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          HELVETICA 
 

According to web search, Modernism is both a philosophical movement and an art 
movement that, along with cultural trends and changes, arose from wide-scale and far-reaching 
transformations in Western society during the late 19th and early 20th centuries. But there are 
different meanings to it. It’s a concept, a way of life. Modernism embraces ideas in design, it was 
more dramatic and accepted modern society. Created on September 12, 2007 and directed by 
Gary Hustwit, Modernism is introduced in “Helvetica” which was when Wim Crouwel made his 
debut. Helvetica ties into two movements: modernism and postmodernism. Helvetica embodies 
modernism, and it is everywhere we go.  
 

Helvetica's original name was “Die nueve Haas Grotesk '', it was a collaboration between 
Eduard Hoffman owner of Haas foundry and Max Meidenger a graphic designer. 

  
There were lots of characters in the film who said some meaningful things such as 

Masimo Vignelli said “There are people that think that type should be expressive. They have a 
different point of view from mine.” Second character to show up was Wim Crouwel who said “I 
love modernism. I want it.” After Crouwel was Matthew Carter who said, “it’s very hard for a 
designer to look at these characters and say, ‘how will I improve them?’ and ‘how can they be 
different.’ Erik Spiekermann said, “Typography makes words visible.” which is true, and 
Helvetica connects with it. Lars Muller said “Helvetica is the perfume of the city”  “don’t notice 
it's there, but miss it when it's not there.” when Muller said “Helvetica is the perfume of the city” 
it meant Helvetica has modernized design in a way which influences our appreciation of our 
cities. When we see Helvetica, we are sensing the expression of that content and because of 
Helvetica, it is easier to find locations and read billboards to understand words clearly like 
Spiekermann said. 
 
 
 
 

 


