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all sorts of important decisions about your composition, including what level of vocab-

ulary to use (éimpler words for an audience of middle schoolers than for a college-
eduFated audience), what kinds of examples to use (more technical examples for an
audience of experts than for an audience of laypeople), and what kind of color scheme

to use (high.-contrast color scheme for people who have color blindness if you antici-
pate they might be part of your audience)

In 1968, Lloyd Bitzer, a communications scholar, first articulated the modern concept of
a rhetornical situation. He identified three aspects of rhetorical situations:

* The exigence: The motivation for the writer or composer. For example, our exi-
gence for writing this chapter is that we want college students to understand the
importance of rhetorical situations in their own reading and writing. In this book,
we use the term “purpose” to convey the idea of exigence.

e The audience: Whoever will receive the message conveyed by the writer or com-
poser. Our audience right now is you, students in a college writing course.

» The constraints: The situational factors that a writer or composer must take into
account. One of our constraints is that a textbook relies on the written word, so
although we might want to explain rhetorical situations to you through an inter-

pretive dance, we are instead using written words.

You consider rhetorical situations all the time, even if you are not consciously aware of
doing so. When you make choices about the way you tell a story about a snowboarding
adventure you had —perhaps including more colorful language and slang when you
tell the story to your friends and then choosing more formal language when you tell
the story to your insurance agent—you are responding to a particular rhetorical situ-
ation. There is no one “right” way to tell the story of your adventure; the way you tell
the story depends on your audience. Likewise, your purpose in telling the story makes
a difference. If you are telling the story to illustrate that you are an adrenaline junky,
you may highlight the level of risk or danger involved in snowt.)oarding, b.ut if you are
telling the story to convince a nervous friend to try snowboarding, you 'mlght emp}}a-
size that you avoided injury on your adventure by taking a few precautions and using

high-quality equipment.
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WRITE
—_—
List all the rhetorical
situations you've
participated in
today. Think about
every time you
communicated,
whether verbally,
nonverbally, in
writing, by text, or
by other means.
When you have a
complete list, choose
one situation and
write a paragraph in
which you identify
the purpose, the

audience, and the
constraints.

: ituations. If you
Already today, you've probably been involved in several rhetc?rlct?(lj leem’ then any
think of rhetorical situations broadly to include any C?mmumca ublic transportation
Interaction you had this morning with roommates, family, fell.OVIV( Zbout how you com.-
riders, or the barista at your favorite coffee shop counts. ’.[‘hmh s cm Wi
municated differently with these different people. You might 14 may not have even
with some, more direct with some, or more verbose WiFh Some.;::cmess, or verbosity
realized you were making choices in your level of politeness, dl

- 1 ] ] tl el .
be f ] gituations ins ancuavely
cause you probably understand the COIlCEp[ O rhetoncal 1

orical situ-
In this book, we will constantly ask you to think explic.itly abou;;:: t:l:thoices you
ations you find yourself in so that you can be more deliberate athink I
make in your day-to-day interactions and in your writing. AS yf)u . sear-use of Hoston
situations, we will ask you to consider your purpose, your AR,

: ds, we will ask you to
ical appeals, and your choice of modes and media. In other wor
think carefully about rhetorical choices.
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Purpose | Why Are You Composing?

6o 18 — do so for a reason.
Every time you write—or compose anything, in any genfe St’)ou e ——
You might be trying to convince someone to change her mind abou et b e

: ' re .
action. You might be telling a story to build rapport with someone o

isi ou might have
might be giving someone information to help her make a decision. Ory g
another purpose.

There are many reasons to write, and sometimes these reasons overlap. ﬁ%s writers, we
often have several purposes for creating a single text. Let’s look at a poss.lble example.
Let’s assume that you love farmers’ markets and want to establish one. 1n your town.
Your purpose 1s to start up a weekly local farmers’ market. To make t.h,ls happen, y.ou
need to (1) present your idea to others and (2) persuade them that it sowort.h act:mg
upon. You expect that some people will object. In this context or rhetonc.al 51tua.t10n,
you have more than one purpose. To persuade others, you need to eXpl.am your 1dea,
say what's great about 1t, provide supporting statistics, and tell a persuasive story about
how a similar plan succeeded in a neighboring town. You also have more than one
audience. Some people will agree with you 100 percent; others won't be so sure; still
others—maybe grocery store owners or city planners —will reject your idea altogether.

Audience | Whom Are You Composing For?

