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Nintendo’s Switch in Games 

 Nintendo, whose current net worth is more than $95 billion, is the third most valuable 

company in Japan. Well-known for their video games and consoles today, they didn’t originally 

start as a video gaming company. Founded on September 23rd, 1889, by Fusajiro Yamauchi, the 

company originally started out as a playing card-selling business in Japan. The translation of the 

phrase Nintendo is debated a lot, but the consensus believes it means “leave luck/fate to heaven” 

or “the temple of free hanafuda” – hanafuda being a style of Japanese playing cards. The 

company went through a lot of phases, which is shown through their progression of logos with 

their different ventures. From 1889-1963 the company’s focus was on playing cards, then 

shifting its focus from 1963-1970 to different ventures like taxi services, ramen noodles, and 

short term ‘love’ hotels. 

From 1970 on, their 

focus completely shifted 

to making arcade 

machines, game 

consoles, and video 

games.   

 

Figure 1 All of Nintendo's Logos, 1889-Now 



One of the flaws in Nintendo’s past is that there is no official credit to who has created 

any of their logos throughout the years other than the ‘Nintendo creative team’. Though, the 

team has talked about why the logo is presented the way it is. Nintendo’s first logo in 1889 is in 

the Japanese lettering Kanji, 任 meaning nin, 天 meaning ten, and 堂 meaning do.  However, in 

1950, they changed their logo to the Latin alphabet because 

they wanted to westernize their logo, since they were starting 

to expand their company into European and American 

markets. Notably, the only other time they’ve changed back to 

any kind of Japanese lettering was in 1973-1975, when they 

used another type of lettering system called Katakana. When it came time to make their 

westernized logo, they wanted to find a happy medium that 

would appeal to both local and international markets. This led 

their designers to create four different official Nintendo fonts, 

each being different from each other. Also, Nintendo has 

logos for several different products, most 

notably their gaming systems like the Nintendo 

Switch, Wii, Wii U, etc. Their creative team 

comes up with hundreds of different possible 

logos for just one of these products.  

 

 

 

Figure 2 Nintendo's First Logo, 1889-1950 

Figure 2 Nintendo's Logo, 1973-1975 

Figure 4 Board of Ideas for the Wii Logo 



   

 The typefaces and color selection for their fonts vary throughout the years and represent 

what the companies main focus was at that time. As mentioned, from 1889-1963 the company 

was completely about playing cards. The original logo was simple, just blue lettering on a white 

background. After this point their logos only consisted of the color’s red, white, and black – 

although they did have one grey logo in 2006. The next logo consisted of a handwritten font in 

black, giving more of a monochromatic theme and is the only logo to have outside emblem on it, 

being the card suit spades. Their third was the first and last logo to include script, this is also 

around the time where the companies main focus strayed away from just playing cards. During 

the time period of 1964-1970 the company went through six different logos. This is the start of 

Nintendo using San-serif fonts in their logos which is still apart of the logo to the present day. A 

lot of the styles of San-serif did change drastically, going from bold italicized to traditional 

minimalist, to the extra bold type making another appearance, then back to a more handwritten 

style. The amount of different logo looks 

was probably due to the inconsistencies 

of what the company represented. They 

also switched between having the logos 

be in a red or black coloring several 

times. The typeface created in 1975 is the 

one that has stuck around since, with the only varying element being the color changes. Today, 

the main colored used is red and white, with Nintendo’s signature minimalistic bold San-serif 

type.  

Figure 5 Nintendo's Current Log, 2016-Now 



 

Figure 6 Nintendo's Current Typeface 

 The different colors used in each one of the created logos are to evoke different emotions 

in the consumer. This is due to color psychology, which is a marketing skill that Nintendo takes 

full advantage in when wanting to elicit different feelings. Only one of Nintendo’s logos is grey, 

which means neutrality and balance; using this as a font color brings mass appeal to the product. 

Six out of fifteen of Nintendo’s logos are black, which is meant to represent power, elegance, 

and sophistication. The feel for elegance during the time was essential, their cards were being 

used by notorious gangs, including the crime syndicate the Yakuza. Seven out of fifteen include 

a mixture of white and red, red being one of their go-to colors due to its high visibility and 

attraction factors. Red is used to capture attention, and is associated with excitement, passion, 

danger, energy, and action. These are essential emotions a consumer would want when 

purchasing a game, a sense of excitement to play the game created passion to finish, the danger 

they may feel in different levels, energy to proceed, and a lot of people play games for the action, 

giving them a state of satisfaction for completing a fight or even a troubling puzzle. The 

company expressed that for them, it additionally stands for their vivacity and passion for quality 

entertainment.  



 

Figure 7 Hanafuda, Japanese playing cards manufactured by Nintendo in 1889 
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