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ROLLS ROYCE: THE NON-COMMERCIAL BRAND 



Limited target segment 

Rolls Royce limited target segment is composed of rich 

and affluent entrepreneurs, elite athletes and 

entertainers. The brand targets people who have a very 

high income and chooses who their customers will be.  

It was revealed in the Los Angeles Times that the brand 

only targets potential customers who have a liquid asset 

of at least $30 million dollars. 

The Rolls-Royce Boat Tail debuted by Beyoncé and Jay-Z.  



Rolls Royce USP
Rolls Royce has a premium status with exclusivity worldwide.

Interior of a Rolls Royce, featuring leather seats made from bull skin. 

Exterior of a Rolls Royce.

“RR” Rolls Royce logo with The Spirit of Ecstacy (lady statue). 



Rolls Royce brand differentiator

Rolls Royce does not sell its cars to anyone. 

Most cars come in 5 to 10 primary colours however rolls royce offers its cars in 44,000 different shades. 

A painter employee is sent to the clients doorstep if they wish to change the color of the car with consent from the brand. 

It takes 8 bulls to make seats for a single rolls royce. The brand makes sure that the leather used on their car seat are blemish free so they only use the skin of  bulls 
that are raised in the cold regions of Europe where its too cold for mosquitoes to live. 

Mark Court is the only man in the world who can paint pinstripes on a Rolls-Royce car. 

       Mark Court painting 
pinstripes on a Rolls Royce. 



 Communication strategy

Rolls Royce uses channels like the innovation portal and Yammer network to encourage their employees 
to communicate with their peers and managers.
They also use 3 tactics to communicate amongst each other. 
Engage - to ensure workers are motivated, and have logical and emotional connection with the 
workplace.
Energize - to ensure workers physical, interpersonal and emotional well- being is a good experience. 
They attain this through the culture of the organization which is given through collaborative channels. 
Enable- this is to make sure that employees are able to carry out what is needed to be done in an 
effortless and productive manner, by using technologies such like the intranet. 



Website and Social Media 

Rolls Royce website: https://www.rolls-roycemotorcars.com/en_US/home.htm Instagram: @rollsroycecars

https://www.rolls-roycemotorcars.com/en_US/home.htm


Views on the brand 

Rolls Royce is  a luxury brand because the level of quality, exclusivity and 
high price tag. It is a powerful brand that remains consistent and innovative. 
This brand is well known and manages to keep its name in consumers minds 
without the usage of advertisement. Not only do they do this well, they do it 
effortlessly. 
What makes this brand special is that they make do not make the cars in mass 
but are built only after a customer places an order. 
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