Every time you compose, you do so for multiple audiences: a primary audience, which is
your intended reader, and a secondary audience, which is other people who might end

\

CHAPTER 1 | RHETORICAL SITUATIONS & CHOICES




up reading w}"jat you wrote. For example, we are wrnting this book for you, students, so
youL gt BT pRmary audience; however, writing instructors and writing program admin-
istrators are kely also going to read this book. Audiences are made up of people—and
rie can be easily bored, pressed for time, or generally disinterested. You need to grab
+heir attention and keep it Let's look at an example: Imagine you are traveling across the
countTy and want to tell stories of your adventures (Your purpose) to your friends, family,
and even sangers interested in travel (your audience). You decide that the best way to

reach your a:adlenoe is to create a blog where you can write about your experiences, show
maps and photos, and connect to other social media sites. That is what the world-trav-

eling blogger Gilad Hizkiyahu (who also calls himself Giladhiz) decided to do (see p. 8).

b
)

Gilad clearly understands his audiences (his pnmary audience of travelers and a sec-

ondary audience of folks like us who happened upon his blog while looking for exam-
ples) and wants them to stick with him. To this end, he does the following:

 Provides a photo of himself and an “About the Author” section so that readers can
make a personal connection with him

e Addre.sses.his readers directly: “So, dear friends and accidental surfers, allow me
to begin with the reasons that brought me to plan and go on that tnp”

e Writes In a casual, readable, and humorous style, meant to hook his readers and
keep them interested in his ongoing adventures

e Structures his post with subheadings to guide readers, and provides options for
navigating content and for e-mailing or connecting by social media

cHECKLIST | Composing with a Purpose

As you begin to compose, ask yourself:

O Why am I wniting? What do I want to communi- O If I'm trying to convince someone of something,
cate? And to whom? what are the best ways to do so for my particular
T What do I want my audience to believe or do after readers?
reading my composition? O If I'm trying to build rapport with someone, how

T Is what I'm communicating objectionable or con-
troversial to anyone? If so, how will I address this?

O If I'm helping someone make a decision, what
information does my reader need, and how can

I communicate it clearly?

Rhetorical Appeals | Ethos, Pathos, and Logos

Regardless of what your purpose is, you need to get your audience on board. Even
when persuasion is not your primary goal, it is always part of what you're doing, no

Understanding Rhetorical Situations & Choices |

can I share something about myself or my expen-
ences to help my readers relate to me?
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from Gilag Is D
South America.

Credit- Photos and content

oing

| by Gilad Hizkiyahu, with

Permission.

WRITE
—_—
When you write, do
you think of who will

ﬁ read your writing?
When you compose

a status update on
social media, do

you think of who
will experience what
you've created?
: Write about a time
| you considered your
' audience in writing
a status update on
Facebook, Twitter, or

another social media
platform.
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If you werg about to embark on a 7 months journey around South Amenca, rafting ¢ at the famous

' le dance)
Jungle, dving with sharks, climbing icy mountains, dancing (or watching other peop

Brazilian camiyal and partying wildly at night - how would that make you feer o I
| assume "mellow" would not be one of the ways to describe your feelings e yel,

how | feel at the moment.

pretty convinced that this 18
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But | jump ahead... first of all - thank you all for nawgating y

| 5 ing —|
browsers 10 my Blog. If youve read al/the waz dt:::ntfht:"browser’
assume you're the “reader” kind of person raner

h
type who's looking for anchor worde or just lcoking atat krnzr:ff;
pictures... so from now on |1 consider my wnting as e
monologue, knowing that there's somaone out there =

listens to me babble.

| the
So. dear fiends and accidenta surfers, aliow me to begin with

reasons that brought me to plan and go on that trip.

H
Reason #1
Concrdence

| still have no idea how it happened. One day I was in a mdd[e of ?.
Just chilling. . long term relationship (3 year), Imng 11 a rented apa_rtment In - -;; _;n
-2, working at a place I'd rather not mention — while stucying y
MBA degres. | -
L The next day | found myself alone. mourning the loss of a dead-end relationship (which ended Ike a train cra
unexpected derailing and craching into the mountain side inctead of going through a dark tunnel) And on the next

day - | graduated my MBA, gvng me even more free time for myself, alone Lo and behold - at the very next day |
decided to dump my promising career and quit, surpnsing many of my colleagues who were convincec | would
reach a high position in my organization, as | was a highly valued (and wsl rewarded) employse

Hmm. ..
—— *——-—_——ﬂ

matter what. We persuade our audiences by using what are called rhetorical appeals.
Aristotle identified three rhetorical appeals. They are often used in combination:

* Ethos is the credibility, authority, and trustworthiness the writer or COmposer con-
veys to the audience.

