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1 Some people are trying to change the
culture of consumerism in North America.
For them, tmrtant day in their
calendar is Buy Nothing Day. On this
day, these anti-materialists congregate in
shopping malls around the country. They
take out their credit cards and cut them up.

- Theywander through department stores
in single file, often walking and acting like
zombies. They push empty shopping carts
and buy nothing. For twenty-four hours,

they make a commitment to spend no
money at al.

Buy Nothing Day is scheduled each year
to take place in late November so that
it coincides with the beginning of the

busiest shopping period of the year in
North America — th ‘

to Christmas day. T
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Surrounding Buy Nothing Day with the
average consumer.” In the minds of the
general public, there is a widespread belief
that proponents of Buy Nothing Day are
trying to “crash the system” and trying :
to stop people from buying anything: So. \«"\' v
Gollins has made it his goal to change that /

Perception. His goal now is to use Buy \
ﬁfi‘ﬁ]?Day as in opportunity to exp o
shoppers to an alternative way of thmkﬂ[];ge
about shopping. He wants consumers tObout
forced to hesitate a moment and think "

! | their buying habits.
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(10 iudees the success of Buy Nothing| * & .
ngz.ilcju‘lb‘“l"- success of Buy Nothing \_’ stoppmgpeop]efromsho

<ecing how much less money he : Pping for just
Day by secing i ay doesn’t achi '8 for just one
makes in his store on that day./fthn he a few well-off ir;il‘;jil(;]uuaclh.f It simply stops
irst marked Buy Nothing l)a).', he kept the for a day, after which th:y ;Zﬁl §h0;;pmg
store open. When shoppers tried to buy more on subsequent daye 1.y :;ggri :uz,
A~ ' vitz,

comething, he told them that there were (o be 1 Who has’promoted Buy Nothing Day sinc
no transactions on that day. He rcahzcs. now " ')_,; \ U \ its,,i-’]fspfion and is worried about bgin )
that ths approach was counterproductive. =5 (] . misinterpreted by such critcs, i therefege

It just made shoppers unsympathetic to his o~ - (;a, now promotinga radical. %ljemative@un

cause because they did not enjoy being told “_'z\.g‘\ 2., Nothing Christmas. She wants consumers

what they could or could not buy. Now he 06 V' | to stop spending throughout the complete
keeps the store open, but when shoppers holiday period.
come i O wint o make-a P urcha_sc, HEses 6 Tyler Collins, Michael Kalmanovitch, and Vi
itas an opportunily to Faise canSClonaTEss. Laura Bercovitz may have different strategies,
His staff tell the shoppers, “Do you knon bubthey have one commongoalfTheyare.
its Buy Nothing Day? Wed appreciate it it trying to promote ethical consumption?In
you didrit buy anything from our store or many cases, this means buying products that
anywhere else for that matter, but we respect are produced locally and sold in small locally
thatits your right or your decision to do owned stores. They want consumers to be
whatever you feel is appropriate.” made more aware of what they are doing

ivi i when they are shopping. They want them

doedi e 5 - \’TS to ask the)xlnselves how their consumerist

does not go far enough to discourage

. R i impact on the
excessive consumption. [They think habits might be having an imp

environment and the world.

!co . " :
‘;l"‘“ Productive: having an effect that is the opposite of
What you intended

M 2.3 Check Your Understanding

Answer the Questions,

1 What i .
2 Why h: "y Nothing Day trying to change about society? ges, and
v -
Which O:e::jn;e People proposed changes to Buy Nothing Day?
0 yoy agree \: Ou think would be most effective? why 1 ot?
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n her topic. In this section

el reﬂected o) .
odu will learn how tO structure your ideas
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Read the writing prompt 2
WRITING PROMPT: What ar€ th

gain and answer

e main advantages Of disadvantages of shopping online?

you expect the writer to Us€ in her thesis statement.

1 Circle the words in the prompt that

some advantages and disadvantages that you think the writer might mention?

2 Whatare
e first time, think about your answers to the questions above.

twice. Th . T
Read the essay the questions in the Analyze Writing skills boxes. This will help

The second time, answer
you notice key features of academic essays.

ot
e ; .
The Benefits of Online Shopping

1 Asof 2012, Americans were spending over $1 trillion online (“Ecommerce

Underline the e
paragraph 1 ¥
attention or mé’
interested in ths &

Sales”). Economists predict that e-commerce will increase another 62 percent
by 2016 and continue growing after that. Years ago, people could only shop
in stores near their homes or stores that they could drive to. Ordering by mail

from catalogs was also possible, but it was time-consuming, The Internet

offered a radic ift i : .
- al shift in shopping that has forever changed consumer behavior. | ° ‘QV:‘:JS:;;}
ile det 1 : ‘ . i
ractors' of online shopping often point to its dangers, these risks paragraph"
are exagege . ; ure
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time activities
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citizens, the disabled, and anyone who has limjte

d mobility, Ope e -~
is the world’s first Internet shopper, Jane Shomilia Y- Une example of this T

