Wordmarks

A wordmark is a freestanding word or words. It may be a company name or
an acronym. The best wordmarks imbue a legible word or words with
distinctive font characteristics, and may integrate abstract elements or
pictorial elements. The distinctive tilted “E” in “Dell” activates and
strengthens the one-syllable name. The IBM acronym has transcended
enormous technological change in its industry.
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Each of Tate's wordmarks is used
interchangeably and appears in
various degrees of visual focus.
The fluidity of form and expansive
color palette reflects the essence
of Tate’s point of view and central
brand idea, “Look again. Think
again
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