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Fas� Fashio�

�� ter� “Fas� Fashio� i� o�e� use� t� describ� � mode� of mas�-producin� cheapl� mad�, “i�

th� momen�” t�� item� tha� ar� sol� a� � lower pric� poin� tha� m�� hig�-en� l�ur� designer

brand�. �e�’r� als� mad� t� hav� � shorter lif� spa� whic� mean� tha� the� ar� mor� likel� t� brea�

dow� an� shrin� i� th� was� an� therefor� ar� replace� quickl� wit� other item� tha� ar� mirrorin�

fashio� trend�. �� negativ� connotatio� tha� i� associate� wit� fas� fashio� i� tha� th� method� tha�

ar� bein� use� t� produc� clothin� a� � faster rat� ar� unsustainabl� an� consis� of syntheti�

chemical� an� material� suc� a� microplastic�, an� no�-sustainabl� dye�. Tw� major brand� tha� ar�

seemingl� dominatin� th� fas� fashio� industr� ar� Zar�, an� Banan� Republi�

Zar� i� � Spanis� retai� bran� tha� wa� establishe� i� 1975 tha� special�e� i� fas� fashio�

product� an� a� of 2017 i� th� worl�’� larges� appare� retailer. Zar� store� sel� me� an� wome�’�

clothin� a� wel� a� the�’r� ver� recen� (Zar� Kid�) clothin�. Zar�’� product� muc� lik� variou� other

fas�-fashio� retailer� ar� supplie� base� o� consumer trend�. Al� of th� clothin� i� processe� throug�

it� distributio� center i� Spai�. �� compan� ca� desig� � produc� an� hav� i� finishe� i� store� i�

abou� four t� fiv� week�, i� ca� edi� an� modif� item� an� hav� the� bac� o� shelve� i� a� littl� a� tw�

week�, Zar� monitor� customer� fashio� change� an� work� accordingl� the� als� hav� � rang� of

basi� design� tha� ar� carrie� over fro� year t� year bu� som� trend� design� onl� sta� o� shelve� les�

tha� four week� whic� i� tur� force� customer� t� mak� repea� visit�. �eir targe� marke� i� comp�e�

of me� an� wome� age� rangin� fro� 18-40 wit� � mi�-rang� incom�. �� targe� customer i� ver�



fashio�-forwar� an� tren�-consciou�, residin� i� a� urba� are�. �er� ar� over 10,000 stor� location�

worldwid�.

Banan� Republi� i� � globa� appare� an� accessorie� bran� tha� focuse� o� deliverin� moder�,

versatil� classic� designe� for � lif� wit� n� boundarie�, curiou�, connecte� an� ou� i� th� worl�,

Banan� Republi� provide� � wardrob� of favorite�. Founde� i� Sa� Francisc� i� 1978 the� later

acquire� b� Gap i� 1983. I� i� locate� i� mor� tha� s�-hundre� fi�� compan�-operate� an� franchis�

retai� location� worldwid�. �� genera� targe� marke� for Banan� Republi� i� me� an� wome� age�

anywher� fro� 25-35 i� th� workin� clas� lookin� for bot� wor� an� leisur� attir�. Banan� Republi�

real�e� th� power of marketin� an� ha� create� a� campaign� tha� displa� societ� i� divers� an�

rea� glor�. I� sell� � concep� of uniquenes� an� originalit�. �� bran� ha� adopte� � bol� marketin�

polic� an� ha� use� advertisin� tool� t� it� advantag�. �� ad� ar� show� vi� prin�, digita�, electroni�,

an� visua� mediu� i� newspaper�, televisio� channel�, hoarding�, billboard�, an� mobil�. Nowaday�

celebrit� endorsemen� help� gai� bran� awarenes�. I� th� year 2016, the� appointe� Olivi� Palmer�

a� their globa� syl� embassador an� i� th� year 2018, th� bran� �tende� it� partnership wit� NBA

star Kevi� Lov� t� includ� � desig� collaboratio� of accessorie� an� appare� for me�. A� par� of it�

promotiona� polic� Banan� Republi� offer� discount� an� incentive� t� it� cardmember�. �� bran�

als� offer� discount� up t� 40% off o� new arrival� t� tr� an� increas� it� customer bas�. Som� of

Banan� Republi�’� bigges� competitor� ar� H&M, Zar� an� Forever 21. Banan� Republi� ha� bee� on�

of th� mor� prominen� player� i� th� fashio� industr�. I� ha� launche� severa� collection� tha� �pres�

an� reflec� i�’� uniqu� styl� an� innovativ� design�.


