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Designconcept Moodboard

Adesignconceptistheideabehind
adesign.It'show youplanonsolving
the design problemin front of you.

It's the underlying logic, thinking, and
reasoning forhowyou'lldesigna
website, branding, packaging, poster,
magazine, etc.

Deliverables

Adeliverableis any unique and
verifiable product, result, or capability
toperformaservice that mustbe
producedtocomplete aprocess,
phase, or project.Indesigna
deliverable canbe awebsite,
anadvertisment,amobile app,
abrochureandsoon.

Execution

Isthe act of putting together the
appropriate skills,asanindividual
orasateam,tobuildthe
projectdeliverables.

Body copy

Themaintext of any sortof design.
Thebody copyisdistinct fromthe
logo, headline or subheading.
You'rereading body copy right now!

Comp

Aroughversion of your design that
is oftencreated asapencil sketch,
butitcanbe digital, as well. Short for
“comprehensive layout.”

Mock-up

Arealistic representation of
how the design willlook; ascale
or full-size model of the design
used todemonstrate, promote
and validate the design.
Thiscanalsobereferredtoas
adesign “proof.”

Acollection of like or
complementaryimages and texts
that cohesively constructa
potential overall aesthetic fora
projectorbrand.

Texture

Canrefertoeither the actual physical
feel of adesign or the way aviewer
imagines adesign might feel. By using
textured graphics,adesigncanvisu-
allyimitate actual texture.

Thumbnail sketch

Asmallroughdraftofanimage
drawnby adesigner during the
conceptualizationphase ofa
designproject.

Alignment

Thisreferstothe wayindividual
elements of adesignare arranged.
Thisiscommonly seenintext
placement—for example, most
lines of textina Microsoft Word®
document are left-aligned, where
the textformsauniformlineonthe
left-hand side.

Balance

Thistermrefersto the distribution
of visual elementsinadesign.
Abalanceddesignisgenerally
appealing visually,butan
unbalanced graphic canbe used
toguide the eye tothe most
importantinformation.

Bleed

Theareaoutside the designated
“trimlines” of adesign that s still
printedincase the cutsare notexact.
Essentially abit of ‘extra’ outside the
edgesofadesign thatinsures against
aninexact cut of the print.

Grid
Anorganized framework with even
columnsandrows thathelps
designersaligndesignelementsina
more efficientand accurate way.

Margins
The space betweenthe design
elements andthe edges of the page,
the width of which canaffectthe
overallfeel of the piece.

Negative Space
The space surrounding the
words and shapesinyour design.
Some designers choose touse
the negative spacetocreatean
additional design, like the arrow
found betweenthe “E”and the
“X” of the FedEx logo.

Scale
The ssize of one objectinrelationto
another design element. Extreme
differencesinscale candraw
attentionand create drama.

White space
White spaceincludes any part of
the designwithoutanimage or text.

Display type
Large, prominent type designedto
catchtheviewer’'seye. Forexample,
movietitles on posters, newspaper
headlinesandarticle itles.

Fontweight
Indicates thicknessof afont,i.e.,
boldtype has aheavier font weight.

Hierarchy
System for grouping text based
ontheorder of the content’s
importance sothereader can easily
navigate throughthe content.
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Brand
The conceptual way your company
isperceived—itsvalues, tone,
aspirations and ethos.

Brandmark
Aspecifictype oflogothatusesa
symbolinstead of the company name,
like the Nike swoosh.

Brandidentity
The visual version of your brand
which caninclude alogo, slogan,
website, packagingand other
marketing materials

Emblem
Alogothatencompassesthe
company’s name using various
shapesand frames.

Lettermark
Logos featuring stylized letters,
usually acompany’sinitials, sothe
viewer cantellwhatbrandthey're
engaging with by justtwo or three
letters—for example, IBM and CNN.

Pictorialmark
Specific, strictly visual, icons that
representabrand, like the Target
bullseye or the McDonald's arches.

Styleguide
Asetofdesignstandardsfora
specific brand to ensure complete
consistencyinthe styleand
formatting of design assets. This
oftenincludes guidelines for color
schemes, typefaces and how logos
areusedand placed withinanasset,
amongothers.



