
The Museum of Arts and Design (“MAD”) explores the blur zone between 
art, design, and craft today. Accredited by the American Association of Mu-
seums since 1991, MAD focuses on contemporary creativity and the ways in 
which artists and designers from around the world transform materials 
through processes ranging from the artisanal to the digital.

This weekend the Museum of Arts and Design opens the doors of its new home at 2 Columbus 
Circle following an extensive redesign of the building by Brad Cloepfil of Allied Works Archi-
tecture. The museum’s new graphic identity can already be seen throughout the city, on the 
sides of buses, on street banners, in print ads and in the subways. The geometric-based mark 
reflects the circles and squares present in the building’s shape; its location, on Columbus 
Circle; and the building’s iconic “lollipop” columns retained in the redesign.

We tried a lot of different things along the 
way, including changing the acronym altogeth-
er. At one point, we developed an interesting 
linear version that echoed the ingenious 
system of connected light slots that Cloepfil 
designed in the walls, floors and ceilings of 
the gallery spaces. In the end, we decided to 
start with MAD’s fantastic location. It’s a 
more or less square building that sits on the 
most prominent circle in Manhattan. By combin-
ing squares and circles, we came up with an 
alphabet that rendered a great MAD mono-
gram. - bierut (logo designer)
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We also wanted a way of writing the name that could embody the values of the Museum, some-
thing that seemed inventive and surprising, and that could appear in different ways on differ-
ent occasions. The Museum, after all, is dedicated to artists who take typical forms say, ves-
sels, or chairs and transform them over and over again. We hope that the simple forms of the 
new logo will permit just that kind of transformation.


