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A - Research to company story legacy current mission goals structure sites stats:
Official site:

https://www.nycgo.com/

Slogan:

“New York City is built from hundreds of diverse communities across all five boroughs.
Throughout NYC, there are experiences to thrill every visitor and cultures to discover from
around the world. Are you ready to explore?”

Company goal:

NYCGo as a part or NYC & Company, is an official guide for visitors to know NYC.
NYC & Company is the official destination marketing organization (DMO) and convention and
visitors bureau (CVB) for the five boroughs of New York City. Their mission is to maximize
travel and tourism opportunities throughout the City, build economic prosperity and spread the
dynamic image of New York City around the world.

A 501(c) 6 private corporation, NYC & Company represents the interests of nearly 2,000
member organizations across the spectrum of businesses and organizations in the City.

NYC & Company provides resources for visitors to discover everything they need to
know about what to do and see in NYC. In addition to an integrated market development team
with a focus on group, meeting/convention, leisure and events motivated travel, their
communications network promotes visitation from around the globe. Together with satellite
convention sales offices in the US to develop group business, NYC & Company’s marketing
efforts—both consumer and business facing—position the City to attract business and leisure
travelers.

Services:
NewinNYC Explore Neighborhoods Stay &Plan
GetLocalNYC Attractions All Neighborhoods Hotels
It's Time for New York Attraction Passes The Bronx ParkinginNYC
City Broadway Brooklyn Basic Information
What's Openin NYC Dining Manhattan Transportation
Coronavirus Information Museums & Galleries Queens Weather
Stay WellNYC Pledge Nightlife StatenIsland Official Visitor Centers

Support Asian

Community

Shopping
Sports

Tours

About the Five Boroughs

Accessibility

Tipping & Customs
Internet Access
Official Visitors Guide

Official Visitors Map


https://www.nycgo.com/

B - Online presence: Current site social platforms used by client:

Official Website:

https://www.nycgo.com/
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Official Visitor Guide free download pdf:
https://www.nycgo.com/maps-guides/official-nyc-visitors-guide

Official Visitor Guide

1= um = xx The Official Guide
ENE | <aie | H@ nycgo.com

Social Medias:

Twitter: Facebook:

&

NYCgo: the Official Guide to NYC &
@nycgo

NYCgo.cam is the Otficial Guide to New York City. Go #AllinNYC and support local
businesses: nycgo.comal-in-nyc

® New York, NV (@ rycgo.com/sl-in-nye ) Joined August 2008

3,549 Foliowing  494,5K Followers


https://www.nycgo.com/
https://www.nycgo.com/maps-guides/official-nyc-visitors-guide
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C - Brand history current and past marking advertising or design work:

Event planning for the past nine years can be found at: https://business.nycgo.com/research/
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https://business.nycgo.com/research/

D - Media news or content on social platforms:

Articles about NYCGo:

“NYC & COMPANY INVITES VISITORS TO BROOKLYN LIKE A NEW YORKER”
https://thecitylife.org/2022/03/30/nyc-company-invites-visitors-to-brooklyn-like-a-new-
yorker/

“New York City Launches New 'Get Local NYC' Campaign, Inviting Visitors to Explore
All Five Boroughs Like a New Yorker” https://www1.nyc.gov/office-of-the-
mayor/news/165-22/new-york-city-launches-new-get-local-nyc-campaign-inviting-
visitors-explore-all-five-boroughs

“NYC & Company Launches NYC Winter Outing Program With 2-for-1 Broadway
Tickets This January” https://www.broadwayworld.com/article/NY C-Company-
Launches-NY C-Winter-Outing-Program-With-2-for-1-Broadway-Tickets-This-January-
20211216

Content:

®

Posts:

NYCgo: the Official Guide to NYC £ @nycgo - 10h

The @whitneymuseum's #WhitneyBiennial opens today. One of the world’s
leading art shows, the Biennial surveys the landscape of American art and
shapes the cultural conversation. Now in its 80th edition; on view through
Sept. 5.