* Pathos is an appeal to an audience’s emotions or values.

* Logos is the logic and connection of facts and evidence to the point being made.

Modes & Media

What do we mean by mode? When you want to communicate an idea to an audi-

ence, you have to decide whether to express it in writing, visually, through sound, or In
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gome other way, Do you want to write

. down your idea? Express it visually with paint
on canvas? Or tell the

o story orally? Whichever method of expression you choose is the
composition’s mode.

There are many modes, but for the purpose of this book, we work with three modes:
written or text-based, visual, and audio The term multimodal refers to more than one
mode used in a composition, For example, a photo essay usually uses two modes (text

and visuals), while a TED talk might use three modes (visuals and text on slides and the
audio delivery of the speech).

What do we mean by media? Media is how the composition is delivered to its

audience. Will your audience read your piece in a book (print), or will they read it in an

e-book (digital)? Will your audience watch your TED talk by going to the TED Talk Web

site (digital), watch you deliver it on stage (face-to-face), or read a transcript of it (print)?

A particular mode can be delivered in multiple media. For example, an audio essay

could be recorded either on an old-fashioned tape recorder or digitally. An obituary
might be printed in a newspaper or published online.

The modes of Gilad’s blog, Gilad Is Doing South America, are both written and visual, and
the medium 1s digital. A simple way to distinguish mode from medium is to think of
mode as the "how” and medium as the “delivery system.” A separate concept is genre,

which we will cover in Chapter 2. For now, keep in mind that the genre—in Gilad’s
case, a blog—1s what the composer presents as a final product.

cHECKLIST | Composing for an Audience

As you begin to compose, ask yourself:

[0 Who 1s my audience in terms of demographics?
How do they identify in terms of gender? What is
their age range? Where do they live? What do they
like? Do they have particular religious beliefs? Are
they from a particular social class? Are they of a
particular race or ethnic background?

need to know?

[0 What is my audience’s stake in the issue I'm pre-
senting? Do they care? Why or why not?

0 What does my audience value? Will my message
be in line with—or contradictory to—their val-
ues? How can I present my message so that my
audience will consider it? And perhaps even be
persuaded by it?

Understanding Rhetorical Situations & Choices

WRITE

Go back to the
paragraph you wrote
from page 6 about

a rhetorical situation
you were involved in
earlier today. Write
another paragraph
in which you discuss
the mode and media
choices you made
and why you made
them. How might
the situation have
unfolded differently
if you had made
different choices?

[0 What level of education does my audience have?
What kind of language will best reach them?

[J Who 1s my primary audience, and what do they

[0 What possible secondary audiences might read
this, and how do I need to take them into account?

\
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Reading Rhetorical Situations

at the course empha.
In your classes, you might have heard your professors say th Pha

Sizes critical reading. This might even be note
the rhetorical situation of a text is an important aspec .
you to dig beneath what is being said to understand the choic
when composing.

es the writer maqe

Reading rhetorically is an active way to read.

. . | , 0
Ing and asking questions about the assumptions the comp tene ity ghoct s
if you are reading a letter to the editor arguing that a homelé uld be

closed because it is expensive to operate, you might notice that the writer s. argument
hinges on the assumption that a homeless shelter should not cost the pul?llc SO much
to operate. That means the writer must believe that there is an Filppmprlate amount
of money that could be spent on housing the homeless. You might also ask where
the writer got his or her information about how much the shelte.er costs to operate.
Are the figures current? You might also ask about other perspectives, such as those

of the homeless people who rely on the shelter or the people who are employed by
the shelter.

Initially, when you pick up something to read, you probably read 1t to understand
the message the writer is trying to convey. For example, if you read a Yelp review of
a nearby restaurant, you might read it to see whether the writer says you should eat
there. However, if you were to read this review rhetorically, you would examine how
the writer got her point across. You wouldn'’t only be concerned with whether you
want to eat at the restaurant, but you would dig into how the author convinced or
failed to convince you to eat at that restaurant. To read something rhetorically, you
read to understand not just what the writer is telling you, but also how the writer
conveys information and makes her point. When reading rhetorically, you might ask
who the composer is, why this is being written (purpose), whom the composer is

addressing (audience), and how language is used to convey the message or appeal to
the audience.

