lessen the

decrease in sale
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Figure C1:
Sum of plunned sales = Projected sales for ¢
£300,000 + £200, 00K + S300, 0040 + S200,004) -+ 400,004 +

vear

SO0 = §1 650,000

(Projected sales for the year) (1.062) = Sales after projected spending increase
($1.650,000) (1.062) = $1.752,300

Figure €23

(Projected sales for the year) [L062 (6,29%)] = Increase after projected spending

1S 1.650,0000 ( 062) = K102,300

Increase

fler projected spending = Sales after p

81,752,300

1000 + § 102,000

s sules - Snles after projected spending increase = Differen

A0 - 1,752,000 = ST, T(M

iles yoar over year

VITALITY ATHLETICE

SRarrnr= DAy

Conclusion

T'o conclude, we will sturt by highl fitality Athletics strengths as a retail business

Ming

lacated in New York City. The retail business as o whole premetes its merchandise through the

nized and its wse of colors

use of visual marketing, The inside of the store is very well or

e Moving forward, Vitlity Athletics is

acts conswmers, driving them to shop at their sto

progressing as a business due te their planned sales for the months of Februsry through July

Ihere was & 6,2 increase within their planned sales us the season changes, which shows how

well the business overall is doing. Vitulity Athletics's open-to-buy budgets were larger for same

L0000, allowing them (o e ahle to buy

monthe including June, which was a total of §.

wlequate amount of product as the se s how well their inventory flow is

wn changes, which show

unm, asons. Based on their d

throughout the Springs Vitality Athletics wsed up to

$1.236,000 retail dollars and $61 8 0040 cost dollars for stock, which comrelmes 1o their
open-to-buy budgets for cach month, Lastly. fashion has witnesscd the rise of athleisure in the

past decade, but us of right now, trucksuits are trending, which is why they chose the product

classification they did. Vitality Athletics is very versatile and promotes great quality athlctic

of their choice that

as well as functionalbility based on thy hries and color palett

corresponds 1o the Spring/Summer seasons
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fippendix

Location: 276 Lafayette 51, New York, NY 10012
Website: wuw Wy w A JUCs coIm

Phone Number: (Y29)39]-8424

Email: YAthletics, Customerservico i gmail com

33

Webaite Home page

& ADD TO BAG



34

Store Rier With Store Howra

FITRLM BTHLETICS
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Size charts

Men's Tops infem

N X = Ll [ .
Chest (im) IS-35 35-37.5 s5-10 41 -44 44 - d8S
Lenah A5 - B} L85 - Gy 96 - Lk La0d - 11 (112 - 1240
Waist (in) 1535-19 m-11 32-35 3=-38 28 -43
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s Tops infvm

Size X% s Y] i XI.
Busts (in} 28.5-32.5 32.5-355 355-38 38-41 41-445
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Women’s Bottoms in‘em
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SHUs
Product Mame Color Size SKU
Shirt Honeyeomhb X1 Men's HNY- 5123451
Shirt Honeycomh I. Men's {
Shirt Haoneycomh M Men's
Shirt Honeycomh 5 Men's HNY- 5123454
Shirt Haoneyeomh XS Men's HNY- 51234355

Short XL Men's HNC-8123451
Shuort Huneycomb L Men's -B123452
Short Honeycomb M Men's IINC-2123453
Short Honeycomb s Men's IINC-5 123454
Short Honeycomb XS Men's IINC-5123455
Shirt Oirchid Flower XL Women's ORF-11123451
Shart Orchid Flower Women's  ORF-11123452
Shirt Ohrchid Flower Women's  ORF-11123453
Shirt Orrchid Flawer Women's  ORF-1123454
Shirt Orchid Flowwer Women's

Short Orchid Flower Women's -
Shont Orrchid Flower OFR-T123452
Short Chchid Flower OFR-T123453

L
M
5
X8
X1
L
M
Dichid Flower S OFR-T123454
Orchid Flower X5 Women's OFR-T123455
p
L
M
s
X8
XL
1

Women's PBIL-DL2245]
Women's  PBI-BL23452
Women's  PBH-B123453

Leggings Women's  PBH-B123454
Leggings Women's

Tracksuit Jade Green Men's

Tracksuit Jade Green Men's

Tracksnit Jade Green M Men's JGT-1123451
Tracksuir fade Gireen 5 Men's JGT-U123454

