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Companies want logos that represent their brand easily through a visual that can fit 

in 2 letters or a general icon. Logos evolve over time because the thought process that goes 

into designing changes depending on how you interview the client or what the client wants 

to communicate to people when they see the logo. PayPal is a great example of this 

evolution in logo making because the typeface it chose, the colors and the image being the 

two letters is mobile friendly and easy to look at. PayPal’s new logo successfully represents 

its company because of its choices in color, typeface and image.  

PayPal started off as a Confinity Inc which created security software. It was then 

founded in 1998 by Luke Nosek, Ken Howery, Max Levchin and Peter Thiel. It’s an 

American company that is an alternate method that helps online payments. It used to 

charge money for signing up but eventually in modern 2019 it became free to sign up. 

PayPal also soon became a popular business method where people invested in PayPal and 

the company gained tremendous support and money. Carl Icahn later came in and had 

PayPal split from eBay to make more profit and they demanded that eBay also accept 

PayPal as the main paying method. (Richtopia) eBay used to own PayPal but with all those 

transactions PayPal eventually became famous and a competition. PayPal separated to 



become its own business to focus on sending and receive money digitally while eBay stayed 

an online marketing place. PayPal since then has been a popular trusted payment method 

which now allows withdrawals, deposits, payment transactions and is directly linked to 

your bank account. There are more features that came later such as paypal.me that allows 

people to have money sent to them or requested which supported 18 countries at first and 

gradually increased. PayPal is also a safe method because you can do a refund if you’re 

unhappy with the transaction and its user base gradually became 5 million and still 

growing. 

 

(Source: UnderConsideration, Armin) 

Yves Behar who is the CEO of fuseproject designed PayPal’s new logo and has been 

helping PayPal design its logos. The thought progress that went into it was making the p’s 

to “overlap to emphasize the connection between people set in a modified Futura typeface, 

a new identity is both modernized and more visually compact” (Caula, Rodrigo). As you can 

see in the logo design on the top left there is a light overlap which is like the light blue 

outline in the older logo of PayPal. The way the p’s align and close in proximity makes you 

focus on the p showing that they are connected by the square. The transparency of being 



able to see the other p could possibly mean that you can trust them because everything is 

see through and clear. The contrast is with the values of the P, the darker element is pay, 

and the lighter element is pal which is asymmetrical balance.  The saturated blues makes 

the logo pop out and look more dynamic in a refreshing modern way. Since PayPal was 

always using blue, they wanted to stick with that color palette so people could still 

recognize it easily just like how UConn Athletics kept the Husky as their mascot on their 

logos. With the logo so small and condensed it can easily fit as an icon on the mobile and 

the way it looks simply gives off the impression that PayPal makes payments simple and 

easy which is Paypal’s purpose. 

 

(Source: UnderConsideration, Armin) 

Although PayPal’s logo overlay is unique and unlike any other, PayTM uses similar 

colors of navy then a lighter blue. The two p’s stand for pay and pal and is found in most 

shopping sites such as Etsy, Adidas, Steam and etc… as a payment option besides credit 

card. Whether it is electronics, entertainment, travel, beauty, sports PayPal is widely an 

accepted method of making online transactions because it is safe and quick, almost instant. 

In addition, it is found on some cash registers as a payment option such as Home Depot, 

Toys ‘R Us, Foot Locker. Before PayPal’s font changed it was the Verdana Bold Italic which 



was typically utilized in Microsoft products. With the new update they changed it to the 

Futura Bold Oblique font, the Futura font is with multiple companies such as FedEx, Best 

Buy, Domino’s Pizza. In design it is considered a modern and clean typeface. The typeface 

Futura was created in 1927 by Paul Renner and became widely accepted in modern 

typography and graphic design. 
 

 

 

 

 

 

 

 

 

 

 

 

Source: (Prakhar 

Pramod) 

 

UConn’s evolution is like PayPal’s logo because the final design’s colors are flat. 

There is not as much detail, but both want to convey one message. Just like how when you 

see two P’s in blue you automatically assume its PayPal, the Husky icon has the same effect. 