Reading to Understand Purpose

Knowing why a piece was written helps you understand how you might experience
that piece and what you can reasonably expect to get from it. Is the purpose to per-

) : -
suade you about an issue: Help you make a decision? Provide a constant stream of

belly laughs? Share a story? Knowing that 3 Yelp review about a restaurant is intended

on a clever turn of phrase.
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Reading to Understand Audience

mation you might need to digest the text. Are you the intended primary audience? If
not, how does the piece pertain to you? If the audience of a piece about a landslide is a

geologist, you might need to look up some terms to understand the information. What
additional resources will you need to understand or rejate to the piece?

Reading to Understand Rhetorical Appeals

Consider who the writer is. Is it someone qualified to write about the subject? Is the
Yelp reviewer someone who eats out a lot? Once you've determined that the writer
is credible (ethos), read to see how the writer establishes that credibility. Is credibility
established through the level of information or details provided? Through the language
used? Is it established because the writer has written numerous pleces about the sub-
ject? Another thing to consider is how the writer connects with you (pathos). Are you
hooked? Is 1t because of the emotion used to help you feel the situation? Consider your
reactions to the text and why you continue to read or view it. Finally, ask yourself how

the author makes his case (logos). Is it supported with evidence? Are ideas organized in
a particular way to help you consider the question at hand?

Reading to Understand Modes & Media

Why has the writer chosen to use text? Is it because that’s the most efficient way to
convey the information to her intended audience? Did the writer include pictures?
Ask yourself why the visuals were included. Perhaps the Yelp review you're examining
incorporates a photo of the delicious onion soup dumplings to illustrate the unique
qualities of the chef. This might help convince you to try the restaurant more than if
just words were used. If you are listening to a podcast about the homeless, you might
ask how listening to the story affects you. Did the writer choose to record words so you
could hear the voices of the homeless?

In addition to examining the modes used, read to understand the choices made in
media. Is the piece available digitally so that it can be accessed anywhere there is an
Internet connection? You might want to access a Yelp review from your computer at

home when planning a trip or when you land in an unfamiliar city and are starving,
seeking some comfort food for dinner.

While reading rhetorically might seem like a lot of work, it ultimately helps you gain a
better understanding of the decisions the composer has made. This not only helps you
discern the messages in a seemingly difficult text, but it also helps you consider the
ways you might deliver your own messages. Throughout the text, you will see numer-
ous guided readings that illustrate ways to read rhetorically.

r b
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tless teype |
. obably read coun €xts |
You've probably been reading for most of your life anigrmore. But reading comple, |
every day —road signs, text messages, food labe?ls, a a1 articles, and scholarly bogy,

academic texts such as textbooks, peer-reviewed Jour.n ns, you are simply reading f,,

requires a special set of skills. When you read road SIET™
Information. Academic texts, however, usually ma For example, if yoy reaq |

; Int
. . . - ss the poln
Simply read them for information, you might ml nd just took away that it

| | : ituations a
the previous material about reading rhetorical 51td odes and media, you would b,
includes noticing purpose, audience, appeals, and m

. : jon helps you see wh
_ : cal situation ya
Missing the point that understanding the rhetorl

writer made certain decisions.

pose. Skimming will help you understand what the topic is and what argument is

being made. For example, simply skimming through to read 'the headings. can help
you see whether a text will cover both a problem and a solution or only discuss the

problem.

Looking for Key Terms
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wetorienl situntions are no diamatic  T— .
1 ‘matle that we "can predict with near certainty” what

" ¢ .
the responte will be* He then supports that cloim with a discussion of the rhetorical
response to Prestdent Kennedy's assnssination,

Considering the Composer’s Perspective

Many people have written about farmers' markets, but consider how different an arti-
cle on farmers” markets written by an economist might be from an article written by
a city planner. The economist will likely be considering the economic impact on com-
munities, consumers, large-scale farmers, or small farmers, while the city planner will
more likely be thinking about how weekend farmers’ markets impact traffic patterns
and put pressure on a community'’s parking options, Understanding the perspective of
the composer will help you understand why particular knowledge claims are made and

not others.

Annotating the Text

One way to force yourself to read slowly and deliberately is to annotate the text you are
reading. Annotating is different from highlighting, which is simply noting important
words or sentences in the text. Annotating means making notes directly on the text
(this can be done by writing on a hard copy or using software to add notes to a digital
copy). With highlighting, you are limited to noting what the author has said; annotat-
ing allows you to summarize the writer's ideas in your own words, which is a good
way to understand and remember them. Additionally, you might want to ask questions,
write down definitions of words you looked up right next to the words themselves, and
write down connections or contradictions you notice between the text you are reading

and other texts.

Annotated Example | Reading an Academic Text

Following is an example of an academic text: an assignment to create a bibliography

that you might get from your instructor. This assignment sheet is from Elizabeth’s

second-semester composition course. The annotations in the margins (in black) show

you how you might read the assignment using the strategies we've described.

