« Taking Care of
7 Mental Health
in the Age of
Social Media




Topic Rationale

The line between digital and reality often blurs in our
hyper-connected modern world, leaving many feeling
alone despite their online presence. This campaign
aims to acknowledge the loneliness felt by alarge
majority of the youth whom use social media while
providing resources that offer tips on changes that can
be made regarding digital use. The posters will serve
as a reminder to prioritize self-care and seek support
when needed.



Target Audience

The target audience for this campaign is teens and
young adults (13-25 years old), as this age group is the
most active on social media and is highly sucesible to
the negative mental health impacts of social media use
such as stress, anxiety, and depression.
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Poster Placement

Schools: In common areas and counseling centers to reach students
grappling with the pressures of both academic and social life

Public Transportation: In bus stations, train platforms, and subway
stations where commuters can engage with the message during their
daily travels

Online Platforms: Digital versions of the posters on social media,
websites, and digital forums to extend their reach to a wider audience
Workplaces: Display posters in employee break rooms and common
areas, fostering discussions about mental well-being in the workplace
Community Centers: Display posters in community centers, libraries,
and recreational facilities where residents gather for various activities
and events
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