“The uniforms will all look similar, consistent, and unmistakably UCONN,” he says. (Best, 

Kenneth). The athletic team wanted the Husky logo to represent toughness for their team 

and look fierce. When they utilize blue it gives a cold feeling which makes you think the 

team is fast, combined with the Husky’s face it does impact the viewer to see it as 

fierce.  PayPal also utilizes a blue color palette and in their case,  it would mean 



trustworthiness, dependability, and great security. In PayPal’s older logo designs the color 

seems muted or washed out. It starts with a blue but changes to a more sky blue later, and 

becoming darker before they put a white line between the overlapping letter P. The reason 

why the new look is successful is because it looks modern as most things that are old 

normally has this chunky looking font and these colors that do not pop more likely because 

in modern days we are used to seeing bright colors and we’re able to produce bright colors 

as it catches anyone’s attention and looks much like the other logo designs we see on the 

television or media today. Other logos also utilize blue such as PayTM which is also a digital 

wallet trying to convey the same message as a company that deals with money to want 

their customers to trust them.  

In conclusion, PayPal’s logo is effective in advertising or representing their company 

because it is easy to recognize. Whether you enlarge the icon or shrink it both p’s are very 

visible fits nicely onto the mobile icon or as a sticker for the cash register. They kept their 

iconic blue color palette which most people would recognize them by and there is a nice 

refreshing contrast between the two blues that aren’t hard to look at. The developer 

intentionally made it so that you are still able to see a square in the middle which to shows 

connection between two people. The choice of blue as a color symbolizing trust which is 

essential for a company that is trying to show that you can trust them with your money and 

payments. The logo is simple itself is trying to convey that the app, website and service is 

simple to use. 
 

 

 

 

 



Works Cited: 

Best, Kenneth. “A New Husky for a New Era.” UConn Today, UConn Today, 28 June 

2013, today.uconn.edu/2013/04/a-new-husky-for-a-new-era/#. 
 

 

Caula, Rodrigo. “Fuseproject Transforms PayPal Brand Identity and Logo for the 

Online Age.” Designboom | Architecture & Design Magazine, 2 May 2014, 

www.designboom.com/design/paypal-fuseproject-brand-identity-05-02-2014/. 

Fairs, Marcus. “Fuseproject Creates Mobile-Friendly Brand Identity for PayPal.” 

Dezeen, Dezeen, 30 Apr. 2014, www.dezeen.com/2014/04/30/fuseproject-yves-behar-

creates-mobile-friendly-paypal-brand-identity/. 

PayPal About - Home, www.paypal.com/us/home.  

May, Tom. “PayPal Unveils New Logo and Branding.” Creative Bloq, Creative Bloq 

ART AND DESIGN INSPIRATION, 30 Apr. 2014, www.creativebloq.com/logo-

design/paypal-branding-41411520. 

“Paypal Logo.” 1000 Logos The Famous Brands and Company Logos in the World, 

1000logos.net/paypal-logo/. 

Penney, Margarent. “Type in History: Futura - Notes on Design.” Sessions College, 22 

June 2016, www.sessions.edu/notes-on-design/type-in-history-futura/. 

Swan, Amanda. “Online Stores That Accept PayPal.” Finder US, Finder US, 26 Dec. 

2018, www.finder.com/paypal-store-list. 

“The History of PayPal (Infographic Included).” RICHTOPIA, 6 Oct. 2017, 

richtopia.com/companies/history-paypal-infographic-included. 

Thomas, Owen. “Why PayPal Rushed A New Logo To Market.” ReadWrite, 

ReadWrite, 30 Apr. 2014, readwrite.com/2014/04/30/paypal-new-logo-redesign-david-

marcus/. 

Welch, Chris. “PayPal's in-Store Payment Platform Spreads to 18,000 Retail Locations 

across the US.” The Verge, The Verge, 14 Jan. 2013, 

www.theverge.com/2013/1/14/3876364/paypal-in-store-payments-now-available-at-18000-retail-

locations. 

Williams, Sarah. “PayPal's New Logo & Brand Identity: Flop or Not?” Pixellogo, 

Pixellogo, 17 May 2014, pixellogo.com/blogs/pixellogo-blog/paypal-s-new-logo-brand-identity-

flop-or-not. 



UnderConsideration, Armin. “Everybody's Pal.” Speak Up Archive: War Effort, 1 May 

2014,www.underconsideration.com/brandnew/archives/new_logo_and_identity_for_payp

al_by_fuseproject.php. 

Pramod, P. (2015, September 04). Paypal [Digital image]. Retrieved January 29, 

2019, from https://www.scoopwhoop.com/inothernews/brand-logos-changing-over-the-

years/#.635tn6vtz 

 

 

 