Tracksuit Tade Green Xs Men's JGT-U123455




Product Name
Jumpsuit
Jumpsuit
Jumpsuit

Jumpsuit

Shorts
Tracksuit
Tracksuit
Tracksuit
Tracksuit
Tracksuit
Tracksuit
Tracksuit
Tracksuit
Tracksuit
Tracksuit
Shirt
Shirt

Product Name
Shirt

Shin

Shirt

Shirt

Shirt

Compression Shorts
Compression Shoris
Compression Shotis
Compression Shoits
Compreasion Shary
Zip Up

Zip Up

Zip Up

Zip Up

Zip Up

Shorts.

Shorts

Shorts

Shorts.

Shorts
Tracksuil
Tracksut
Tracksuit
Tracksut
Tracksuil
Tracksuit
Tracksuit
Tracksuit
Tracksuit
Tracksuit

Size

Orchid Flower XL
Orchid Flower L
Orchid Flower M
Orchid Flower 8§
Orchid Flower X8
Lazuli Blue XL
Lazuli Blug L
Lazuli Blue M
Lazuli Blue 5
Lazuli Blue X5
Charcoal Laeul: Dhue - XL

Charcoal/ Lazuli Blue L
Charcoal/Lacul: Dlue M
Charcoul/Laeul: Dlue 5
Charcoal/Laeul: Dlue X5
o

e
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aruli e XL
Chareaall sl Hine T
CharconlLazal Blue M
reool Lozl Hlue | S

al/Lazul Blue X5
Charcoal XL
Charcoal L

Charcoal
Charcoal
Charcoal
Charcoal
Charcoal
Lariilh BlueCharcoal
Lali Blue/Charcoal
Lazuli Blue'Charcoal

Lasuli Blue/Chareoal

Larulh Blue/Charcoal
Lazuli Blue
Lazuli Blue
Lazuli Blue
Lazuli Blue
Lazuli Blue
Charcoal
Charcoal
Charcoal
Charcoal
Charcoal

Charcoal Digital Purple
Charcoal Digital Purple
Claareoal/Digiul Purple
Charcoal/Digital Purple

Charcoal’

al Parple
Lazuli Blue
Lazuli Blue
Lazuli Blue
Lazuli Blue
Lazuli Blue

Size

Women's
Waomen's
Women's
Weomen's
Waomen's
Men's
Men's
Men's
Men's
Men's
Men's
Men's
Men's
Men's
Men's
Women's
Wamen's
Women's
Women's
Women's
Wamen's
Women's
w‘(lm&"ﬂ'.‘i
Waomen's
Women's
Men's
Men's

Men's
Men's
Men's
Men's
Men's
Men's
Men's
Men's
Men's
Men's
Men's

SKU

ORC-F12345]
ORC-F123452
ORC-F123453
ORC-F123454
ORC-F123455
LBG-5123451
LBG-8123452
LBG-5123453
LBG-5123454
LBG-5123455
CGS-C123451
CGS-C123452
CG8-C123453
CG8-C123454
CGS-C123455
DLO-F123451
DLO-F123452
DLO-F123453
DLO-F 123454
DLO-F123455
DLT-P123451
DLT-P123452
DLT-P123453
DLT-P123454
DLT-P123455
CG8-5123451
CG8-8123452

SKU

CGS-5123451
CG8-5123452
C(i8-5123453
CGS-5123454
CGS-5123455
LBC-5123451
LBC-5123452
LBC-5123453
LBC-5123454
LBC-5123455
LBZ-U123451

Women's LBZ-U123452
Women's  LBZ-L1123453
Women's  LBZ-U123454
Women's  LBZ-U123455
Women's  CSC-T123451
Women's  CSC-T123452
Women's  CSC-T123453
Women's | CSC-T123454
Women's  CSC-T123455
Women's  CDL-1234551
Women's | CDL-1234552
Women's CDL-1234553
Women's  CDL-1234554
Women's  CDL-1234555

Men's
Men's
Men's
Men's
Men's

LB-T1234551
LB-T1234552
LB-T1234553
LB-T1234554
LB-T1234555
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