David J. Latt @davidjlatt - Apr5
As always, loving walking around the city even on an #overcast day.
@nycgo #nyc #Harchitecture #streetlife #newyork @lodinyc @eatalyflatiron
#travel #walking #walkingnyc

| | A

NYC Mayor's Office of Media & Entertainme... & @Madei... - Apr4
Brooklyn, Bronx, Queens, Staten Island, Manhattan.

Tourists and NYers alike, explore great local offerings of NYC's 5 boroughs
"Like A New Yorker" with @nycgo's new guide on arts, music, restaurants,
tourism and more: nycgo.com/getlocal #NYCisBack

NYC: The Official Guide
1hrs @

NYC: The Official Guide @Explore @littleislandnyc this season and watch it come to life with
ans-@ live performances, guided tours and family activities

Explore Prospect Park and its wide-open spaces filled with tree-lined
. @nyclovesnyc

paths, picnic spots with ample room for sporting activities, and natural
retreats, #BrooklynLikeANewYorker

@little Island's ‘tulip pot’ modules comprise the surface structure of
the park

2. See mare

NYCGO.COM
Secrets of Prospect Park
Visit Brooklyn's beloved green space with an eye toward its hidden
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E - Research client category, competition:

Data from: https://www.similarweb.com/website/nycgo.com/#overview

]

nycgo.com

experience the five boroughs of nyc with nycgo. find
out what to do, where to go, where to stay, and what
to eat in nyc from nyc's official guide

NYC &e; Company
2006
201-500

HQ United States, New York, New
York

Annual Revenue  $25.0M - §50.0M

ndustry Travel and Tourism > Other
Travel and Tourism

I Connect this website

Bounce Rate

52.03%

Total Visits

1M

Client category:

Top Countries

United States

75.50% ~ 52.83%

(I

Canada
*)

3.08% = 37.90%

United Kingdom

2.74% ~ 2010%

PN A
K1 5

Brazil

1.85% =~ 36.83%

Spain

113% = 1310%

0O ®

Others

15.70%

& Global Rank

116,249

~ 73493

& Country Rank

:26,942

~ 18005

United States

Pages per Visit

4.43

Competitors:

Competitors & Similar Sites
d fi

Reveal your top com

nycgo.com's Top ¢

Site Affinity

@ iloveny.com 100%

# nycgovparks.org 99%

= newyorkpass.com 88%  —

+ freetoursbyfootcom  67% e

B loving-newyork.com  86%

@ nyc.com B6% em—

@ nycinsiderguide.com  85% e

@ gocity.com T7%

I rockefellercenter.co.. 77% s

& Category Rank

+315

~ 225

Travel and Tourism » Other Travel and
Tourism

(in United States)

Avg Visit Duration

00:02:34

O, Analyze competitars

tial or emerging competitors

Monthly visits  Category

307.4K

4517K

253.9K

1.0M

265.9K

369.9K

133.7K

985.3K

192.7K

Category rank

#2149

#1510

#2472

#758

#2576

#1323

#4808

#8639

#2680


https://www.similarweb.com/website/nycgo.com/#overview

F - Research related to your target community, audience:

Audience interest:

Organic vs. Paid

Keyword Search Traffic

See the list of top paid and organic keywords driving traffic to nycgo.com. a ® Organic
(On Desktop, Worldwide) 97.44%
® Paid
2.56%

Top Keywords
broadway week 129%
nycgo 103%

restaurant week .. 0.97%
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Total Keywords 'ﬁ%“ u"v
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nyc restaurant w.. 0.96%

rooseveltisland  093%

MK Others 94.82%
Seeall 2>

Audience Interests <

Audience interests reveal key details on the browsing interests of nycgo.com's
visitors. nycgo.com's audience is interested in Food and Drink > Restaurants and

Delivery & news.

Top Categories Other Visited Websites Top Topics

@ timeoutcom
* broadway.com
Restaurants and Delivery . Y

E ny.eatercom

@ nycinsiderguide.com

secretnyc.co

News and Media

See all other websites

Social Network Distribution

38.58%
26.67%
1410% 5
9.50% 6.97% A%
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Facebook Reddit Youtube Linkedin Twitter Others