*Bitzer, Lloyd F. “The Rhetorical Situation.” Philosophy & Rhetoric, vol. 1, no. 1, 1968, pp. 1-14.

Reading Academic Texts
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ASSIGNMENT Elizabeth Kleinfeld, Create a Bibliography

¥ The following
annotations are ones
that you might make
as a student while
critically reading this
assignment so that

yOu can complete it
successfully.

This is an assignment
sheet that gives step-
by-step instructions

for completing the
assignment.

The term “peer-
reviewed” comes
up 5 times in this
short document.

It must be a key
concept that | will
need to understand
to complete the
assignment.

Composition 201
‘ ' : r
Metropolitan State University of Denve

topicC
After you have conducted general research on your P
and have a sense of the issues, subtopics,
disagreements discussed by people comiml

you are ready to delve more deeply into your h
reviewed journal articles are a good place 1O di reselss blic
when you are ready to move beyond what the general Pr
knows about your topic and find out what experts are rts
discussing. Showing that you’re knowledgeable about eXPe

in the field helps you establish your ethos as 4 researcher.

s on your topic. If

1. Find 14 peer-reviewed journal article
eweda

’ : -revl
you are not sure if your articles have been peer
ask me or a librarian for help.

2. For each article, do the following: e rick
a. Read the entire article. Journal articles are not " d

reads,” so be sure you have plenty of time and are 11 d
space where you can concentrate. 1 highly recommend
that you annotate as you read.

b. Write a bibliographic entry in MLA or APA format.

c. Write a one-paragraph summary of the main ar
or point the article makes and the support offered.
This should be a well-developed paragraph of at
least five sentences. Journal articles make complex
arguments, so you will not be able to do an article’s
main argument justice 1n fewer than five sentences.
All quotations and paraphrases should include 1n-text

citations.

d. Write a one-paragraph discussion of how the article
aligns with, departs from, extends, or complicates
what other sources on the bibliography say. Again,
this should be a well-developed paragraph, with some
examples to support your assessment. All quotations
and paraphrases should include in-text citations. Note
that you may not end up using all of these articles as
sources in your research paper. That’s normal —most
researchers consult many more sources than they end
up using. You may also end up using or consulting
non-peer-reviewed journal articles; that’s fine, but

ONLY peer-reviewed journal articles should appear
on your annotated bibliographies.

Credit: Elizabeth Kleinfeld.
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Readers who are ng;
crystal clear on whgz,
"peer-reviewed"
means will not be able
to understand thig
text.

A knowledge claim
made by this text

is: “Peer-reviewed
journal articles are

a good place to dg
research when yoy
are ready to move
beyond what the
general public knows
about your topic ang
find out what experts
are discussing.” This
is then supported
with the evidence ths
this type of research

“helps you establish
your ethos as a

researcher.”



CHECKLIST | Reading Academic Texts

Are you reading an academic text, such as an assignment or a scholarly essay?
Keep the following questions in mind. ‘

O Purpose.. [s the writer trying to convince you of O Rhetorical appeals. How does the author use the
somethl.n.g? Is the writer sharing a story? Is the rhetorical appeals—ethos, pathos, and logos—to
writer giving you information? You might even reach his or her audience ?’ How dc;es the author
notice other purposes that we haven’t mentioned convey credibility? What kinds of evidence does
here, su.ch as entertaining you. Is the writer report- the author offer to support the point of the piece?
inlg, tellllmg a stox.'y, er;tertaining, and persuading (] Modes & media. What choices has the writer
:Lsaetstfoi f:rrintient::re.c ;)rggc:s\;;logrz;esrcl);nenmes purs made about mode (how to convey an idea)? If mul-

P tiple modes are used, how do they interact with

] Audience. Who seems to be the author’s primary each other? What choices has the writer made

about media? For example, has the writer made
the piece available in print form or digitally? How
do the writer’s choices about modes and media

reflect his or her purposes and audiences?

audience? Secondary audience? How do you
know? Why do you think someone would read
(view, listen to, etc.) the text? How does the author
capture and sustain audience attention?

Reading Any Text Rhetorically

Locate three texts you have read today—maybe a text message, an adve
and an assignment sheet or other text for one of your courses. For each one, identify

the purpose, audience, rhetorical appeals, and mode and media. Is reading these
texts through a rhetorical lens different from how you read them in the first place?

rtasement,

Write one paragraph for each piece to explain.

Reading Academic Texts




