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SOCIAL NETWORKING RESEARCH PAPER


Being a millennial myself where I’ve been exposed and conditioned to the multifaceted uses and conventions of social networking, there is no arguing my stance on the matter. I am a long-lasting user of social networking platforms and while they present challenges where ethics and conduct are of concern; Social media does have its advantages. 

Most individuals have an oppositional outlook about telecommunication networks where in their mind these websites or applications that promote communication and awareness tend to be the enabler of how one conducts themselves online and offline. Social media is also criticized for endorsing and desensitizing violence by permitting obscene content to emerge and spread. It has shared most of the blame for advanced behavioral efforts that lead to cyberbullying, cyberstalking, cyberterrorism, cyber extortion, cyber defamation, harassment, trolling, self-esteem issues, and among other things. Most individuals feel or treat it as if it’s an unsecure network where confidential information can be altered, embezzled and compromised in an unauthorized manner. People also find issues with how individuals communicate their thoughts or opinions, how individuals represent their selves and their image, that its become a lifestyle and how it bolstered up one’s sense of entitlement in regards to their “indisputable” opinion.

I, on the contrary find that all of these oppositional aims against Social platforms are of complete human manifestation and doing. A website or an application serves as a function and it’s up to the user how they navigate and control the flow of information. The user enhances the virtual experience as they see fit. The user is in complete control of their account and therefore chooses what they want to post, share or comment on. Websites or applications do not control, create or influence individual behavior. All it does is sends and receives information to the end user. Social platforms in a broad scheme of things serves as an intermediary that can facilitate communication. It is basically up to the user how they want that message to be conveyed. All of the prevalent issues that are attributed to social networking are of human interactions, adaptations, and exploitations alone. If you take social networking out of the equation, life’s complications will still be about the same. We just happen to gradually adapt to technological advances and were able to seamlessly make it work for us by applying it to our daily lives or our habits and/or impulses. 

What makes social networking useful and advantageous is that it has become versatile. Before, its sole function and purpose was to interact with people from all walks of life now, I can plainly start my own business on a social media account. When I joined Facebook back in 2009 there were little to no digital content such as videos, memes, or advertisements. It was a plain website where you share about your day, like a status, page or picture, upload personal mementos and play games. This was during a time where Myspace was a significant fierce competitor and Facebook was in its developmental stages. Who would’ve thought that a company like Facebook would out edge a competitor that was dominating the market at that time. I can assure you I was certainly one of those skeptics who didn’t think Facebook had a chance because, one thing that made Myspace considerably better was the ability to be creative about the design and specifications of your profile. Myspace exposed me to markup languages that I utilized to design my profile. The more I used it the more I was able to embed HTML elements, alter and modify CSS markup language to improve the presentation of both my profile and layout design. Myspace was one of the few social networking sites that provided a skill set such as learning programming languages. 

Social networking platforms have become conventional and mobilized. I can now buy or sell an item through Facebook, I can send or request money, I can contact a company directly by messaging them instead of waiting 30 minutes to an hour over the phone to reach customer service, one can order food, donate money towards a fundraising campaign, apply or look for jobs, and even plan or attend events. All of these actions can be performed through a cellular device. 
Social media is a great opportunity for businesses, entrepreneurs and other professional organizations. Social media can supersede traditional market research that includes surveys, focus groups, and lengthy interviews through the use of social media that can produce accurate answers. Enterprises can monitor and discern consumer opinions and preferences towards their brands while collecting Data in a prompt manner. Furthermore, companies can generate reports at reasonable cost compared to conventional methods of research. Social media marketing is what assists businesses to thrive in this economy given that there are millions of active users, its free to make, it encourages sharing and increases brand loyalty. According to a study conducted by The Social Habit it confirms that 53% of Americans who follow brands through social platforms are more prone to continue being loyal to these brands[footnoteRef:1]. [1:  The Advantages and Disadvantages of Social Media Marketing, WebpageFX, 2017, www.webpagefx.com/internet-marketing/social-media-marketing-advantages-and-disadvantages.html.
] 


Overall, Social networking should not take liability for the actions of humans. It’s similar to directing the blame towards cellphones another form of communication for being the cause of sex trafficking, burglaries, robberies, murder, assault, etc. when it’s the person who is operating that device in that manner organizing and arranging stints and locations to commit such criminal acts. It’s solely understandable that one may not have the capacity or patience to navigate a social platform however, to hold a telecommunication service accountable for deeds that have been occurring for decades, before the existence of technology is simply arbitrary and ambiguous.
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