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Project Overview

The Hotel in Space Campaign is to create an ad campaign for a fake/official hotel franchise promoting their 
new “hotel in space” through various mediums and platforms. The overall campaign should garner funding and 
attract global investors, have a new respect in the marketplace, create buzz in anticipation of the opening and 
create demand for bookings to the new hotel.

The ad campaign must promote the new hotel as an exotic destination for travelers while being associated 
with the chosen hotel chain, either real or fake. The hotel’s name and logo must be featured, headlines and/or 
taglines must be consistent in branding and design.



Wyndham Hotels: 

An international hotel and resort chain, provider of hotel management services, travel and services to 
all people. Their focus is on appealing to people nationally and globally in order to have hotel travel 
accessible to all regardless of background and economic status.

The hotel chain has over 9,000 hotels with hotels and resorts in over 80 countries and 20 brands under 
the Wyndham name, divided up in six categories: Distinctive, Upscale, Lifestyle, Midscale, 
Value/Economy, and Extended stay

Hotel Chain Selection & Info



Wyndham Logo & Aesthetic



Sketches



Sketches



Sketches



Final Design - Web Banners



Web Banner Mockup



Final Design - Brochure



Brochure Mockup



Final Design - Single Page Print



Final Design - Spread



Print Mockup



Print Mockup



Print Spread Mockup


