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Branding & Product

"Hear My Hands” are gloves that
use text-to-speech while using sign
language.



Goals

To unite communication between sign language users and the
hearing world with exchanging gestures into natural speech,
Inclusion, equal access, and empowering independence.




Taglines

“Let your hands speak!”

“Gestures into voices”

“Be heard everywwhere”



Moodboard




Color

Turquiose Blue Soft Violet

#6296CD #968CBD

Both turquiose blue & soft violet represent sign language, global
unity, pride, essential communication technology. The blue is the
international color of the Deaf community.



Typography

| want the typography to have a
more human, futuristic,

mechanical characteristic.

Sol Pro was the font used for
the logo.
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Hands were the main shape of this logo. Such attempts like ears
on hand, soundwaves on fingerprints, text bubble shapes, and
more were made.



LLogo

The design | decided to go with
was a hand forming into a text

bubble, AND a soundwave
being visualized in the center.

| used the “Sol Pro” typeface
with my symbol and centered
the text at the bottom.

As the colors are already smooth

by themselves, | added a smooth Hear Mg Hands

gradiant for the entirre logo.



Storytelling Brand Assets

Business Card Box Packaging
Instagram Post