I, who ordered groceries to be

delivered when she broke her hip (Winterman ol

sentence of

" nd Kelly), It casytosee that (L | P07abh 2and the g
convenience is a key advantage of online shopping, Sk il

‘ . Circle the words thar help
Another advantage of online shopping is that it offers better product e

AT : ; LOne point to another, "T"‘”“'j)”
availability than stores do. Online retailers can keep a very large number of item
s

- - . 3 5
in stock? at all times. There is often more variety and more actual items available ST

' . 2 Underline the main
online than in physical stores. For example, retailers such as Target and Walmart kg

: 3 i . writer discusses in
carry many more items in their online stores than they do in their physical stores

paragraph 3.
’ dditi h - f ) b How many
(Fitterman). In addition, shoppers can buy items from anywhere in the world, supporting ideas
, . ’ . : : does the writer use to
not just things that are available in their local stores. This can expose consumers explain this subject?

to new and exotic items that they may not have in their neighborhood stores,

such as ethnic foods and foreign language DVDs. Online shopping also allows
consumers to know what is in stock at all times. This is because many online
retailers can show customers the quantities that are available for many items.
Consumers can also sign up for email messages that tell them when items the?f
are looking for become available. Online shopping clearly offers shoppers wider
range of products than traditional retailers can.

Finally, online shopping reduces costs. Shoppers are much less likely to
Practice excessive consumption because they are less likely to make l'a
or unplanned purchases than they might makeina physical store. Wit
shopping, there are no high-pressure salespeople, s0 online shoppers -
through their purchases independently. Online retailers can al:c,o often ;in -~
lo'wer Prices for products because th ey have such large quantitx-es store
distributiop centers, and not just what they can stockina physlcal sto
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oach to the retail experience,

1 alternative appr
ost-effective way to shop for a wide variety of

very likely that cconomists’ predictions

g will undoubtedly become

5 Online shopping was once 2

but today it is the most convenient, €

products. With these advantages, it seems

about onlin¢ shopping are correct: online shoppin

even more convenient and popul
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ﬁ;l Check Your Understanding

Y Answer the questions.
i ) 1 According t ( i

5 ¢ ' g to the writer, what are the main benefits of online shopping?
5 Evaluate the writer’s main points. Which d ink i
o . o you think is the strongest? Why?

ave you or someone you know ever had simil i i |
cie ] ar experiences with
3.2 Outline the Writer's Ideas
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ESSAY OUTLINE

JAAEPOAUGTION. .. e

Thesis _Qn|jne_,s.hopping.,is..sp.uperion.,to..shopping.,in..atama.beca.u.se;.it.’&.conve.nient. itoffers
Statement

consumers a wider range of products, and it saves money.

Body )1 Convenience

Paragraph 1
SUPP;’e“':g A.Takes less time to shop
Supporting /hlkga ,Q&Q/‘é 'e' e :Q‘E Z;Q '
Idea 2
| / ﬁh / J
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. troductory paragraph that explains the 3
communicate A ..ntrod the writer's purpose inwriting. ft
. e essay structr t.o ingly. There toplc an.
thelridez3 o of essays that YOr " . ahook
are se\{ef;“g Eook including narr:rt‘ld e’ffect,
study in ' t cause
: d contrast,

i ation ;
nd inform
backgrou
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- i nt
nd argumentativé: > i
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lem-solution, i
?\mt:iemic writers often combine
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aphs that develop each of the
¢ depending Bo_dy Para?r: p%intS. Each body paragraph
from different types of e.::a)’t'rve for their writer's ma

) is more effect! . includes:
on which g F:Z;;mple, a college writing g
purpose-

- ic sentence
i ue a spElelC e a top .
sk a writer to arg ; : tences and details
prompt. “t‘a(irzum entative), and the writer « supporting sen
viewpoin ing two
do so by comparing
may choose to

a concluding sentence or transition senten
i i marizes
subjects (comparison and contrast) c;r . A concluding paragraph that sum e
by examining the causes or effects o1 a the main idea of the essay and provides a
issue (cause and effect). comment. It includes:
An academic essay has three parts: . arestatement of the main idea

« an insight, prediction, or call to action

Circle the correct answers.
1 What does an introductory paragraph usually include?
a atopic sentence

b an insight, prediction, or call to action
¢ athesis statement

2 In which part does the writer develo

_ P €ach main point of the essay?
a introductory Paragraph
b body paragraphs

¢ concluding Paragraph
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